TRADE  NEWS 


July  1,  13!33 


GEN.  SARNOFP  REAFFIRMS  RCA  DETERMINATION  THAT  NBC 
SHALL  MAINTAIN  FIRST  PLACE  IN  THE  NETWORK  FIELD 

Board  Chairman  of  RCA  and  NBC  Summarizes  Company  Gains 
To  NBC  Sales  Staff;  He  and  Other  Executives  Outline 
Big  NBC  Future  for  Radio  and  TV  (including  Color) 


RCA’s  determination  that  the  National  Broadcasting  Company 
shall  maintain  undisputed  first  place  in  the  network  field  was  reaf¬ 
firmed  for  NBC’s  national  network  sales  staff  by  Brigadier  General 
David  Sarnoff,  chairman  of  the  boards  of  RCA  and  NBC,  in  a  dinner 

address  to  the  group  Monday  night. 

Recounting  the  progress  of  RCA  over  the  past  33  years  and 
NBC’s  own  pioneering  efforts  in  all  phases  of  network  operation. 
General  Sarnoff  stated  that  the  future  is  brighter  for  pioneers  who 
have  made  basic  and  lasting  contributions  towards  the  creation  and 
development  of  radio  and  television  as  an  art  and  industry. 

The  opportunists  who  are  moved  by  the  expediencies  of  the 
moment  may  appear  bright  for  a  while  but  time  and  realities,  he  said, 
have  a  way  of  catching  up  with  them.  Then  they  do  not  look  so  good, 

(more) 
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2  -  Sales  Meeting 


Pointing  out  that  RCA  had  grown  in  the  past  33  years  from  a 
company  which  did  a  business  of  little  more  than  $2,000,000  in  1920  to 
an  industrial  organization  whose  business  amounted  to  nearly 
$700,000,000  last  year  and  is  running  at  an  even  higher  rate  during 
the  present  year,  General  Sarnoff  said  that  the  full  backing  of  the 
parent  company  was  behind  NBC  as  it  pioneered  new  achievements  in 
color  television  and  other  technical  developments  which  will  bring 
lasting  benefits  to  the  public,  the  industry  and  its  workers. 

General  Sarnoff  gave  the  group  several  illuminating  experi¬ 
ences  from  his  own  early  background  in  the  sales  field  and  listed  the 
qualities  for  effective  salesmanship  as  a  sincere  belief  in  the  product 
and  service.  The  ability  to  communicate  that  belief  clearly  and  con¬ 
vincingly  to  customers  and  prospects  is  the  essence  of  good 
salesmanship,  he  said. 

NBC’s  record  in  radio  and  television  broadcasting  in  build¬ 
ing  the  first  national  radio  and  television  networks,  developing 
practical  black-and-white  and  color  television,  pioneering  in  UHF,  and 
blazing  the  trail  for  the  establishment  of  color  television  broad¬ 
casting  with  an  all-electronic,  compatible  system,  is  the  true  evidence 
of  sound  leadership,  he  said. 

In  other  highlights  of  the  two-day  sales  meeting,  Sylvester 
L.  Weaver  Jr.,  vice  chairman  of  the  board  of  NBC,  predicted  that  color 
television  "will  cause  a  revolution  in  advertising." 

Calling  color  TV  "the  greatest  entree  for  any  TV  advertising 
salesman,"  Weaver  said  that  "a  time  franchise  for  an  advertiser  on  NBC 
will  mean  a  color  franchise  on  TV,"  He  predicted  that  there  will  be 
no  limitation  in  terms  of  selling  on  color  TV. 

(more ) 
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3  -  Sales  Meeting 


Charles  C,  Barry,  NBC  vice  president  in  charge  of  programs, 
detailed  the  network’s  $3*500,000  expanded  morning  TV  schedule  and 
outlined  Fall  program  plans  for  both  TV  and  radio. 

Barry  pointed  up  the  importance  of  planning  programs  for  the 
future  and  said  that  it  is  the  duty  and  responsibility  of  programmers 
to  build  fresh  and  new  talent,  "We  are  the  makers  of  the  product," 
he  said.  "It  is  our  programming  that  will  keep  NBC  in  the  forefront." 

The  low  cost  of  daytime  TV  advertising  on  NBC  also  was 
stressed  during  the  meeting,  with  Hugh  M.  Beville,  NBC’s  director  of 
research  and  planning,  pointing  out  that  with  larger  commercial  time 
allowances,  lower  program  costs  and  good  station  lineups,  the  average 
time-and-talent  cost  per  thousand  commercial  impressions  is  substan¬ 
tially  lower  in  the  daytime  than  in  the  evening  for  the  advertiser 
primarily  interested  in  reaching  the  housewife  audience. 

Emphasizing  this  point,  Adrian  Samish,  a  member  of  NBC’s 
creative  programming  group,  noted  that  "Hawkins  Falls"  and  "The 
Bennetts,"  Monday-through-Friday  television  novels  that  will  be  seen 
at  11  a.m.  and  11:15  a.m,  beginning  Monday,  July  6,  are  priced  as  low 
as  $8,750  and  $8,500,  respectively. 

Beville  also  outlined  details  of  NBC’s  new  TV  discount 
system,  which  went  into  effect  Wednesday,  July  1,  and  which  are  de¬ 
signed  to  stimulate  additional  daytime  volume.  This  discount  structure 
is  composed  of  three  elements: 

1--Weekly  discounts,  ranging  from  5  to  15  per  cent,  for  the 
advertiser  using  a  program  either  26  consecutive  weeks  or  26  alternate 
weeks , 

(more ) 
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4  -  Sales  Meet ing 

2- -Annual  continuity  discounts,  a  10  per  cent  discount,  in 
addition  to  weekly  discounts,  for  advertisers  who  use  a  program  for 
52  consecutive  weeks, 

3 —  A  25  per  cent  overall  discount,  an  exclusive  NBC  feature 
designed  to  make  it  attractive  for  multi-program  advertisers  to 
increase  their  schedules  on  NBC, 

Frederic  W,  Wile  Jr,,  vice  president  in  charge  of  networks 
production,  pointed  out  that  one  of  the  principal  concerns  of  his  de¬ 
partment  is  the  reduction  of  production  costs, 

"Production  costs  can  be  reduced /'  he  stated  emphatically, 
"Producers  can  keep  costs  down  if  they  don't  over-produce,  over¬ 
rehearse,  And  reduced  costs,  of  course,  are  to  the  benefit  of  NBC  and 
to  the  advertiser  using  NBC's  facilities," 

William  H,  Fineshriber  Jr,,  vice  president  and  general  man¬ 
ager  of  the  networks,  reaffirmed  NBC's  intention  to  maintain  its 
leadership  in  the  field  of  network  radio.  While  denying  reports  that 
there  would  be  a  disintegration  of  the  NBC  radio  and  TV  networks,  he 
pointed  out  that  "there  will  be  a  new  type  of  specialization  in  radio 
for  many  at  NBC,  including  some  in  the  top  echelon." 

A  review  of  NBC's  relations  with  its  affiliates  was  given  by 
Harry  Bannister,  vice  president  in  charge  of  station  relations, 
Bannister  stressed  that  "NBC's  relations  with  its  affiliates  are  on  a 
better  basis  today,  more  mutually  satisfactory,  than  in  many  years." 

Frank  White ,  NBC  president,  and  John  K,  Herbert,  vice 
president  in  charge  of  networks,  welcomed  the  salesmen  to  the  conven¬ 
tion,  which  was  conducted  by  George  H.  Frey,  vice  president  and  sales 
director, 

(more ) 
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5  -  Sales  Meeting 


Others  who  gave  talks  were  Richard  A»R,  Pinkham,  executive 
\  producer  of  "Today,"  NBC-TV’s  early  morning  news  and  special  events 
program,  who  outlined  sales  values  of  that  show;  Robert  McFadyen, 
director  of  sales  development,  who  discussed  specific  show-by-show 
sales  plans  for  both  radio  and  TV;  Jacob  A.  Evans,  director  of  adver¬ 
tising  and  promotion,  who  detailed  advertising  plans  for  radio  and  TV; 
Frederick  N.  Dodge,  director  of  merchandising,  who  explained  Fall  mer¬ 
chandising  plans;  Davidson  Taylor,  director  of  public  affairs,  who  dis 
cussed  his  department’s  future  plans;  Stephen  A.  Flynn,  manager  of 
sales  traffic  operations,  who  explained  new  services  available  to  the 
sales  staff;  Dr.  Thomas  E.  Coffin,  manager  of  research,  who  discussed 
the  effectiveness  of  TV  advertising;  John  P.  Cleary,  radio  network 
program  manager,  who  outlined  plans  for  NBC  radio  programming;  Howard 
Gardner,  of  the  sales  development  department,  who  reviewed  radio  rates 

i 

James  H.  Cornell,  manager  of  audience  measurement,  who  discussed 
Nielsen  ratings;  and  Sydney  H.  Eiges,  vice  president  in  charge  of 
press,  who  outlined  NBC’s  plans  for  radio  and  TV  publicity. 

In  addition  to  the  salesmen,  various  NBC  officials  and 
department  heads  were  present  at  the  dinner  Monday  night,  at  which 
General  Sarnoff  spoke. 


o 


NBC-New  York,  7/1/53 
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A  FAMILIAR  FACE- -FORMER  PRESIDENT  TRUMAN’S --PASSES  BY 

AND  IS  QUICKLY  CAUGHT  BY  ’TODAY’S’  CAMERA  EYE 


Noted  Private  Citizen  Gives  Impromptu  Sidewalk  Interview 


As  thousands  of  private  citizens  abroad  at  7  a.m.,  (EDT) 
have  done  before  him,  former  President  Harry  S,  Truman  stepped  up  to 
the  window  of  the  RCA  Exhibition  Hall  on  West  49th  Street  in  New  York 
City  this  morning  (July  l),  pressed  his  nose  against  the  glass  and 
peered  in.  He  stood  eye-to-eye  with  the  TV  cameras  of  TODAY,  the 
NBC-TV  early  a.m,  news  and  special  feature  program,  which  promptly 
telecast  the  smiling  image  of  the  nation’s  elder  Democrat  to  viewers 
throughout  the  East  and  Middle  West. 

Mr.  Truman,  who  passed  the  window  on  one  of  his  120-pace- 
per-minute  morning  constitutionals,  was  asked  for  his  opinion  of  the 
TV  production  by  interviewer  Tom  Naud,  who  stepped  out  to  the  side¬ 
walk  with  an  extension  mike.  Allowing  that  the  "Today"  enterprise 
resembled  a  goldfish  bowl,  the  former  President  stared  intently  for 
a  moment  and  asked; 

"Who  is  the  man  with  the  baby?" 


(more ) 
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2  -  ’ Today* 


Upon  inspection,  the  baby  turned  out  to  be  J.  Fred  Muggs, 
chimpanzee  performer  on  the  program  who,  in  the  absence  of  the  vaca¬ 
tioning  Dave  Garroway,  has  been  the  main  focus  of  attention  for  the 
sidewalk  crowds  who  daily  gather  outside  the  giant  windows.  The  man 
holding  him  was  Roy  Waldron,  co-owner  of  the  primate. 

Satisfied  as  to  the  identity  of  the  tyke  in  the  infant  en¬ 
semble,  Mr.  Truman  flashed  one  of  his  famous  grins,  gave  a  hearty  wave 
to  the  "Today"  well-wisher  and  strode  off  toward  the  Avenue  of  the 
Americas  and  another  busy  day  in  his  current  visit  to  New  York.  The 
interview  was  repeated  later  on  ’Today*  by  kinescope. 

"Today,"  which  played  spontaneous  host  to  the  former  Chief 
Executive,  is  seen  Monday  through  Friday,  7-9  a.m.,  EDT  and  CDT  over 
the  NBC -TV  network. 


NBC-New  York,  7/1/53 
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NBC -TV  NEWS 


1  CAMEL  NEWS  CARAVAN'  SCORES  WITH  EXCLUSIVE  FILMS 
TAKEN  IN  THE  RUSSIAN  EMBASSY  IN  WASHINGTON 

NBC-TV's  CAMEL  NEWS  CARAVAN  (7:45  p.m.,  EDT)  recorded  another 
exclusive  on  Tuesday,  Juno  30,  when  it  presented  the  first  films  taken 
in  Russia's  Washington  embassy  since  the  cold  war  began. 

Acting  on  a  hunch  that  permission  might  be  granted,  in  the 
light  of  eased  Russian  restrictions  elsewhere  in  the  world,  David 
Brinkley  of  NBC's  Washington  news  staff  simply  wired  the  embassy's 
first  secretary  and  requested  permission  to  bring  in  a  film  crew  and 
shoot  motion  pictures  of  the  embassy.  The  first  secretary  very 
cordially  assented  --  after  first  checking  with  "security." 

Brinkley  arrived  with  two  NBC  cameramen.  Brad  Kress  and 
Irving  Heitzner.  They  were  escorted  around  the  embassy  by  an  attache, 
Anatoli  Myshkov,  who  was  polite  and  helpful  —  even  when  the  photo¬ 
graphers'  lights  blew  out  the  embassy  fuses. 

The  Russian  embassy  formerly  was  a  mansion  owned  by  George 
Pullman,  the  sleeping  car  tycoon.  Pullman  sold  the  building  to  the 
Czarist  government  in  1914  but,  following  the  revolution  of  1917, 
Russians  did  not  occupy  the  structure  again  until  1933,  when  the  United 
States  recognized  the  U.S.S.R. 

The  NBC  film  crew  toured  the  building,  filming  the  various 
rooms.  Among  these  was  the  crystal-chandeliered  ballroom,  once  the 
scene  of  many  gay  parties.  The  Russians  with  whom  Brinkley  and  the 
cameramen  chatted  were  willing  to  discuss  just  about  anything  except 
politics.  They  mentioned  the  intense  Washington  heat  and  the  difficulty 
of  buying  Russian  food  there. 
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2  -  * Camel  News  Caravan* 


Throughout  the  embassy  were  oil  paintings  and  busts  of 
Stalin,  Lenin  and  Alexander  Pushkin,  the  19th  Century  poet.  Nowhere 
did  the  Americans  see  any  pictures  of  the  current  Red  leaders.  Most 
of  the  furnishings  were  Russian,  although  some  antique  French  pieces 
also  were  noted. 

The  Russians  employ  75  persons  at  the  embassy.  None  is  an 

American. 
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July  1,  1953 


NBC  TO  PRESENT  FOURTH  SEASON  OF  HOLLYWOOD  BOWL  CONCERTS 
WITH  NOTED  CONDUCTORS  AND  SOLOISTS,  STARTING  JULY  19 


Bruno  Walter  will  conduct  the  first  in  a  series  of  eight 
HOLLYWOOD  BOWL  CONCERTS  to  be  broadcast  weekly  during  the  Summer  by 
NBC  radio  starting  Sunday,  July  19  (4-5  p.m.,  EDT).  Margaret  Harshaw, 
Metropolitan  Opera  soprano,  will  be  featured  soloist  with  the  Hollywood 
Bowl  Orchestra  in  the  first  concert. 

With  the  start  of  the  Hollywood  Bowl  Concerts,  the  network's 
listeners  will  have  two  consecutive  hours  of  symphonic  music  on  Summer 
Sunday  afternoons.  The  NBC  Summer  Symphony  Orchestra  has  moved  into 
the  Sunday  5-to-6  p.m,,  EDT,  time  period. 

Eminent  conductors  and  soloists,  both  instrumental  and 
vocal,  will  be  presented  during  this  fourth  season  of  the  Bowl  series. 
Conductors  will  include  Izler  Solomon,  the  noted  composer  Heitor  Villa- 
Lobos,  Erich  Leinsdorf,  Arthur  Fiedler,  Gaetano  Merola  and  John 
Barnett,  Among  the  soloists  will  be  the  violinist  Isaac  Stern,  the 
pianist  Bernardo  Segall,  duo-pianists  Morley  and  Gearhart,  soprano 
Ellen  Faull,  contralto  Carol  Brice,  tenor  Eugene  Conley  and  baritone 
Robert  Weede, 
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’Hollywood  Bowl  Concerts1 


The  tentative  schedule  of  conductors  and  soloists  follows: 
July  26,  Izler  Solomon  conducting,  with  Isaac  Stern  as  soloist;  Aug .  2 , 
Heitor  Villa-Lobos  conducting,  Bernardo  Segall  as  soloist;  Aug .  9 * 
Gaetano  Merola  conducting  an  all-Verdi  concert,  with  Ellen  Faull, 
Eugene  Conley,  Robert  VJeede  and  Jan  Gbur  as  solo  vocalists;  Aug,  16, 
Arthur  Fiedler  conducting,  with  Morley  and  Gearhart  as  soloists; 

Aug.  23 }  John  Barnett  conducting  a  "Young  Artists1  Concert";  Aug .  30 * 
Erich  Leinsdorf  conducting,  with  Carol  Brice  as  soloist;  Sept,  6, 
conductor  and  soloist  to  be  announced. 

Don  Stanley  will  be  announcer  for  the  series,  Richard  G, 
Pedicini  the  scriptwriter,  and  Andrew  C.  Love  the  director-editor, 

- o - 
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NBC  RADIO  NEWS 


HUMAN- CHAIN  RESCUE  SYSTEM  FREES  WAR  PRISONERS 
IN  ’ADVENTURES  OF  SCARLET  PIMPERNEL’; 

SERIES  WILL  RESUME  ON  JULY  8 

Sir  Percy  Blakeney,  in  his  guise  of  Pimpernel, 
works  out  a  human  chain  system  for  large-scale 
rescue  of  prisoners-of-war,  when  THE  ADVENTURES  OF 
THE  SCARLET  PIMPERNEL  returns,  after  a  hiatus, 
Wednesday,  July  8  (NBC  radio,  10:00-10:30  p.m,,  EDT). 

The  Pimpernel  (played  by  Marius  Goring)  is  a 
British  nobleman  who  poses  as  more  or  less  of  a 
fop.  when  in  England,  as  a  cover  for  his  activities 
in  rescuing  victims  of  the  French  Revolution# 

The  July  8  drama  concerns  the  masterly  plans 
whereby  the  Pimpernel  not  only  effects  the  release 
of  a  number  of  prisoners,  but  arranges  their  safe 
passage  to  a  point  where  his  men  can  ferry  them 
across  the  Channel  to  safety  in  England. 
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CREDITS 

PROGRAM : 

TIME: 

FORMAT: 

STAR: 

CAST: 

PRODUCER: 
DIRECTOR : 
MUSIC: 
SPONSOR: 
AGENCY: 
ORIGINATION : 


NBC  RADIO  NEWS 


FOR  '  COUNTERSPY’  ON  NBC  RADIO 


"COUNTERSPY" 

Thursday,  9*00  p.m.,  EDT 
NBC-radio  (formerly 
heard  Sundays  5*30  p.m., 
EDT) 

Dramatizations  —  coun¬ 
teracting  lawless 
forces  at  home  and 
abroad 

Don  MacLaughlin  as  David 
Harding,  chief  of  the 
Counterspies 

Mandel  Kramer  as  Harry 
Peters,  Harding's 
assistant 

Phillips  H.  Lord,  Inc. 

Leonard  L.  Bass 

The  Oscar  Bradley  Orchestra 

Gulf  Oil  Corp. 

Young  &  Rubicam,  Inc. 

New  York 
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TRADE  NEWS 


July  2,  1953 


NBC  ’NEWS  OF  THE  WORLD’  LEADS  ALL  NETWORK 
MULTI -WEEKLY  NEWS  SHOWS  IN  NIELSEN  SURVEY 


NBC  radio’s  NEWS  OF  THE  WORLD  continues  to  maintain  its 


position  as  radio’s  top  news  program,  according  to  national  Nielsen 
ratings  for  the  week  of  May  17-23 j  Which  are  just  out* 


With  a  rating  of  4*8,  "News  of  the  World,  which  features 


Morgan  Beatty  as  commentator,  actually  has  increased  its  lead  over 
competing  multi-weekly  news  programs.  Here  are  the  latest  ratings: 


4.8 

2.8 
2.8 
2 ,6 


"News  of  the  World"  (NBC) 
Lowell  Thomas  (CBS) 
Gabriel  Heatter  (Mutual) 
Edward  R.  Mur row  (CBS) 


In  addition,  the  multi-weekly  rating  of  "News  of  the  World" 
also  tops  the  once-weekly  Walter  Winchell  newscasts  (ABC),  which  are 


On  the  air  14  years,  "News  of  the  World"  has  been  at  the  top 


of  the  rating  list  uncontested  for  the  past  two  years.  The  show  was 
the  first  direct  pick-up  news  program  on  radio,  pioneering  in  the  use 

of  direct  pick-ups  from  points  of  news  origin. 

Heard  Monday- through-Friday  (7:30-7 **45  p.m.,  EDT),  "News  of 
the  World"  is  sponsored  by  Miles  Laboratories, 
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PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


-  -A 


e<  ■  >\  t  - 


'  ■  i  IJA  •  r  3  li  mtr.  ■  '  • 

.  OHS  '  2  ■  •  :  r 

:  '  .  niJBJfn  -  :  .  v  i  GJHOfc  "•  ■  *' 


■■■■•’  ‘XsnoXJ’B  Qd  '  E  .  '  • .  •  ■  i'll  6  nc  ;  - 

z.:%n!  d.e-'c 


.  .  o  •  ti£‘  '  s  ft;  .  .  ;£S  ••  fl  ' 

i 

o  <\ 


'  i  -  ■  :  ■  .. 

•  *•  •  t  f  * 

■  ■  in  .  b  -  '• 

>*iq  1  . 

(oaw) 


•  .  - 

8,-' 

8.S 


"  '  TEO W  •  -  lo  \  .  . 


'■  '■  :'e.w 


,  ■  V o  /  •  "r'  cU'.r.* 

2  ni  ■■  "  ■ 

'  -  ''  ■  )  •II 9  '  "  \ 

,  ,  4  [  0- } 

.  ■ 

oda  rf]  •  r  •  ‘ .  ’ '  "  . 

■  '  n  .  '  ' '  ’  v 

•  » dl‘.i  .  .  '  %  j  •  tb  *< 


•C 


'  ■  '  '  •  ’ 


•  -  ■  ssli  :  o£ncqa  ”(  ■. 


•c-~ - 


July  2,  1953 


•IT'S  THE  BARRYS, 1  DOMESTIC  SUMMER  SERIES  STARRING 
JACK  BARRY  AND  WIPE,  STARTS  ON  NBC  RADIO  JULY  6 

To  Be  Heard  5  Days  a  Week  in  Victor  Lindlahr  Time -Spot 

ft - #  fr - - - -Si- 

Jack  Barry  and  his  wife,  the  former  Marcia  Van  Dyke,  are 
starred  on  IT'S  THE  BARRYS,  new  Monday -through -Friday  Summer  series 
on  the  NBC  radio  network  starting  Monday,  July  6  (NBC  radio  network 
except  WNBC,  9:15  a.m.,  EDT;  WNBC  only  10:45  a.m.,  EDT) .  The  daily 
15 -minute  programs  will  be  presented  during  the  vacation  period  of  the 
Victor  Lindlahr  program. 

"It's  the  Barrys"  is  a  domestic -situation  comedy  which  finds 
Jack  becoming  involved  in  comic  situations  when  he  attempts  to  take 
over  such  home  chores  as  cooking  experiments,  acting  as  an  amateur 
repairman  or  plumber  or  getting  involved  with  a  sunlamp.  Sympathetic 
Marcia,  who  often  eggs  on  her  bumbling  husband,  usually  resolves  his 
involved  problems. 

Barry  is  also  seen  and  heard  on  the  NBC  radio  and  television 
networks  as  moderator  of  "Juvenile  Jury"  (NBC  radio,  Sundays,  7  p.m., 
EDT;  NBC -TV,  Mondays,  9  p.m,,  EDT,  starting  July  6).  He  met  Marcia 
Van  Dyke  at  the  suggestion  of  a  child  who  had  served  on  "Juvenile  Jury" 
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The  youngster  had  turned  professional  and  joined  the  cast  of 

the  musical  comedy,  "A  Tree  Grows  in  Brooklyn." 

"Mr.  Barry,"  the  child  said,  "there's  a  beautiful  lady  in 
the  show  I'm  in, and  I  wish  you  would  meet  her."  She  was  musical  corned, 
star  Marcia  Van  Dyke, whom  Jack  married  in  the  Summer  of  1952. 

"It is  the  Barry s"  is  a  Barry -Enright  and  Friendly  produc¬ 
tion.  The  series  will  be  sponsored  by  the  Serutan  Co.,  which  also 
sponsors  the  "Victor  Lindlahr"  show. 
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July  2,  1953 


’TV  RECITAL  HALL’  RETURNS  FOR  SUMMER  SERIES; 

ARTISTS  LISTED  FOR  SUNDAY  TELECASTS 
4k - 4k  4k - 4k 

NBC’s  TV  RECITAL  HALL,  a  popular  feature  of  the  network’s 
Fall-Winter  music  calendar,  will  return  for  a  warm-weather  run  on 
Sunday  afternoons  with  a  24-year-old  audition  winner  as  its  first 
recitalist  (Sunday,  July  5>  5 ‘*00-5:30  p.m.,  EDT). 

Alfred  Mouledous,  a  pianist,  formerly  of  New  Orleans  and 
now  of  Rochester,  N.Y.,  recently  won  a  talent -hunt  contest  on  "You 
Can  Be  a  Star,"  a  program  televised  by  WHAM-TV,  Rochester.  His 
prize  was  a  week’s  visit  to  New  York  and  an  audition  at  NBC  network 
headquarters  here .  As  a  result  of  his  audition  he  was  engaged  for 

an  appearance  on  "TV  Recital  Hall." 

For  his  TV  recital,  Mouledous  has  chosen  a  program  consist¬ 
ing  of  Bach’s  Fantasia  in  C  Minor,  Mendelssohn’s  "Variation  Serieuse" 
(Op.  54),  Chopin’s  Polonaise  in  A-Flat  (Op.  53)  and  Debussy’s  Prelude 
No.  5  ("Les  sons  et  les  parfums  tournent  dans  l’air  du  soir  ). 


(more ) 
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2  -  «TV  Recital  Hall1 


Recitalists  for  subsequent  weeks  will  be  Gerald  Warburg, 
cellist,  with  Nadya  Reisenberg  at  the  piano,  July  12;  William 
Warfield,  baritone,  July  19;  (no  concert  July  26  because  of  a  special 
Boy  Scout  Jamboree  telecast);  The  Baroque  Trio,  Aug .  2 ;  Arthur  Gold 
and  Robert  Fizdale,  duo-pianists,  Aug .  9 ;  Jeanne  Mitchell,  violinist, 
Aug,  16,  and  Ellen  Ballon,  pianist,  Aug,  23. 

Charles  Polachek  will  be  the  producer,  Kirk  Browning  the 
director.  The  series  will  originate  at  WPTZ,  Philadelphia. 
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NBC -TV  NEWS 


CREDITS  FOR  ’JUVENILE  JURY’  ON  NBC-TV 


PROGRAM: 

RETURNS: 


JUVENILE  JURY 
July  6,  1953 


TIME: 

FORMAT: 


MODERATOR: 


NBC-TV,  Mondays, 

9:00  p.m.,  EDT 

Panel  program  with  young¬ 
sters  offering  solutions 
of  problems  presented  by 
adults  and  children. 

Jack  Barry 


PANEL:  Consists  of  five  children 

ranging  in  age  from  three 
to  12  years  old. 


PRODUCER: 

DIRECTOR: 

ASSOCIATE  PRODUCER: 


Barry-Enright  and  Friendly 
production 

Craig  Allen 

Ann  Lawton 


SPONSOR: 

AGENCY: 


Pharmaceuticals,  Inc.,  for 
Geritol  and  Geritol 
Junior. 

Edward  Kletter  Associates, 
Inc . 


ORIGINATION: 


New  York 


ORIGINAL  STARTING 
DATE : 


June  19 ,  1951 
— o - 
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'KATE  SMITH  HOUR1  AND  ’ONE  MAN T  S  FAMILY1  HONORED 


BY  FEDERATION  OF  BUSINESS  WOMEN TS  CLUBS 

NBC-TV’s  KATE  SMITH  HOUR,  and  NBC  radio’s  ONE 
MAN’S  FAMILY  received  awards  from  the  National 
Federation  of  Business  and  Professional  Women’s 
Clubs  at  a  meeting  of  the  federation’s  board  of 
directors  in  the  Hotel  Roosevelt,  New  York# 
yesterday . 

“The  Kate  Smith  Hour,"  which  returns  to  NBC- 
TV  in  the  Fall  at  3  p.m.,  EDT,  Mondays  through 
Fridays,  was  cited  as  the  program  which  "best 
advances  the  interest  of  women." 

"One  Man’s  Family"  (NBC  radio,  Mondays 
through  Fridays,  7:45  P.m.,  EDT)  was  honored  for 
being  "the  most  wholesome  entertainment  for  an 
American  family."  /j 

The  awards  were  presented  to  representatives 
of  the  program  by  Mrs .  Dorothy  Titchener  of 
Binghamton,  N.Y.,  national  radio  and  television 
chairman  for  the  Federation. 
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NBC  RADIO  NEWS 


'HOLLYWOOD  SPOTLIGHT'  (FORMERLY  'SHOWCASE')  DOUBLES  TIME 
AND  FEATURES  PAGE  CAVANAUGH  TRIO  AND  GIRL  SINGER 

HOLLYWOOD  SPOTLIGHT  (formerly  "Hollywood  Show¬ 
case")  will  start  15  minutes  earlier,  thus  becoming 
a  half-hour  Summer  seties,  starting  Monday,  July  6 
(NBC  radio,  10-10:30  p.m.,  EDT) . 

The  broadcast  of  that  date  will  spotlight 
Sherry  Dexter,  15-year-old  singer,  and  the  famous 
Page  Cavanaugh  Trio.  Miss  Dexter  will  be  intro¬ 
duced  by  Ralph  Edwards,  emcee  of  NBC's  "Truth  or  Con¬ 
sequences"  and  "This  Is  Your  Life"  programs.  She 
will  offer  "Sunny  Side  of  the  Street"  by  Jimmy 
McHugh,  to  observe  the  celebration  of  his  30  years 
in  showbusiness ,  She  will  also  sing  "My  Mother's 
Wedding  Day." 

The  Page  Cavanaugh  Trio  will  sing  "Annabelle 
Lee"  and,  to  honor  McHugh,  "When  My  Sugar  Walks  Down 
the  Street."  Robert  Armbruster  and  his  NBC 
orchestra  will  open  the  show  with  "I  Won't  Dance" 
and  follow  through  with  orchestrals  of  "I'll  Never 
Be  the  Same,"  "Tomboy"  and  "Autumn  in  New  York." 
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TRADE  NEWS 


July  3,  1953 

,££> _ _ _ _ _ _ _ _ _ _ _ _ _ jJJ. 

•THE  FRIML  STORY’  TO  MARK  250th  BROADCAST 
OF  ’THE  RAILROAD  HOUR’  JULY  13;  NOTED 
COMPOSER  WILL  SPEAK  ON  PROGRAM 

# - #  * - « 

The  250th  consecutive  program  of  THE  RAILROAD  HOUR  on  NBC 
radio  (Mondays  8  p.m.,  EDT),  starring  Gordon  MacRae  and  Dorothy 
Warenskjold,  will  be  broadcast  Monday,  July  13  when  the  Association  of 
American  Railroads  presents  "The  Friml  Story." 

Composer  Rudolph  Friml,  upon  whose  life  the  musical  romance 
is  based,  will  speak  from  San  Francisco  on  the  occasion  of  the  250th 
broadcast,  and  will  salute  the  Association  of  American  Railroads 
on  its  record  of  never  having  missed  a  weekly  broadcast  in  the  five 
years  it  has  been  on  the  air.  He  will  extend  greetings  to  musical 
director  Carmen  Dragon,  choral  director  Norman  Luboff  and  announcer 
Marvin  Miller,  as  well  as  MacRae  and  Miss  Warensk jold,  all  of  whom 
are  members  of  the  original  staff  and  cast. 

The  script  of  "The  Friml  Story,"  by  Lawrence  and  Lee,  will 
tell  of  the  life  of  the  composer  whose  light  operas  have  become  an 
integral  part  of  American  musical  history.  Among  the  selections  which 

(more ) 
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’The  Railroad  Hour’ 


will  be  featured  on  the  July  14  broadcast  will  be  medleys  from  "The 
Vagabond  King,"  "Rose  Marie,"  "The  Firefly,"  "Katinka,"  "The  Three 
Musketeers"  and  "White  Eagle." 

Friml  is  one  of  three  composers  whose  music  most  often  has 
been  featured  on  "The  Railroad  Hour,"  The  other  two  are  Sigmund 
Romberg  and  Victor  Herbert.  The  music  on  the  series,  however,  has 
ranged  from  light  opera  selections  to  tunes  from  the  latest  Broadway 
musicals  and  adaptations  of  the  melodies  of  Tchaikovsky  and  Dvorak 
and  other  famous  classical  composers. 
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FILM  DIVISION 


- - - - - -  4? 

Shooting  on  the  26  new  half-hour 
"Hopalong  Cassidy"  .television  series  for  the 
NBC  Film  Division  has  been  temporarily 
interrupted  due  to  the  illness  of  William 
Boyd,  star  and  producer  of  the  films.  Boyd, 
who  is  suffering  from  a  virus  infection,  has 
been  confined  to  his  home  in  Hollywood  on 
the  advice  of  his  doctor. 

The  "Hopalong  Cassidy"  film  series 
currently  in  syndication  is  in  no  way  ' 
affected,  since  production  of  these  films 
was  completed  last  January. 
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NBC  TRADE  NEWS 


LLOYD  E.  YODER  OF  KNBC  AND  ALMA  CELLA, 

CONCERT  SINGER,  WED  IN  SAN  FRANCISCO 

Lloyd  E »  Yoder,  general  manager  of  KNBC,  the  NBC 
owned  and  operated  radio  station  in  San  Francisco,  and  Alma 
Celia,  well-known  concert  singer  and  member  of  a  prominent 
California  wine  family,  were  married  in  San  Francisco 
Tuesday,  June  30.  The  wedding  took  place  in  the  chambers  of 
Justice  Homer  Spence,  associate  justice  of  the  California 
Supreme  Court. 

The  bride  is  the  daughter  of  J.B,  Celia  of 
Fresno,  Calif.,  founder  of  the  Roma  wine  firm.  Mrs.  Milo 
Rowell  of  Fresno  was  matron  of  honor  and  Louis  Petri,  the 
bride’s  brother-in-law,  was  best  man,  A  reception  for 
members  of  the  family  was  held  at  Petri's  home  after  the 
ceremony. 
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NBC -TV  NEWS 


CREDITS  FOR  ’JUVENILE  JURY’  ON  NBC-TV 


PROGRAM: 

JUVENILE  JURY 

RETURNS : 

July  6,  1953 

TIME: 

NBC-TV,  Mondays, 

9:00  p.m.,  EDT 

FORMAT: 

Panel  program  with  young¬ 
sters  offering  solutions 
of  problems  presented  by 
adults  and  children. 

MODERATOR: 

Jack  Barry 

PANEL: 

Consists  of  five  children 
ranging  in  age  from  three 
to  12  years  old. 

PRODUCER : 

Barry-Enright  and  Friendly 
production 

DIRECTOR: 

Craig  Allen 

ASSOCIATE  PRODUCER:  Ann  Lawton 


SPONSOR: 

Pharmaceuticals,  Inc.,  for 
Geritol  and  Geritol 

Junior. 

AGENCY: 

f 

Edward  Kletter  Associates, 

Inc . 

ORIGINATION: 

New  York 

ORIGINAL  STARTING 
DATE: 

June  19 f  1951 

_ _ _ -  ...  —  4 
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TRADE  NEWS 


July  6,  1953 

JACK  PEARL  (AND  SHARLEY,  TOO)  RETURN  TO  NBC 
IN  A  SPELLING  GAME  - - ' THE  BARON  AND  THE  BEE' 

PREMIERE 

Jack  Pearl,  one  of  America's  best  beloved  comedians,  returns 
to  radio  with  his  equally  famous  sidekick.  Cliff  Hall,  in  a  new  quiz- 
type  series  to  be  titled  THE  BARON  AND  THE  BEE  on  NBC  radio,  Tuesday , 
July  21,  9  p.m.,  EDT.  The  half-hour  show  willbe  heard  each  Tuesday 
thereafter  at  that  time. 

The  pair  will  head  men  in  a  series  of  old-fashioned 
spelling  bees  between  "improbable  competitors,"  such  as  New  York  City 
firemen  vs.  New  York  City  policewomen,  the  YWCA  vs.  the  YMCA,  a  14th 
Street  department  store  vs.  a  Fifth  Avenue  emporium,  etc. 

Jack  Ibarl  won  the  hearts  of  American  radio  listeners  with 
his  irrepressible  Dutch  dialect  humor,  impersonating  the  highly  im¬ 
probable  Baron  Munchausen.  Addicted  to  tall  tales  of  an  incredible 
but  hilarious  nature,  "The  Baron"  has  as  his  straight  man  Cliff  ( "Vas 
You  Dere,  Sharley?")  Hall,  who  does  his  futile  best  to  curb  the  Baron's 
wild  flights  of  imagination.  Pearl  and  Hall  will  once  again  assume 

(more) 
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2  -  'The  Baron  and  the  Bee  1 

the  guises  of  these  two  characters  as  an  integral  part  of  "The  Baron 
and  the  Bee . " 

Individual  and  team  prizes  will  be  awarded  to  the  winning 
contestants  of  the  panel  weekly.  Ted  Lloyd  will  produce  and  Kenneth 
MacGregor  will  direct.  The  background  script  is  written  by  Billy  K. 
Wells.  Music  will  be  by  Paul  Taubman.  Fred  Collins  will  handle  the 
announcing. 

- o - 
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TRADE  NEWS 


July  6,  1953 


PRESIDENT  OF  GENERAL  FEDERATION  OF  WOMEN'S  CLUBS 
COMMENDS  NBC -TV  FOR  NEW  LINEUP  OF  MORNING  SHOWS 


High  commendation  for  NBC-TV’s  new  lineup  of  morning  shows 
was  expressed  by  Mrs.  Oscar  Ahlgren,  president  of  the  General  ledera- 
tion  of  Women's  Clubs,  a  national  association  of  women's  organiza¬ 
tions,  with  more  than  11,000,000  members. 

"It  is  very  heartening  to  those  of  us  who  consider  the  air¬ 
waves  the  greatest  media  for  reaching  women  in  the  homes,  to  know  that 
NBC-TV  is  launching  a  series  of  programs  commemorating  women's  contri¬ 
butions  to  our  life  and  times,”  Mrs.  Ahlgren  said.  She  was  in  Chicago 
on  July  2  to  acquaint  herself  fully  with  the  new  NBC  block  of  morning 
network  shows,  including  "Ding  Dong  School,"  "Glamour  Girl,"  "Hawkins 
Falls"  and  "The  Bennetts."  All  the  shows,  except  "Glamour  Girl"  (of 
Hollywood  origin),  are  telecast  from  Chicago. 

Mrs.  Ahlgren  continued:  "Radio  in  its  infancy  was  slow  to 
recognize  the  great  potentialities  of  the  woman  audience.  TV  is  able 
to  profit  by  radio’s  inexperience  nearly  a  quarter  of  a  century  ago, 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


.  ■ 


*v; 


"  ■  !  '  %  \  '  • 

■  7  ■  ■ 


i  .  . 


■  •  ■  •  •  71  -  :• 


•  • 


* 


■  . 

i 

*.= 

• 

iG  % 

.  •  7  .'7' 

-rH  'o  srij  n.\ 
■  v  . 

.  •  * : . 


i 


■  !  -  £  ...  ■  ..f  '  ' 

« •  '  “  •  ■  '  : 

: '  ■  ■ '  ■  •  ■  ‘  -  t  •  ■  5l 


■  ■  ■  .■■■:  •.  ..  o 


-  r. 

>  l 


■  ■ 

»  ’if-yjrd  r 


"•  ;  i  -‘OaH 

-  ■■  .  i  jd 


•  ■  •  T  •  i  o  ' 


■  ■  -  •  •■o' ..  '•  •. ;  ■  n 


•-  t  •;  it) 


■  . 


r  ■  v*  >i  r 


: 


'  .  '-5.1 


'■  .  P  ■  '  -  f-  •  •  •;  rr  . 


’ 


.  "  •  .  •  ■  ■  ' 


i ..  •  £  <  i'*"  • 


r  '  ■  ■  V'*  •  • 


•  ■  V  ‘ 


v  •  •  .  .  '  '  '  '  ‘  • 

'*■  •’  ■  v-'  '  ■  •  •  ■ 

r  * 


2  -  Morning  TV 


and  to  remember  that  the  great  daytime  viewing  audience  is  pre¬ 
dominantly  composed  of  women. 

"Women  make  up  more  than  half  of  the  population  in  this 
country,  according  to  the  1950  census.  When  it  is  realized  that 
women  spend  80  percent  of  the  family  budget,  after  taxes,  it  is  clear 
that  advertisers  will  profit  by  the  proper  use  of  TV,  and  that  women 
will  respond  if  their  great  interests,  the  preservation  of  our  Ameri¬ 
can  heritage,  the  extension  of  culture,  the  improvement  in  education, 
housing  and  health  are  suitably  presented  to  the  listening-and-looking 
women’s  audience. 

"May  NBC  continue  in  its  great  vision.  I  am  certain  that  I 
speak  for  many  women  in  applauding  its  efforts." 

The  morning  schedule  for  the  four  shows  follows  (EDT) : 

DING  DONG  SCHOOL  10:00  -  10:30 

GLAMOUR  GIRL  10:30  -  11:00 

HAWKINS  FALLS  11:00  -  11:15 

THE  BENNETTS  11:15  -  11:30 
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NBC  TRADE  NEWS 


GOOD  NEWS’  NBC -TV  LOWERS  ITS  ADVERTISING  RATES 
SATURDAY,  SUNDAY  AFTERNOONS,  EFFECTIVE  SEPT.  1 


With  most  prices  still  soaring,  here's  good  and  unusual  news 
for  the  cost  conscious  advertiser. 

Saturday  and  Sunday  afternoon  advertising  on  the  NBC -TV  net¬ 
work  will  be  cheaper,  beginning  Sept.  1. 

Details  of  a  new  system  in  which  week-end  rates  have  been 
revised  downward  have  been  announced  in  a  letter  to  advertisers  from 
George  Frey,  NBC  vice-president  and  sales  director. 

Time  costs  for  1  to  5  p.m.  on  Saturday  and  Sunday,  which 
previously  have  been  designated  as  Class  A,  will  be  reduced  on  Sept.  1 
to  Class  B  rates,  or  75  per  cent  of  the  Class  A  level. 

Pointing  up  the  value  of  these  reduced  week-end  rates,  Frey 


said: 

"With  nighttime  television  in  such  heavy  demand,  the  week¬ 
end  daytime  periods  are  the  only  availabilities  which  offer  a  large 
'evening'  type  audience,  consisting  of  all -family  members.  The  current 
NBC-TV  daytime  week-end  program  schedule  is  specifically  designed  to 
increase  this  growing  family  audience.  It  provides  an  ideal  framework 
for  future  advertisers  who  wish  to  sponsor  family-appeal  programs. 

In  addition  to  popularity,  a  constantly  growing  station-line-up  is  be¬ 
coming  available  --  now  providing  up  to  88  per  cent  coverage  of  all 
TV  homes  on  Sunday  afternoons  over  NBC-TV." 
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NBC  TRADE  NEWS 


NBC  ’TRADE- AD  CONTEST’  OFFERS  $1,000  IN  PRIZES  TO  PERSON 
WHO  LISTS  NBC  LEADERSHIP  POINTS  IN  RIGHT  SEQUENCE 

A  "trade-ad  contest"  offering  $1,000  in  RCA  products  to  the 
person  who  lists  in  correct  sequence  the  12  points  of  NBC-TV  leadership 

has  been  announced  by  the  network. 

The  contest  is  based  on  a  series  of  trade  advertisements  by 

NBC  covering  the  major  points  of  television  network  leadership.  In 
the  course  of  the  campaign,  a  new  point  of  NBC  leadership  will  be 
given  each  week.  The  first  two  of  the  12  points,  NBC  leadership  in 
network  coverage  and  in  homes  delivered,  already  have  been  announced. 
Thus,  the  person  who  lists  the  remaining  10  points  in  the  correct 
sequence  of  the  advertising  schedule  will  win  a  total  of  $1,000  in  his 

choice  of  RCA  products  for  the  home. 

In  addition,  anyone  who  lists  in  any  order  the  correct  10 

remaining  points  of  leadership  will  automatically  win  a  new  21-inch 

RCA  television  set,  completely  installed. 

The  contest  is  open  to  all  members  and  employes  of  advertis¬ 
ing  agencies  and  manuf acturers '  advertising  and  merchandising  depart¬ 
ments,  Employes  or  families  of  personnel  at  NBC,  NBC  affiliates  and 

NBC  advertising  agencies  are  not  eligible. 

The  identical  words  used  by  NBC  in  the  advertisements  are 
not  required  in  the  contest.  The  only  requirement  is  that  the  subject 
be  identified  clearly.  When  interpretation  of  meaning  is  necessary, 

the  decision  of  the  judges  is  final. 

All  entries  must  be  submitted  on  an  official  entry  blank, 
which  may  be  obtained  by  writing  to  NBC,  Room  517 >  30  Rockefeller 
Plaza, New  York  20,  New  York.  Entries  must  be  post-marked  before  mid¬ 
night,  July  19,  1953.  Winners  will  be  announced  in  September. 

- o - 
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NBC  TRADE  NEWS 


WRITERS  CHEVILLAT  AND  SINGER  SIGN  NBC  PROGRAMMING  CONTRACTS 
JOINING  NETWORK'S  GROWING  LIST  OP  TOPFLIGHT  SPECIALISTS 

Two  outstanding  comedy  writers,  Dick  Chevillat  and  Ray 
Singer,  have  been  signed  to  contracts  with  the  National 
Broadcasting  Company,  Charles  C.  Barry,  NBC  vice  president  in  charge 
of  network  programs,  said  today. 

The  two  writers  join  a  growing  roster  of  topflight  producers, 
writers  and  performers  signed  by  NBC  in  its  long-range  planning  to 
bring  fresh  new  talent  and  programs  to  radio  and  television. 

For  the  past  six  years.  Singer  and  Chevillat  have  been 
writers  of  the  popular  PHIL  HARRIS -ALICE  FAYE  show  on  NBC  radio. 

In  their  new  positions,  they  will  serve  as  creators,  writers  and  pro¬ 
ducers  of  new  programs  for  the  network.  The  first  of  these  will  be 
"This  is  Living,"  planned  for  production  sometime  in  August. 

Singer  and  Chevillat  also  have  teamed  together  in  motion 
pictures,  writing  for  such  films  as  "Neptune's  Daughter,"  starring 
Esther  Williams,  and  "'Woman  of  Distinction,"  starring  Rosalind 
Russell.  Arrangements  for  their  contract  with  NBC  were  made  with  Ned 
Martin  of  Famous  Artists  Corporation. 
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TRADE  NEWS 


July  7,  1953 

PROCTER  &  GAMBLE  RENEWS  ALL  NBC  RADIO  SHOWS  FOR  ONE  YEAR, 

COVERING  SIX  DAYTIME  PROGRAMS,  EFFECTIVE  JULY  29 

The  Procter  &  Gamble  Company  has  renewed  its  entire  line-up 
of  NBC  radio  programs  representing  eight  hours  and  45  minutes  of 
network  time  weekly  and  amounting  to  approximately  $6,500,000  in  annual 
gross  billings,  John  K.  Herbert,  NBC  vice  president  in  charge  of 
Networks,  announced  today* 

The  renewal  orders,  all  for  52  weeks  effective  Monday, 

June  29,  cover  six  daytime  programs  broadcast  over  NBC  five  times  a 
week:  WELCOME  TRAVELERS  (10:00-10:30  a.m.,  EDT )  and  LIFE  CAN  BE 
BEAUTIFUL,  ROAD  OF  LIFE,  PEPPER  YOUNG’S  FAMILY,  RIGHT  TO  HAPPINESS 
and  BACKSTAGE  WIFE  (15 -minute  serials  broadcast  from  3  p.m.,  through 

4:15  p.m.,  EDT,  respectively). 

Commenting  on  the  renewed  business,  Herbert  said:  This 

offers  firm  evidence  of  network  radio’s  ability  to  attract  the  wise 
advertiser.  It  represents  a  firm  conviction  on  the  part  of  a  major 
advertiser  in  NBC  radio’s  proven  effectiveness  to  deliver  the  greatest 
mass  coverage  at  the  lowest  possible  cost  per  thousand." 

One  of  radio’s  oldest  and  most  important  advertisers,  Procter 
&  Gamble  has  been  associated  with  the  NBC  Radio  Network  a  great  many 
years.  Three  of  the  six  programs  renewed  by  the  company  have  been  spon¬ 
sored  by  P  &  G  on  NBC  radio  continuously  since  the  late  1930 ’s. 

(more ) 
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2  -  P  &  G  Renewals 


The  company  began  sponsoring  PEPPER  YOUNG’S  FAMILY  on  NBC 
radio  in  January,  1936;  ROAD  OF  LIFE  in  September,  1937;  and  LIFE  CAN 
BE  BEAUTIFUL  in  September,  1938. 

RIGHT  TO  HAPPINESS  began  on  NBC  radio  for  P  &  G  in  September, 
1938;  moved  to  another  network  for  two  seasons,  and  returned  to  NBC 
in  December,  1941,  where  it  has  remained.  WELCOME  TRAVELERS  has  been 
sponsored  by  P  &  G  on  NBC  radio  since  July,  1949,  and  NBC’s  BACKSTAGE 
WIFE  was  picked  up  by  the  firm  ip  June,  1951. 

The  Biow  Company,  Inc.,  is  the  advertising  agency  for  WELCOME 
TRAVELERS;  Benton  &  Bowles,  Inc*  represents  LIFE  CAN  BE  BEAUTIFUL  and 
PEPPER  YOUNG’S  FAMILY;  Compton  Advertising,  Inc,*  for  ROAD  OF  LIFE; 
Dancer-Fitzgerald-Sample,  Inc.,  for  RIGHT  TO  HAPPINESS  and  Young  & 
Rubicam,  Inc.,  for  BACKSTAGE  WIFE. 
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TRADE  NEWS 


July  7,  1953 

’SUPER  GHOST,’  TV  VERSION  OP  FAMED  PARLOR  GAME, 
RETURNS  TO  NBC  WITH  BERGEN  EVANS  AS  EMCEE 


PREMIERE 

SUPER  GHOST,  television  quiz  show  based  on  the  well-known 
game  "Ghost,”  will  return  to  the  NBC-TV  network  as  a  weekly  feature 
beginning  Sunday,  July  19  (5:30  p.m.,  EDT), 

The  series  was  presented  first  on  the  network  last  year  as 
a  Summer  feature.  Bergen  Evans,  author,  lecturer,  literature  pro¬ 
fessor  at  Northwestern  University  and  television  personality,  will  re¬ 
turn  as  master-of -ceremonies  of  the  program.  Quick-quipster  Evans 
will  lead  a  panel  consisting  of  housewife  Shirley  Stern,  Robert 
Poliak,  stock  broker  and  a  former  drama  critic,  and  a  guest "Ghos ter " 
through  the  intricacies  of  the  game.  Guest  "Ghos ter"  on  the  premiere 
show  will  be  a  Chicago  Alderman,  Robert  E.  Merriam. 

An  added  feature  this  season  will  give  home  viewers  a  chance 
to  compete  with  the  panelists  via  long-distance  telephone.  A  proxy 
will  mark  the  home  viewer’s  contributions  to  the  game  on  a  special 
blackboard. 

(more ) 
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'Super  Ghost1 


Viewers  will  be  invited  to  submit  a  trio  of  root  words  on 
which  the  game  is  to  be  built.  Each  player  in  turn,  including  the 
telephone  operator  representing  the  competing  home  viewer  whose  entry 
is  being  used,  will  add  one  letter  at  a  time  to  the  root,'  trying  to 
avoid  completing  a  whole  word.  When  a  word  is  completed,  the  losing 
player  becomes  one-third  of  a  ghost  and  the  game  proceeds  to  the  next 
root  word. 

If  the  competing  home  viewer  out-smarts  the  panelists  on 
his  first  try  he  will  be  awarded  $25.  On  the  second  he  gets  a  similar 
amount  and,  if  he  lasts  until  the  third  entry,  receives  $50  more. 

Prizes  will  also  be  awarded  to  viewers  whose  words  and  clues 
are  presented  on  the  program,  which  will  originate  at  NBC's  studios 
in  Chicago.  "Super  Ghost,"  a  Louis  G.  Cowan  production,  will  be 
produced  by  Jay  Sheridan  and  directed  by  Paul  Robinson. 
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’MUSIC  BY  MANTOVANI,'  FEATURING  NOTED  ENGLISH 
CONDUCTOR- COMPOSER, IN  SUMMER  NBC  TIME-SPOT 


PREMIERE 

The  celebrated  English  conductor  and  composer  Mantovani  and 
his  orchestra  will  be  presented  by  NBC  radio  in  a  series  of  MUSIC  BY 
MANTOVANI  concerts,  Mondays  at  8:30  p.m.,  EDT,  starting  July  20^ 

This  replaces  the  radio  version  of  "The  Voice  of  Firestone 
which  will  be  on  NBC-TV  only  until  Sept.  14  when  it  will  resume  as  a 
simulcast,  again  occupying  the  NBC  radio  time-spot. 

Mantovani  became  a  professional  violinist  when  he  was  l6  and 
soon  thereafter  was  leading  his  own  quintet  at  a  Birmingham  (England) 
hotel.  Two  years  later  he  began  his  broadcasting  career  with  an 

orchestra  at  Hotel  Metropole  in  London. 

He  formed  a  Tipica  orchestra  about  20  years  ago  and  with  it 

broadcast  from  the  Monseigneur  restaurant  in  London.  This  lengthy 
engagement  was  followed  by  others  at  the  Cafe  de  Paris,  the  Hollywood 
and  San  Marco  Clubs. 

Mantovani  conducted  for  the  Noel  Coward  musical.  Sigh  No  More_ 
and  for  several  other  top  London  hits.  His  recordings  have  earned  him 
a  wide  following  here  and  abroad. 
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NBC  TRADE  NEWS 


NBC  FACILITIES  AND  PERSONALITIES  UTILIZED 
FOR  WESTINGHOUSE  32- CITY  CLOSED- CIRCUIT 

When  the  Westinghouse  Television  Radio  Division  introduces 
its  new  1954  line  of  receivers  over  a  32-city,  closed-circuit  telecast 
Wednesday  night,  July  8,  it  will  be  using  not  only  the  physical 
equipment  of  NBC-TV,  but  its  creative  talent  as  well. 

When  the  show  begins,  business  men  in  the  32-cities  will  see 
a  familiar  face  and  hear  a  familiar  voice  saying,  "This  is  Ben  Grauer 
speaking  to  you  from  the  Westinghouse  newsroom  in  Radio  City,  From 
then  on  they  will  settle  back  to  a  fast-paced  hour  in  which  such  other 
NBC-TV  personalities  as  Dr.  Roy  K.  Marshall  and  Rex  Marshall  will  take 
part. 

Cities  to  receive  the  closed-circuit  telecast  are:  New  York, 
Boston,  Utica,  Philadelphia,  Washington,  Atlanta,  Miami,  New  Orleans, 
Charlotte,  Birmingham,  Pittsburgh,  Cincinnati,  Louisville,  Huntington 
(W.Va.),  Buffalo,  Cleveland,  Detroit,  Chicago,  Indianapolis,  Omaha, 
Milwaukee,  St.  Paul,  St.  Louis,  Oklahoma  City,  Kansas  City,  Dallas, 
Houston,  Denver,  Seattle,  San  Francisco,  Los  Angeles  and  Salt  Lake 

City. 
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TRADE  NEWS 


NBC  AND  RADIO  STATION  KFI  RENEW 
AFFILIATION  FOR  TWO  YEARS 

| 


July  8,  1953 


The  National  Broadcasting  Company  and  radio  station  KFI  in 
Los  Angeles  announced  today  that  their  affiliation  contract  has  been 
renewed  for  two  years,  effective  June  1. 

In  announcing  the  renewal,  Harry  Bannister,  NBC  vice  presi¬ 
dent  in  charge  of  station  relations,  commented: 

"We  are  proud  to  continue  our  affiliation  with  this  50,000- 
watt  clear  channel  station  in  one  of  the  most  important  markets  in  the 
country,  which  will  give  our  listeners  and  clients  the  same  fine  broad¬ 
casting  service  that  has  continued  through  the  31  years  of  KFI's 
existence . " 


Earle  C.  Anthony,  founder  and  president  of  KFI,  said: 

"I  am  indeed  pleased  to  announce  the  renewal,  for  another 
two-year  period,  of  the  contractual  affiliation  of  KFI  with  the  Nation¬ 
al  Broadcasting  Company*  It  is  fitting  indeed  that  the  pioneer  station 
of  the  Pacific  Coast  has  been  the  Los  Angeles  affiliate  of  the  pioneer 
radio  network,  NBC,  since  that  network  was  founded  in  1926.  I  am  very 
proud  of  this  long  affiliation  and  I  hope  and  expect  that  it  will  con¬ 
tinue  for  many  years  to  come." 


o 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER 


PLAZA,  NEW  YORK  2  0,  NEW  YORK 


.  a  A  SR  T 


icsS  -8  Y-h/l 


:  ;  .  .  • 


■ 


■  ‘  ■  '  H  -  5  -  •  .  l£  .  ?  C  .  .  ■ 

not  .  J  .  .■■■.-  ....  . .  \  ■ 

,  'W’i  t ■’■■Lupr/yu  *,  c.  .  <.  :•»  t  T  "  '  . 

•  ;  'xq  -  •  I  .  tnasS  ./ -r ?: £  tXcw^nsn  &cU  ■  :  E 

:b  :  dri^rtn.;-  o  «. anc ,  s  o'i  ^  Co  ...;o  rr v  :h:s: 

''•'U-^Cc  a  hi.;  : i Jiw  . nol $:■  i 1 1 T&-.  •  riuo  c-jrJ  o  .  1  ;or  .•■■..  vd1 

■  U  .  .  .  )•  :  .  -  . 

bo  ■  -  la  -  .  .  -  ioi 

\ 

sd,  xri  ■  •  .  .  .  . 

CC--  -.O  J  a  ■  X: 

•  •  ■  •  B  v  i£  ....  ■  .  .  ,  .  10  .  '  .  0  sj 

:  J  5  -  .  3Q 

tvL-.r.  ii  :  .  •  ,  L  .  t  ■  .  ,.  :  - 

• '  •  '  19  .  Xq  -  CM  ■  •  ...  v  ■  .  '  ■ .  :  .  ....  •  ■  . 

■  \  •  :  9 .  '  ■  ■  .  •  '  . 

■  '  n  :.  .  SQX-  nJ  .  b  .  ©3 

a  -  -  n  s  E )  .  -  .- 

.  umo-p  .nssii  "0  sm  .  >'i  ejunt: 


PffPii  FILM  DIVISION 


P 


NBC  ’S  RAPIDLY  EXPANDING  FILM  DIVISION  FORMULATES 
CONSULTANT -SALES  POLICY  AND  ADDS  KEY  PERSONNEL 


The  NBC  Film  Division,  which  has  increased  its  sales  290  per¬ 
cent  in  1953  a s  compared  with  the  same  date  last  year,  continued  its 
rapid  expansion  this  week  with  the  formulation  of  a  new  sales  policy 
and  the  addition  of  more  key  personnel. 

Set  up  as  a  small  section  within  the  NBC  television  network 
a  year  ago,  the  division  has  grown  rapidly  since  it  was  established  as 
NBC’s  third  major  operating  division,  with  Robert  W.  Sarnoff  as  vice 
president  in  charge,  hardly  more  than  four  months  ago  (March  3)* 

The  new  sales  plan,  evolved  by  Sarnoff  and  Carl  M.  Stanton, 
director  of  the  division,  calls  for  the  division  to  offer  its  services 
as  merchandising,  promotion  and  advertising  consultants  to  sponsors 
interested  in  buying  local  TV  film  programs. 

Division  sales  representatives  will  investigate  each  potential 
client’s  local  or  regional  needs  before  selling  a  specific  film  series. 
As  part  of  this  effort  to  help  an  advertiser  establish  his  most  effec¬ 
tive  TV  sales  pattern,  the  division  is  also  prepared  to  give  a  buyer 
full  assistance  on  mapping  out  a  promotional,  publicity,  exploitation 
and  merchandising  campaign  to  accompany  local  showings  of  the  series. 

The  division  has  turned  over  all  its  advertising  activities 
to  the  Grey  Advertising  Agency,  effective  Aug.  13.  Jay  Smolin,  the 
division’s  advertising  supervisor,  has  added  three  people  to  his  staff, 
including  an  assistant  supervisor  and  a  researcher. 


(more ) 
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To  cope  with  the  quickened  tempo  of  business,  John  B.  Cron, 
national  sales  manager,  has  added  six  sales  representatives  to  imple¬ 
ment  the  staffs  of  the  New  York,  Chicago  and  Los  Angeles  offices.  He 
contemplates  adding  several  more  in  the  near  future. 

John  W.  Kiermaier  has  joined  the  sales  staff  as  administra¬ 
tive  sales  manager  to  coordinate  various  sales  services  such  as  plan¬ 
ning,  advertising  and  promotion,  research,  traffic  and  merchandising. 

Every  department  of  the  Film  Division  has  stepped  up  its 
activities.  Stanton  Osgood,  manager  of  production,  is  currently  work¬ 
ing  with  Himan  Brown  on  the  production  of  39  brand-new  "Inner  Sanctum" 
films,  which  are  being  made  with  the  latest  innovations  in  TV  film 
techniques  for  syndication  by  the  NBC  Film  Division. 

Frank  Lepore,  manager  of  Film  and  Kinescope  Operations,  re¬ 
ports  that  the  vast  Film  Library,  which  contains  more  than  17*000,000 
feet  of  minutely  cross-indexed  film  (increasing  at  the  rate  of  more 
than  240,000  feet  a  month,  primarily  from  NBC's  newsreel  operation), 
has  shown  an  increase  of  265  per  cent  in  the  sale  of  stock  film  foot¬ 
age  over  the  same  period  in  1952.  Clients  of  the  Film  Library  include 
not  only  NBC  television  producers  but  theatrical  film  producers,  ad¬ 
vertising  agencies  and  local  TV  stations  throughout  the  country. 

The  NBC  Film  Exchange,  also  under  Lepore's  supervision,  now 
ships  over  1,000  prints  a  week  to  more  than  100  TV  stations  in  the 
United  States  and  foreign  countries. 

David  Savage,  who  joined  the  division  as  manager  of  film 
procurement  after  March  3*  already  has  made  an  unprecedented  arrange¬ 
ment  for  the  distribution  rights  to  26  feature  films  —  all  made  since 
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|  1930  and  all  new  to  television  --  and  is  negotiating  for  many  more. 

Under  Stanton’s  direction.  Savage  is  working  on  projects  which  will 
round  out  the  programming  for  local  and  regional  advertisers,  as  well 
as  for  new  TV  stations  as  they  go  on  the  air. 

To  handle  all  this  increased  activity,  Sarnoff  has  set  up  a 
special  business  office  which,  under  Robert  A.  Anderson,  handles  all 
accounting,  budgeting  and  sales  analysis  for  a  directive  sales  effort. 

- o - 


NBC -New  York,  7/8/53 


,sfxon  \sff£m  *101  got  slogan  ■  j.  •>...*  -  no  is,  -f  a  oct  -tort  f  [3  bns 

IX  u.  riolrfiv  Boos^oiq  no  ;ow  M  ©sjsvbc.  t«oJ  $oo*i  to  e»  rtoJai  iB  nsJbn 

5 

•  ri-  8  s:!.'  i  ;  og  ¥' '-r':-  -b  QriolJativ  VT  v/9n  nol  a 
'iloiT'.v..  ^  '  t:\  ".  yy,  a  :.£hcr.,.  rT 

'•  ■  •  * ;  • 'M>  •  s.  *>••  ::  v  '  '  .j  a?  •;■«.  ;  o 

•  .  , 


July  8,  1953 


WILLIAM  DEMAREST,  NOTED  FOR  ' CRABBY -BUT -LOVABLE '  -ROLES, 

COMPLETES  PILOT  FILM  OF  ’H.J.  MOSBY,  DECENT  CITIZEN’ 

Robert  Welch  Production  May  Be  Launched  on  NBC  in  Fall 

# - & - # 

The  popular  Hollywood  character  actor,  William  Demarest,  may 

be  launched  on  TV  via  the  National  Broadcasting  Company  this  Fall  in  a 
new  situation-comedy  series  "H.J,  Mosby,  Decent  Citizen,"  for  which 
the  pilot  film  has  been  completed,  it  was  announced  by  NBC  producer 
Robert  Welch. 

The  series,  particularly  fitted  to  Demarest,  is  an  original 
creation  for  television  by  Robert  Riley  Crutcher. 

"H.J.  Mosby,  Decent  Citizen,"  relates  the  trials  and  tribula¬ 
tions  of  a  rugged  individualist  who  never  does  things  the  conventional 
way.  Demarest  as  Mr.  Mosby  is  thus  in  continual  conflict  with  offic¬ 
ials,  business  associates,  neighbors,  his  teen-age  daughters  and  his 
daughter's  boyfriends. 

The  completion  of  the  pilot  film  marks  the  entrance  of  Dem¬ 
arest  in  TV  after  a  35-year  career  in  showbusiness  which  has  seen  him 
perform  in  vaudeville,  theatre,  radio  and  films,  and  which  has  built 
a  loyal  following  for  the  "crabby-but -lovable"  characters  he  has  por¬ 
trayed. 


(more) 
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The  film  also  represents  the  initial  production  effort  of 
Robert  Welch  since  his  recent  signing  by  NBC  to  develop  new  TV  programs . 

Stephanie  Griffin  and  Sheila  James  have  been  cast  in  support¬ 
ing  roles,  with  Miss  Griffin  playing  Mosby's  17-year-old  daughter 
Marilyn  and  Sheila  James  playing  13-year-old  daughter  Vicky. 

The  pilot  film  was  directed  by  James  V.  Kern,  veteran  Holly¬ 
wood  motion  picture  director. 


NBC -New  York, 7/8/53 
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July  9,  1953 


VALUE  OP  CONTINUED  TV  ADVERTISING  TO  ATTRACT 


AND  HOLD  CUSTOMERS  IS  STRESSED  IN  REPORT 


ON  TV'S  IMPACT  ON  BRAND  SWITCHING 


When  customers  begin  viewing  television,  they  also  begin 
buying  the  products  they  see  advertised  on  television. 

If  they  stop  viewing  TV,  they  tend  to  stop  buying  the  goods 
they  no  longer  see  advertised  on  the  medium. 

And  if  they  continue  viewing,  they  continue  buying  the 
brands  they  see  advertised  on  TV. 

These  are  the  highlights  of  a  report  on  the  impact  of  tele¬ 
vision  on  brand  switching,  presented  Thursday  afternoon,  July  9,  by 
the  Research  Department  of  the  National  Broadcasting  Company  at  a 
press  conference  in  the  Johnny  Victor  Theatre,  RCA  Exhibition  Hall, 
New  York. 


The  report,  called  "Why  Sales  Come  in  Curves,"  was  based  on 


a  two-wave  survey  conducted  with  a  cross-section  of  people  in  a 
typical,  medium-sized  Midwestern  market  in  February  and  May,  1952. 

In  each  survey  "wave"  --  that  is,  in  February  and  13  weeks  later  in 
May  --  the  same  people  were  asked  the  same  questions  on  buying  and  TV 
program  viewing. 


(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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The  analysis  is  based  on  9,762  interviews  with  a  pre -listed 
probability  sample  of  4,88l  homes  (one  out  of  every  14)  in  the  Quad 
City  market  --  Davenport,  Iowa,  and  Moline,  Rock  Island  and  East 
Moline,  Ill.  Sampling  and  field  work  were  done  by  W.R.  Simmons  & 
Associates,  Research,  Inc.,  of  New  York.  This  market  contains  two 
TV  stations  and  programs  of  all  four  networks,  as  well  as  local  pro¬ 
grams,  thus  making  this  truly  a  study  for  the  entire  industry. 

The  two  interviews  on  each  respondent  provided  the  necessary 
data  to  determine  whether  the  subject  had  changed  his  buying,  or  his 
TV  viewing,  and  the  relation  between  these  changes. 

A  total  of  42  TV-advertised  and  44  non -TV-advertised  brands 
was  studied.  As  presented  by  Dr.  Thomas  Coffin,  manager  of  research 
for  NBC,  here  are  the  highlights  of  the  survey,  based  on  the  "theme 
brand"  —  a  cleanser  with  a  high  sales  level,  advertised  on  a  popular 
evening  variety  show: 

1- -When  people  switch  brands,  they  switch  to  brands  they've 
seen  on  TV. 

After  determining  which  women  did  not  buy  the  theme  brand 
in  February  but  had  started  buying  it  by  May,  researchers  found  that 
72  percent  of  these  new  customers  had  seen  the  brand's  TV  program  at 
either  or  both  periods.  Thus,  almost  three  out  of  four  new  customers 
were  subject  to  TV's  influence  at  this  critical  stage  of  their  buying 
patterns . 

2 —  When  people  begin  viewing  TV,  they  begin  buying. 

With  advertising  other  than  TV,  15.3  per  cent  of  the  women 

started  buying  this  brand  within  the  February-to-May  period.  Among 

those  who  started  viewing  the  theme  brand  program,  however,  21.5  per 

cent  began  buying  the  brand,  meaning  there  were  40  per  cent  more  new 

customers  in  the  group  that  began  viewing  TV. 

(more) 
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3  -  TV  Advertising 


3 - -If  people  stop  viewing  TV,  they  stop  buying  the  brand 
advertised  on  TV. 

For  the  non -viewing  group,  the  "normal"  rate  of  switching 
away  from  the  theme  brand  in  the  three -month  period  was  about  14  per 
cent .  Among  those  who  viewed  the  theme  brand  program  in  February  but 
no  longer  watched  it  in  May,  however,  the  customer  loss  to  the  brand 
was  20.2  per  cent,  or  43  per  cent  more  lost  customers  among  this  stop¬ 
viewing  group.  For  these  people,  there  is  no  longer  any  TV  advertis¬ 
ing  for  this  brand,  so  television  "takes  back"  the  new  customers  it 
had  previously  poured  into  the  brand* s  customer  stream. 

4 -  If  people  continue  viewing  TV,  they  continue  buying  the 
brand  they  see  advertised  on  TV. 

The  survey  shows  that  39.1  per  cent  of  the  women  who  watched 
the  theme  brand  program  both  in  February  and  May  reported  buying  the 
brand  in  both  months.  On  the  other  hand,  of  those  who  did  not  view 
the  program  in  either  month,  only  23.7  per  cent  showed  this  same  brand 
loyalty.  Thus,  regular  viewing  of  the  brand’s  program  developed  65 
per  cent  more  loyal  customers  for  the  brand. 

5 - -When  people  begin  watching  TV,  the  advertiser  gets  more 

customers . 

As  a  result  of  these  brand  switches,  the  begin-viewers 
showed  —  from  February  to  May  --  an  increase  of  23  per  cent  in  the 
total  number  of  customers  for  this  brand.  Opposed  to  this,  there  were 
only  3  per  cent  more  buyers  in  May  than  in  February  among  the  non- 
viewers . 

This  3  per  cent  is  the  customer  increment  resulting  from  all 
sales  and  advertising  efforts  apart  from  television.  The  23  per  cent 
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4  -  TV  Advert ising 


increase  among  the  group  which  began  watching  TV  is  made  up  of  people 
who  switched  to  the  brand  as  a  result  of  viewing  the  program  and  also 
includes  people  who  were  persuaded  by  TV  advertising  not  to  switch 
away  from  the  brand. 

6- -If  people  continue  viewing  TV,  the  advertiser  holds  his 
customers;  but  if  they  stop  viewing,  he  gets  fewer  customers. 

The  survey  showed  there  were  3  per  cent  more  total  customers 
in  May  than  February  for  the  theme  brand  among  the  group  that  con¬ 
tinued  watching  TV.  Among  those  that  stopped  watching,  however,  there 
were  11  per  cent  fewer  total  customers. 

7 - -The  net  difference  TV  makes  is  pointed  up  by  the  survey 
figures  which  show  that  between  February  and  May,  with  the  help  of  a 
popular  television  show,  the  theme  brand  increased  its  total  customers 
in  this  market  by  3  per  cent.  On  the  other  hand,  computations  showed 
that  without  TV  the  brand  probably  would  have  had  about  6  per  cent 
fewer  customers  in  May  than  February.  Thus,  with  TV,  the  advertiser 
in  13  weeks  was  about  10  per  cent  ahead  of  where  he  would  have  been 
without  TV. 

8- -When  an  advertiser  goes  off  TV,  customer  level  drops. 

These  results  were  obtained  for  a  headache  remedy  advertised 

in  February  on  a  participating  TV  program.  Shortly  after  the  February 
interviewing  the  advertiser  dropped  his  participation  in  the  program, 
which  stayed  on  the  air. 

The  survey  shov/s  that  in  February ,  when  the  product  was 
advertised  on  TV,  20.9  per  cent  of  the  viewers  reported  buying  that 
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5  -  TV  Advertising 


brand.  In  May,  when  the  product  was  not  advertised  on  TV,  that  figure 
had  dropped  to  18  per  cent,  resulting  in  14  per  cent  fewer  customers 
among  this  group. 

Among  the  non-viewers  on  TV,  the  change  was  almost  negligi¬ 
ble,  amounting  to  less  than  1  per  cent. 

9 - -When  a  brand  goes  on  TV,  the  customer  trend  improves. 

A  toiletry  with  a  low  sales  level  and  sharply  declining 

sales  curve  was  used  to  illustrate  this  point.  It  began  advertising 
on  a  participating  program  right  after  the  first  wave  of  interviewing. 

Among  those  who  did  not  view  TV,  the  drop  in  customers  for 
this  brand  was  from  5  per  cent  down  to  3.1  per  cent — a  38  per  cent 
customer  decline  in  three  months. 

Among  those  who  viewed  television,  however,  the  brakes  were 
applied  swiftly  to  this  falling  sales  curve.  In  this  group  of  TV 
viewers,  the  percentage  buying  the  brand  fell  from  6.5  to  6.1  from 
February  to  May,  a  decline  of  only  6  per  cent. 

10- -When  a  home  gets  TV,  there  is  more  buying  of  TV  brands. 

The  survey  disclosed  that  in  those  homes  acquiring  TV  from 

February  to  May,  TV-advertised  brands  increased  their  share  of  the 
market  by  6  per  cent  while  other  brands  dropped  in  their  share  by  12 
per  cent. 

Hugh  M.  Beville,  director  of  research  and  planning  for  NBC, 
introduced  Dr.  Coffin.  Beville  was  introduced  by  John  K.  Herbert, 
vice  president  in  charge  of  networks.  Following  is  a  schedule  of  the 
future  showings  of  the  presentation: 
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6  -  TV  Advertising 

July  14  --  Park  Lane  Hotel,  New  York,  luncheon  for  represen¬ 
tatives  of  advertising  agencies. 

July  15  --  Park  Lane  Hotel,  New  York,  luncheon  for  represen¬ 
tatives  of  clients. 

July  21  --  Chicago;  July  22,  Detroit;  July  23,  Cleveland; 
July  28,  San  Francisco;  July  30  --  Los  Angeles, 

- 0 - 
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July  9 >  1953 

'HAWTHORNE  -  TBA '  (THE  INITIALS  MEAN  'TO  BE  ANNOUNCED') 

IS  NEW  NBC  RADIO  SERIES  STARRING  COMIC  AND  GUESTS 

PREMIERE 

HAWTHORNE  -  TBA  featuring  Jim  Hawthorne,  young  and  upcoming 
West  Coast  comic,  and  Robert  Armbruster  and  the  NBC  Hollywood  Radio 
City  Orchestra  will  have  its  premiere  performance  Saturday,  July  11 
(NBC  radio,  7-7:30  p.m.,  EDT) . 

Hawthorne,  who  will  write  the  show  with  Hollywood  humor 
writer  Dick  Pedicini,  describes  the  show  as  "a  low-pressure  type 
comedy  in  the  Chicago  style."  Each  week  the  young  comedian  will  play 
host  to  a  different  name  guest  star. 

In  explanation  of  the  show's  title  "Hawthorne,  TBA,"  he 
states,  "To  my  way  of  thinking,  the  most  popular  program  according  to 
newspaper  radio  logs  is  'TBA'  which  in  terms  of  the  trade  means  'to 
be  announced. '  If  this  phrase  gets  the  most  space  and  is  therefore 
the  most  popular,  then  'Hawthorne  TBA'  will  be  just  that  much  more 
popular. " 

The  program  was  conceived  and  is  under  the  supervision  of 
Harry  Bubeck,  of  the  NBC  Program  Department  in  Hollywood. 
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NBC  TRADE  NEWS 


NBC'S  'BIG  PAYOFF'  TELEVISION  SHOW  HAS  A  BIG  STAKES 
NAMESAKE  IN  ADDED  FEATURE  RACE  AT  MONMOUTH  TRACK 


There  will  be  a  real  "Big  Payoff"  at  Monmouth  (N.J.)  Race 
Track,  on  Saturday,  July  11,  when  the  $25*000  added  feature  race  of 
the  day  will  be  titled  "The  Big  Payoff"  in  honor  of  NBC -TV's  quiz 
show,  which  also  gives  away  the  equivalent  of  that  amount  to  contes¬ 
tants  each  Sunday  evening  from  8  until  9  p.m.,  EDT. 

Beautiful  Bess  Myerson  will  be  in  the  winner's  circle  to 
present  the  "Monmouth  Big  Payoff"  cup  to  the  owners  of  the  lucky 
horse.  She  will  be  accompanied  by  two  of  the  show's  pretty  blonde 
models,  Cindy  Robins  and  Connie  Mavis.  Miss  Myerson,  a  former  Miss 
America,  shares  top  billing  on  the  show  with  Randy  Merriman,  who  is 
the  program's  quizmaster. 
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MORE  CO-OP  SPONSORS  FOR  BILL  STERN’S 
•SPORTS  REVIEW'  SERIES  ON  NBC  RADIO 

The  Issac  D.  Hirsch  Company  of  Savannah,  Ga.,  distributor 
for  Budweiser  Beer,  is  the  latest  sponsor  to  sign  up  for  the  BILL 
STERN  SPORTS  REVIEW  (NBC  radio,  Monday-through -Friday,  6:15  p.m.,  EDT), 
Lud  Simmel,  manager  of  NBC  cooperative  sales,  has  announced. 

Other  beer  sponsors  that  recently  have  contracted  or  renewed 
contracts  for  the  popular  sports  program  are  Fitger  Brewing  Co.  of 
Duluth  and  Hibbing  (Wise)  Hudepohl  Brewing  Co.  of  Cincinnati,  An¬ 
heuser-Busch  of  Salt  Lake  City,  Tennessee  Brewing  Co.  of  Mem¬ 
phis,  Jos.  G.  Maloff  (Coors  Beer  Distributor)  of  Albuquerque,  and 
State  Distributing  Co.  (Chevy  Ale)  of  Selma  (Ala). 


NBC -New  York,  7/9/53 


'  :it'  ’•t-  '  '  ’  ""  ’.•T  T'.rarv  .7  7  •  •  ./j  0‘.-;! 

.  .  .  :  • 


6SBfi  ■■  I  ■  £j  ...... 

'  '  "C  '  ‘  ■ 

satooo  t  ....  ri#  *  x 

:  ■  ■  ■  .  •.  .  . 

'  £  21  r!'  '  !  si  ■  v  ,,r,a 

8  rnnoM 

•  •  ■  ■'  •  '  6  -  '  >m  .  1 1  •  .  ■ 


1  '  *noB  '■  •  nr  5  brw  :  n  ■  .  uO  .  £  , 


ntUU  {OC  :  . 

-  -fc  .is..  ■  y  :  inz'+j.  %:u 


■  •  I  c  .  -Q0  . 

•  II  .  :  ■  .  I?  J  t 


■  "  ■'  nmvsz  .  ri0  .  . 

•  ■'  '■  . 

'  :  -  ™  *  >noo  svs'l  .  ■  .J  t'  M-.no-  -xa».  •* 

10  -'a  ineiiioiq  aJioqs  'isloqoq  s.ij  ■ic’i  iJoeUnot 

-msM  So  ,o0  s  ...  .  ...  .  .  .  .  .. 

bns  •.s«pi-J«p</d£f.  V  ('ioJjjQi'.ri.:  .ta  aosa  diooO)  lloIsH  .o-.eol  ,.eirfq 

'  '  ■  0)  .05  ...  ;  . 


o 


TRADE  NEWS 


6) 


July  10,  1953 


caps  off]  fred  alien  returns  to  nbc-tvi 
ace  comic  to  emcee  ♦judge  for  yourself' 


master  ad-libber  and  satirist  will  combine  use 
of  panels,  talent  and  audience  participation 


fred  alien,  one  of  the  nation's  top  comics  and  most  artful 
master  of  the  ad-lib,  satire  and  monologue,  will  return  to  television 
with  a  new  program,  "judge  for  yourself,"  beginning  on  the  nbc-tv  net¬ 
work  tuesday,  aug,  18  (10  p.m.,  edt). 

the  new  series  of  weekly  half-hour  presentations  will  com¬ 
bine  the  use  of  panels,  talent  and  audience  participation  which  will 
enable  alien  to  fulfill  a  long-desired  opportunity  to  talk  to  plain 
people --at  which  he  is  an  old  hand. 

"judge  for  yourself"  will  be  sponsored  by  p.  lorillard  co. 
for  old  gold  cigarettes,  the  agency  is  lennen  and  newell,  inc . 

alien  made  his  first  appearance  on  television  in  a  guest 
spot  on  nbc  dec.  13,  1939*  he  made  his  more  formal  debut  in  the 
medium  sept.  24,  1950,  as  a  star  of  the  'Colgate  comedy  hour,'  and 
has  since  starred  on  other  tv  productions,  his  tv  career  was  interrup¬ 
ted  last  year  by  poor  health. 


(more ) 
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•fred  alien' 


the  acid-witted  comedian  started  behind  the  footlights  as 
"the  world's  worst  juggler,"  which  he  used  as  a  device  for  a  humorous 
and  satirical  monologue,  he  toured  the  vaudeville  circuits  of  this 
country  and  australia  and  later  triumphed  on  the  broadway  stage  in 
such  shows  as  "the  passing  show  of  1922,"  "the  first  little  show" 
and  "three's  a  crowd." 

he  quit  the  stage  in  1932  and  started  a  long  and  extremely 
successful  radio  career,  known  particularly  for  his  ad-lib  talents 
and  nasal  nonchalance,  he  presented  a  special  type  of  radio  comedy, 
in  which  he  was  aided  by  his  wife,  Portland  hoffa,  and  an  assortment 

of  some  of  radio's  weirdest  stooges. 

"judge  for  yourself"  will  be  produced  by  mark  goodson  and 
bill  todman.  jerry  schnur  will  direct  and  arnold  peyser  will  be 
associate  producer,  music  will  be  by  milton  delugg's  orchestra. 

- o - 
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July  10,  1953 


* REPORT  FROM  THE  WHITE  HOUSE* 

Noted  Washington  Newsmen  to  Participate  in  New  Show; 

James  C.  Hagerty  to  Be  First  Guest 

Four  top-flight  Washington  newsmen  will  interpret  the  news 
emanating  from  that  vital  news  source,  the  White  House,  in  a  new  weekly 
NBC  radio  series  entitled  REPORT  FROM  THE  WHITE  HOUSE,  which  will  begin 

on  Wednesday ,  July  15  (10:35-11  P*m»j  EDT) . 

Ray  Scherer,  NBC  White  House  correspondent,  will  preside  ovei 

the  program.  Regular  reporters  to  be  heard  on  the  series  are  Merriman 
Smith,  White  House  correspondent  for  the  United  Press,  and  Ned  Brooks, 
commentator  on  NBC*s  "Three  Star  Extra."  Each  week  there  will  be  a 
visiting  panelist.  The  first  will  be  Joe  Fox,  White  House  reporter  for 

the  Washington  Evening  Star. 

The  guest  on  the  initial  program  will  be  James  C.  Hagerty, 
White  House  press  secretary. 

The  reporters  on  this  program  will  discuss  news  conferences 
of  President  Eisenhower  and  news  stories  breaking  at  the  White  House, 
and  analyze  and  interpret  such  news.  The  program  will  feature  tape- 
recorded  inserts  of  Presidential  press  conferences,  as  well  as  the 
voices  of  persons  prominent  in  the  news  that  particular  week. 
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» TRANS- ATLANTIC  BRIEFING, !  A  GLOBAL  * ROUNDTABLE, ' 

WILL  FEATURE  NBQ  NEWSMEN  IN  UP*-TO-MINUTE  COMMENT 

PREMIERE  (  ^  a  yS 

A  new  kind  of  radio  journalism  will  be  introduced  on  NBC 

Sunday,  July  19  (3; 30  p,m,,  EDT)  when  the  network's  News  and  Special 

v  &  4^^ 

Events  Department  presents  TRANS -ATLANTIC  BRIEFING,  a  live,  five-way 
conversation  among  NBC  correspondent?  stationed  in  the  major  news 
capitals  of  the  world, 

Those  to  be  heard  in  this  weekly  series  of  informal  hut 
highly  authoritative  reports  are  Bill  Sprague  ^.n  New  York,  Romney 
Wheeler  in  London,  Jack  Begon  in  Rome,  Frank  Bourgholtzer  in  Paris  and 
Bob  McCormick  in  Frankfurt, 

Y*  *  *  i  1  ‘ »  % 

Sprague,  who  is  heard  on  NBC^s  WORLD  NEWS  ROUNDUP  (8  a.m., 
EPT),  will  serve  as  moderator  and  w^ll  coordinate  the  reports, 

W'  :  V  is1  ‘ 

No  attempt  will  be  made  to  pre -record  this  program  on  tape. 
The  use  of  a  live  broadcast  will  enable  the  commentators  to  give 
American  listeners  the  very  latest  information  on  their  respective  news 
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2  -  Trans-Atlantic 


fronts.  "Trans-Atlantic  Briefing"  W&l  not  be  in  script  form,  but 
ypLi  consist ^of  strictly  off-the-cuff  observations  by  these  newsmen. 

The  initial  broadcast  will  feature  New  York,  London,  Paris 
and  Rome.  Reports  from  Frankfurt  and  Rome  will  be  heard  on  alternate 

weeks  thereafter. 

"Trans-Atlantic  Briefing"  will  be  produced  by  Joseph  0. 
Meyers,  manager  of  NBCfs  central  news  desk. 
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NBC  FILM  DIVISION  EXPANDS  ITS  ADVERTISING  DEPARTMENT 
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In  line  with  its  new  policy  of  rendering  every  possible 
sales  service  to  TV  stations  and  to  local  and  regional  advertisers, 
the  NBC  Film  Division  has  expanded  its  advertising  department  this 
week  to  include  an  assistant  supervisor  and  a  researcher,  John  B.  Cron, 
national  sales  manager,  announced  today. 

New  personnel  reporting  to  Jay  Smolin,  supervisor  of  adver¬ 
tising,  are  James  E.  Swift,  assistant  supervisor,  and  Jason  Lane,  who 


will  specialize  in  research  and  marketing  analysis. 

For  the  past  year  in  charge  of  the  American  Tobacco  Company’s 
promotion  of  the  TV  program,  "Biff  Baker,  USA,"  Swift  has  publicized 
the  Association  of  Motion  Picture  Producers  "Movietime"  campaign, 
spent  five  years  as  associate  director  of  radio  for  David  0.  Selznick, 
conducted  his  own  television  program  in  Hollywood,  and  written  promo¬ 
tion  for  major  West  Coast  advertising  agencies.  Swift  was  born  in 
Cedar  Rapids,  la.,  graduated  from  the  University  of  Iowa,  and  served 
as  a  Marine  Lieutenant  in  the  Pacific  during  World  War  II. 

Assistant  sales  manager  for  the  Schwerin  Research  Corp.  for 
the  past  year.  Lane  has  performed  research  duties  for  Kenyon  &  Eckhardt 
and  Foote,  Cone  &  Belding.  He  was  born  in  New  York  City,  graduated 
from  UCLA  and  attended  Columbia  University. 

- o - 
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NBC  TRADE  NEWS 


ELLIS  MOORE  NAMED  NBC  PRESS  DEPARTMENT’S 
BUSINESS  PUBLICITY  MANAGER 

Ellis  Moore  has  been  appointed  business  publicity 
manager  of  the  NBC  Press  Department,  Richard  T.  Connelly,  di¬ 
rector,  announced  today.  Moore,  who  joined  the  department  in 
October,  1952,  will  supervise  all  radio  and  television  business 
and  institutional  publicity,  reporting  directly  to  Connelly. 

Moore  succeeds  William  Lauten,  who  resigned. 

An  alumnus  of  Washington  and  Lee  University,  Moore 
has  served  on  the  staffs  of  the  Pine  Bluff  (Ark.)  Commercial 
and  the  Memphis  (Tenn.)  Commercial  Appeal.  He  is  married  and 
has  two  children,  and  resides  in  Pelham  Manor,  N.Y. 
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RED  BENSON  TO  BE  CROWNED  ‘COMEDY  QUIZ  KING’ 

BY  NATIONAL  ASSOCIATION  OF  GAGWRITERS 

Red  Benson,  emcee  of  "The  Phrase  That  Pays"  on 
NBC  radio  and  "Name  That  Tune"  on  NBC-TV  and  radio, 
will  be  crowned  "Comedy  Quiz  King  of  1953"  by  the 
National  Association  of  Gagwriters  on  "Red  Benson 
Day"  at  the  Palisades  Amusement  Park  in  Fort  Lee, 
N.J.,  on  Saturday,  July  25. 

The  New  Jersey  chapter  of  the  National  Associ¬ 
ation  of  Gagwriters  will  hold  a  convention  at  the 
park  on  that  day. 

Cindy  Stoker  of  Montclair,  N.J,,  Queen  of  the 
New  Jersey  Gagwriters*  convention,  will  place  the 
crown  on  Benson’s  head. 
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TRADE  NEWS 


!  July  13,  1953 


24,292,600  U.S.  HOMES  HAVE  TV  RECEIVERS; 
NBC -TV  NETWORK  NOW  HAS  98  AFFILIATES 


There  were  about  24,292,600  homes  in  the  United  States  with 
television  sets  on  June  1,  an  increase  of  about  362,600  over  the  May  1 
figure,  according  to  an  estimate  released  today  by  Hugh  M.  Beville, 
director  of  research  and  planning  for  the  National  Broadcasting 
Company. 

Although  this  is  the  smallest  monthly  increase  in  1953,  the 
sets  added  in  May  were  nearly  100,000  more  than  the  number  added  in 
May,  1952,  Beville  said. 

As  of  June  1,  there  were  98  operating  NBC-TV  affiliates,  an 
increase  of  10  during  May.  Of  the  total,  77  were  interconnected, 
serving  areas  which  account  for  23,917,500,  or  about  99  per  cent,  of 
all  TV  sets  in  the  country.  Included  among  the  NBC-TV  affiliates  are 
20  UHF  stations. 

(  ( 

The  five  leading  TV  markets  as  of  June  1  were  New  York,  with 
3,535,000  TV  homes;  Chicago,  1,570,000;  Los  Angeles,  1,460,000; 
Philadelphia,  1,255,000,  and  Boston,  1,061,000. 

- o - 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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i  FILM  DIVISION 


SIX  SALES  REPRESENTATIVES  ADDED 
TO  STAFF  OF  NBC  FILM  DIVISION 


In  order  to  cope  with  the  NBC  Film  Division’s  rapidly  ex¬ 
panding  activities,  six  new  representatives  have  been  added  to  the 
sales  force  this  week,  John  B.  Cron,  national  sales  manager,  announced 
today . 

Robert  Rodgers  and  Jacques  Liebenguth  have  joined  the  East¬ 
ern  Regional  sales  office,  headed  by  Leonard  Warager,  in  New  York. 

For  the  past  two  years  an  account  executive  with  NBC  Spot 
Sales,  Rodgers  joined  the  network  as  a  staff  writer  for  the  Press 
Department  in  1949.  Born  in  San  Francisco,  Rodgers  graduated  from 
Dartmouth  College,  served  as  an  infantry  officer  in  Europe  during 
World  War  II,  headed  the  Frankfurt  bureau  of  "Stars  and  Stripes"  after 
the  War,  and  was  assistant  public  relations  manager  of  WPIX,  New  York, 
before  joining  NBC. 

For  the  past  four  years  a  salesman  for  Acme  Manifolding  Co., 
Liebenguth  is  a  native  of  Larchmont,  N.Y.,  a  veteran  of  three  years’ 
Army  service  in  the  Pacific  and  a  graduate  of  Hillsdale  (Mich.) 
College.  He  was  also  associated  with  the  Deering,  Milliken  textile 
firm  for  a  year. 

Richard  H.  Baldwin,  Edward  A,  Montanus  and  Frank  S.  Shaw 
have  joined  the  NBC  Film  Division’s  Central  sales  office,  headed  by 
H.  Weller  Keever,  in  Chicago.  Born  in  Decatur,  Ill,,  Baldwin  attended 
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2  -  Film  Sales 


the  University  of  Illinois,  graduated  from  Rollins  College,  repre¬ 
sented  the  Jahn  &  Ollier  Photo-Engraving  Co.,  and  worked  with  Paragon 
Pictures,  an  Evanston  producer  of  industrial  films. 

The  former  advertising  manager  of  the  Bryant  Machinery  and 
Engineering  Co.,  in  Chicago,  Montanus  was  born  in  Springfield,  Ohio, 
graduated  from  Ohio  State  University  and  studied  at  the  Swiss  School 
of  Economics  and  Public  Administration. 

Shaw,  a  member  of  the  NBC  Guest  Relations  staff  for  the  past 
year,  was  born  in  Chicago.  He  attended  Culver  Military  Academy  and 
the  University  of  Arizona,  where  he  worked  for  a  year  with  NBC's 
Tucson  affiliate,  KVOA,  as  announcer  and  writer.  He  has  also  worked 
in  film  production  and  is  a  member  of  Alpha  Delta  Sigma,  professional 
advertising  fraternity. 

New  representative  for  the  Western  Division  office,  managed 
by  Clifford  Ogden  at  NBC  Hollywood,  is  James  Strain,  formerly  with  the 
World  Broadcasting  Co.  and  Capitol  Records.  Strain  was  also  sales 
manager  for  KGFJ,  Los  Angeles,  and  program  director  of  KLAC,  Los 
Angeles . 
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NBC  TRADE  NEWS 


NEW  SPONSOR  FOR  'BREAK  THE  BANK'  TUESDAY  NIGHTS 

BREAK  THE  BANK.,  NBC-TV  audience  participation 
quiz  show,  is  now  being  sponsored  on  Tuesday  nights 
(8:30  p.m.,  EDT)  by  Kaywoodie  Pipes  in  addition  to 
Five  Day  Deodorant  Pads*  Grey  Advertising  Inc,, 
represents  both  sponsors. 

"Break  the  Bank"  has  entertained  audiences  for 
seven  years,  giving  away  more  than  $2,000,000  in 
that  time  to  lucky  contestants,  Bert  Parks  is 
emcee  of  the  Tuesday  night  show.  Win  Elliot  is 
host-announcer  and  Janice  Gilbert  is  "paying 
teller." 

# - - - - 
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WDLP,  PANAMA  CITY,  FLORIDA,  BECOMES 
209TH  AFFILIATE  OF  NBC  RADIO  NET 

Station  WDLP  of  Panama  City,  Fla.,  one  of  the  fastest  growing 
cities  on  the  Gulf  Coast,  will  become  affiliated  with  the  radio  network 
of  the  National  Broadcasting  Company  effective  Aug.  13,  Harry  Bannister, 
vice  president  in  charge  of  station  relations,  said  today. 

WDLP  is  a  1,000-watt  station,  operating  on  a  frequency  of  590 
kilocycles.  It  is  owned  by  the  Panama  City  Broadcasting  Co.,  Inc.,  of 
which  John  H.  Perry  Jr.  is  president  and  Cecil  Kelley  general  manager. 

A  veteran  of  broadcasting  in  Florida,  Perry  also  founded  station  WCOA, 
the  NBC  radio  affiliate  in  Pensacola,  Fla. 

The  addition  of  WDLP  brings  to  209  the  number  of  radio 
stations  in  the  NBC  network. 
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NIELSEN  RATINGS  SHOW  NBC  IN  LEAD  FIVE  NIGHTS 

A  WEEK  WITH  AVERAGE  SPONSORED  PROGRAM 

ft - K  X - ^ 

Latest  evidence  of  NBC's  dominant  position  in  television  is 

provided  by  Nielsen  ratings  for  May  30-June  13*  which  show  that  on 

five  evenings  of  the  week  the  average  sponsored  program  on  NBC 

achieved  a  higher  rating  and  reached  more  homes  than  programs  on  any 

other  network. 

In  addition,  an  NBC  show  was  the  top-rated  program  on  all 
five  of  these  evenings. 

Night  by  night,  here's  how  the  Nielsen  figures  point  up 

sharply  the  leadership  of  NBC: 

On  Sunday,  NBC's  COLGATE  COMEDY  HOUR  was  top-rated  program 
with  a  rating  of  47.7.  The  averages  for  sponsored  programs  from 
6  p.m.  to  midnight  showed  NBC  leading  with  a  31*9  Nielsen  rating, 
with  the  closest  competition  posting  a  rating  of  21.4.  The  average 
sponsored  program  on  NBC  reached  a  total  of  6,758*000  homes  to 

3,851,000  for  the  next  network. 

On  Tuesday,  NBC -TV's  TEXACO  STAR  THEATRE  topped  the  Nielsen 
ratings  with  39.6.  The  average  sponsored  program  on  NBC  had  a  rat¬ 
ing  of  28.6  and  reached  5*656,000  homes,  compared  with  a  rating  of 

\ 

18.3  and  3,085,000  homes  reached  on  the  next  network. 

(more) 
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2  -  Ratings 


Thursday,  B'riday  and  Saturday  also  were  solid  nights  for 
NBC -TV,  according  to  the  Nielsen  figures. 

On  Thursday,  NBC -TV's  YOU  BET  YOUR  LIFE  was  top-rated, 
with  34.9,  while  the  average  Thursday  evening  sponsored  program  on 
NBC  rated  30.7  and  reached  6,542,000  homes.  Compared  with  these 
leading  figures,  the  next  network  showed  an  average  20.6  rating  and 
3*730,000  homes  reached. 

On  Friday,  the  39 • 5  rating  of  NBC -TV's  GILLETTE  CAVALCADE 
OF  SPORTS  was  tops.  The  average  sponsored  NBC  program  was  rated 
26.7,  with  5,058,000  homes  reached,  compared  with  22.6  and  3*924,000 
homes  on  the  next  network. 

Ending  the  week,  NBC -TV's  YOUR  HIT  PARADE  also  paced  the 
Saturday  night  rating  parade  with  35*0*  The  average  sponsored  pro¬ 
gram  on  NBC -TV  rated  24.6  and  reached  5*078*000*  as  against  21.8  and 
3,705,000  on  the  network  providing  the  closest  competition. 

Weekly  averages  show  that  the  average  sponsored  evening 
program  on  NBC -TV  received  a  27.6  rating,  compared  with  24.9  for  the 
next  network.  And  the  same  average  show  on  NBC  reached  5*608, 000 
homes  against  4,682,000  for  the  closest  competition. 

- o - 
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July  14,  1953 
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FAMED  ' AMATEUR  HOUR'  PHONE  NUMBER  CHANGED; 

THOUSANDS  OF  FANS  CAST  VOTES  THROUGH  IT 

ft - ft  ft - ft 

One  of  New  York's  most  familiar  telephone  numbers  will  soon 
disappear,  it  being  the  last  remaining  number  on  the  exchange  to 
which  it  belongs.  The  exchange  is  being  abolished. 

The  number,  Luxemburg  2-3100 >  has  carried  votes  from  the 
TV  audiences  to  Ted  Mack's  ORIGINAL  AMATEUR  HOUR  since  the  program 
went  on  the  air  in  1948.  Hundreds  of  thousands  of  votes  have  been 
carried  on  this  wire,  and  the  New  York  Telephone  Company  hazards  the 
guess  that  for  one  hour  during  and  after  each  telecast  of  the  Origi¬ 
nal  Amateur  Hour"  it  has  been  the  busiest  number  in  New  York  and  in 

America. 

Beginning  Saturday.  July  13,  the  new  number  for  voting  pur¬ 
poses  will  be  PLaza  7-4100.  It  will  be  composed  of  30  lines  for  30 
operators,  who  in  a  brief  time  record  thousands  of  votes  for  the  con¬ 
testing  aspirants  on  the  "Original  Amateur  Hour."  Calls  are  not  only 
from  New  York  but  all  over  the  country  and, in  fact,  some  have  been 
received  from  as  far  away  as  Hawaii. 
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•VOICE  OF  FIRESTONE '  WILL  REMAIN  ON  RADIO 
AS  WELL  AS  TV  ON  A  YEAR-' ROUND  BASIS 

Dropping  of  Summer  Radio  Hiatus  Plans  Assures 
Unbroken  Continuance  of  25  Years'  Listening 

THE  VOICE  OF  FIRESTONE,  which  was  to  have  been  replaced  on 
radio  for  several  weeks  this  Summer  by  "Music  by  Mantovani,"  will  stay 
on  as  a  simulcast  (NBC-TV  and  radio,  Mondays,  8:30  p.m.,  EDT). 

The  Firestone  Tire  and  Rubber  Company  acted  on  requests  of 
listeners  to  have  the  program  continue  uninterruptedly  through  the 
Summer,  further  basing  its  decision  for  the  established  all-year  simul¬ 
cast  basis  on  surveys  of  Summer  listening  habits.  The  sponsor  feels 
its  decision  will  assure  continuity  of  its  25-year  tradition  of  loyal 
audiences  by  being  able  to  reach  them  via  portable  and  automobile 
radios  when  they  are  away  from  their  home  radio  or  video  receivers. 

"The  Voice  of  Firestone"  is  an  all-musical  weekly  half-hour 
of  guest  vocalists,  many  of  them  from  grand  opera,  and  Howard  Barlow 
conducting  a  large  symphony  orchestra  in  popular  classics* 
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July  15  >  1953 

18  MAJOR  PROGRAMS  ALREADY  BOOKED  FOR  SHOWING 
ON  WVEC-TV,  NEW  NBC-TV  AFFILIATE  IN  NOFFOLK 

Station  to  Start  Regular  Programming  Sept.  19 


Big  things  are  doing  down  in  Norfolk,  Va. 

Station  WVEC-TV,  NBC’s  new  television  affiliate  there ,  is 
scheduled  to  go  on  the  air  with  regular  programming  Sept.  19  on  ChanneJ 
15 }  and  already  advertisers  on  18  major  NBC  programs  have  booked  these 
shows  to  be  seen  only  on  that  station  in  the  Norfolk  area,  with  more 
orders  coming  in  every  week. 

One  of  the  most  popular  of  the  programs  that  will  be  seen  ove] 
WVEC-TV  is  the  "Colgate  Comedy  Hour,"  which  will  return  to  NBC-TV  in 
the  Fall  with  an  all-star,  alternating  cast  of  Eddie  Cantor,  Martin  an 
Lewis,  Abbott  and  Costello,  Donald  O’Connor,  Jimmy  Durante  and  others 
still  to  be  announced. 

Other  NBC-TV  programs  definitely  ordered  for  WVEC-TV  are: 

"Your  Hit  Parade,"  "Ethel  and  Albert,"  "Your  Show  of  Shows," 
"Philco  Television  Playhouse,"  "Goodyear  Television  Playhouse,  Mr, 
Peepers,"  "Robert  Montgomery  Presents,"  "Voice  of  Firestone,  Gabby 
Hayes,"  "On  the  Line  with  Bob  Considine,"  "Greatest  Fights  of  the 
Century,"  "Dragnet,"  "Hallmark  Hall  of  Fame,"  "I  Married  Joan,"  "The 
Goldbergs,"  "The  RCA  Victor  Show"  and  "Roy  Rogers." 


- o - 
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FILM  DIVISION 


‘VICTORY  AT  SEA’  PROGRAMS  SOLD  IN  TOTAL  OF  44  MARKETS 
BY  NBC  FILM  DIVISION;  BRISK  SALES  OF  OTHER  SERIES,  TOO 

VICTORY  AT  SEA,  which  has  been  available  for  syndication 
only  since  the  conclusion  of  its  successful  NBC  television  network  on 
May  3)  has  already  been  sold  in  44  markets,  John  B.  Cron,  national 
sales  manager  for  the  NBC  Film  Division,  announced  today. 

The  Ford  Dealers,  currently  sponsoring  "Victory  at  Sea"  in 
the  Pittsburgh  market,  will  sponsor  the  award-winning  program  on  WNBW, 
Washington,  starting  Sept.  28.  Ford  is  represented  by  the  J.  Walter 
>  Thompson  Co. 

Additional  sales  on  "Victory  at  Sea"  include  those  to  the 
J.A.  Walsh  Co.  for  Hoffman  Television  over  KPRC-TV  Houston;  KFYR-TV, 

Bismarck,  N.D.;  and  WTVH,  Peoria,  Ill. 

"The  Cop,"  former  episodes  of  "Dragnet"  which  have  been 
available  for  syndication  only  since  May,  has  already  been  sold  in  14 
markets.  Cron  said.  Recent  sales  on  "The  Cop"  include  KTYL-TV,  Mesa- 
Phoenix;  KEDD-TV,  Wichita;  WCOS-TV,  Columbia,  S.C.;  WMIN-TV,  St.  Paul, 
Minn.;  and  WTVH,  Peoria. 

"Captured,"  26-part  crime  expose  which  ran  on  the  NBC  network 
as  " Gangbusters"  and  which  has  also  been  available  for  syndication 
only  for  a  few  weeks,  has  been  sold  in  eight  markets.  The  most  recent 

include  the  stations  in  Mesa,  Wichita,  Columbia,  St.  Paul  and  Peoria. 

"Douglas  Fairbanks  Presents,"  now  syndicated  in  78  markets, 

has  most  recently  been  sold  to  the  stations  in  Bismarck,  Wichita,  and 


Mesa. 


(more ) 


2  -  Film  Sales 


"Dangerous  Assignment"  and  the  hour-long  "Hopalong  Cassidy" 
series ,  both  popular  favorites,  have  both  been  sold  in  115  markets, 
"Dangerous  Assignment"  was  bought  this  week  by  the  stations  in 
Wichita  and  Bismarck;  by  KFSA-TV  Fort  Smith,  Ark,;  and  by  WBKZ-TV, 
Battle  Creek,  Mich,  The  hour  "Hopalong"  was  bought  by  the  stations 
in  Peoria  and  Bismarck,  The  half-hour  "Hopalong  Cassidy  films,  now 
in  51  markets,  have  been  sold  to  the  Meredith  Engineering  Co,  for  the 
KPHO-TV  Phoenix,  and  to  Gooch  Foods,  through  the  Ted  Levy  Agency,  for 
the  Denver  market. 

Other  recent  sales  by  the  NBC  Film  Division  include  those 
of  "The  Visitor"  (28  markets)  to  the  stations  in  Wichita,  Bismarck 
and  Peoria;  and  the  "Weekly  News  Review"  (30  markets)  WCSC-TV, 
Charleston,  S,C.,  and  to  the  stations  in  St.  Paul  and  Bismarck. 

- o - 
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’ONCE  A  NEWSPAPERMAN  ALWAYS  A  NEWSPAPERMAN’  ADAGE 
IS  PROVED  BY  NBC  V.P.  WHO  REGISTERS  WITH  A  SCOOP 


7» 
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As  a  former  newspaperman,  NBC  vice  president  William  S.  Hedges 
was  just  doing  what  comes  naturally  when  he  was  the  first  to  notify 
the  NBC  newsroom  of  the  building  cave-in  which  killed  three  persons  in 
Scarsdale,  N.Y.,  Friday,  July  10. 

Hedges,  a  Scarsdale  resident,  arrived  at  the  Scarsdale  railroad 

station  from  work  just  a  few  minutes  after  the  building’s  collapse. 

His  nose  for  news  still  sharp,  he  hurried  the  one  block  to  the  scene 
of  the  tragedy,  gathered  the  available  details  and  put  in  a  call  for 
the  newsroom,  resulting  in  a  bulletin  on  NBC  radio  and  the  dispatch  of 
a  TV  camera  crew  to  Scarsdale. 

A  former  reporter  for  the  Chicago  Daily  News,  Hedges  is  now 
NBC  vice  president  in  charge  of  integrated  services. 
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’TORCH  OF  LIFE'  TROPHY  PRESENTED  TO  JOHNNY  DUGAN 
FOR  SERVING  HUMANITARIAN  CAUSES 
Johnny  Dugan,  singing-emcee  of  the  LADIES’  CHOICE  program  on 
NBC -TV  (Mondays  through  Fridays,  4:30-5:00  p.m.,  EDT)  has  been  pre¬ 
sented  with  a  City  of  Hope  "Torch  of  Life"  trophy  in  recognition  of 

his  service  to  humanitarian  causes. 

Dugan  received  the  award  on  his  television  program  Monday, 

July  13.  It  was  announced  at  the  40th  Year  Convention  of  the  City  of 
Hope,  but  Dugan  was  out  of  town  --  appearing  at  a  benefit  show. 

Mrs.  Helen  Bishop,  representing  the  board  of  directors  of  City 
of  Hope,  the  huge  non-sectarian  tuberculosis  and  cancer  hospital  in 
Duarte,  Calif.,  appeared  on  "Ladies’  Choice"  to  make  the  presentation. 

- o - 
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TRADE  NEWS 


July  16,  1953 


NBC  TELEVISION  AND  RADIO  TOPPED  ALL  OTHER  NETWORKS 
IN  AUDIENCES  FOR  CORONATION  COVERAGE, 

NATIONAL  NIELSEN  RATINGS  SHOW 

* - ~ —  *  * - * 

Almost  19 > OOO, 000  television  homes --four  out  of  every  five 

TV  homes  in  this  country --watched  some  part  of  the  Coronation  of 
Queen  Elizabeth  II  on  television  June  2. 

And  77  per  cent,  or  more  than  14,000,000  of  these  homes, 
viewed  all  or  part  of  this  coverage  on  NBC -TV. 

These  are  the  highlights  of  the  national  Nielsen  Coronation 
ratings,  which  show  that  both  NBC -TV  and  radio  topped  all  other  net¬ 
works  in  amount  of  audience  watching  and  listening  to  the  Coronation 

1 

coverage.  Thus,  the  Nielsen  and  previously  released  Trendex  and  ARB 
figures  agree  that  NBC  was  the  No.  1  network  in  Coronation  audience. 

Nielsen  shows  that  NBC -TV,  with  a  total  of  seven  hours  and 
25  minutes  of  sponsored  Coronation  programming,  reached  77  per  cent 
of  the  total  Coronation  audience,  or  14,388,000  homes.  The  network 
offering  the  closest  competition,  with  two  hours  and  10  minutes  of 
sponsored  Coronation  programming,  reached  42  per  cent  of  the  total 
Coronation  audience,  or  7*822,000  homes.  The  third  network,  with  20 
minutes  of  sponsored  Coronation  programming,  reached  15  per  cent  of 


(more) 
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2  -  Coronation  Rating a 


the  total  Coronation  audience,  or  2,803,000  homes.  It  should  be  noted 
that  these  percentages  add  up  to  more  than  100  per  cent  because  some 
homes  watched  the  Coronation  over  more  than  one  network. 

NBC -TV's  leadership  is  also  pointed  up  by  Nielsen  figures 
which  show  that  during  the  evening  Coronation  programming,  NBC's 
audience  was  more  than  twice  as  large  as  that  of  the  other  network 
showing  a  competing  Coronation  program.  Broken  down,  these  figures 
reveal  that  during  its  10:30  p.m. -12:10  a.m.  program,  NBC  reached 
6,350,000  homes  during  the  average  minute.  The  other  network,  which 
telecast  its  evening  Coronation  program  from  11:05  p.m. -12:05  a.m., 
reached  2,891,000  homes  during  the  average  minute. 

Overall  figures  for  the  entire  day  show  that  NBC  had  an 
audience  advantage  of  24  per  cent  over  the  closest  network.  The 


overall  averages  were: 

NBC:  3,519,000  homes  reached  during  the  average  minute. 
Second  network:  2,833,000  homes  reached  during  the  average 


minute . 

Third  network:  998,000  homes  reached  during  the  average 


minute . 

The  sponsored  time  periods  covered  in  these  overall  aver¬ 
ages  are:  NBC--5:30-10  a.m.;  3:45-6  p.m.;  10:30  p.m. -12:10  a.m. 
Second  network--4 :25-5:35  p.m.;  11:05  p.m. -12:05  a.m.  Third  network. 
8-8:15  p.m.;  10:25-10:30  p.m.  Thus,  these  overall  average  figures 
actually  tend  to  minimize  NBC -TV’s  true  audience  advantage  over  the 
other  networks,  for  they  include  the  early  morning  NBC -TV  coverage 
when  viewing  levels  are  relatively  low. 


(more ) 
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3  -  Coronation  Ratings 


In  radio  coverage  of  the  Coronation,  it  was  again  a  story  of 
NBC  having  the  most  listeners — a  story  of  leadership  in  listeners  that 
previously  had  been  told  after  the  political  conventions,  the  election 
campaigns  and  the  Inauguration  of  President  Eisenhower. 

The  Nielsen  ratings  show  that  during  its  sponsored  Corona¬ 
tion  radio  programs,  NBC  reached  1,119 >000  homes  during  the  average 
minute.  The  second  network  reached  1,029*000  homes  and  the  third 
358,000  during  the  average  minute.  The  sponsored  time  periods  covered 
were:  NBC --6 :45-7 :45  a.m.;  12:15-12:45  p.m.  Second  network— 9- 
10  a.m.;  4:15-5:15  p.m.;  10:15-11  p.m.  Third  network--5:45-6:15  a.m.; 
8:15-8:45  a.m.;  8:30-9  p.m. 
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NBC  RADIO  NEWS 


CREDIT  SHEET  FOR 

PREMIERE  DATE: 
TIME: 

CAST: 


FORMAT: 


WRITERS : 

PRODUCER: 

MUSIC: 

ANNOUNCER: 

ORIGINATION: 


'THE  BARON  AND  THE  BEE'  ON  NBC  RADIO 


Tuesday,  July  21,  1953 

NBC  radio,  Tuesdays,  9- 
9:30  p.m.,  EDT,  NBC  radio, 
each  Tuesday. 

Starring  Jack  Pearl  as  quiz¬ 
master,  assuming  his  famous 
role  of  Baron  Munchausen, 
teller  of  tall  tales  and 
assassin  of  the  English 
language,  with  his  sidekick. 
Cliff  ("Sharley")  Hall. 

Jack  Pearl,  assisted  by  Cliff 
Hall,  are  headmen  in  a 
series  of  old-fashioned 
spelling  bees  between  such 
improbable  competitors  as 
a  Fifth  Avenue,  New  York, 
style  emporium  vs .  a  l4th 
street  fashion  bargain 
store;  the  YWCA  vs .  the 
YMCA;  New  York  City  police¬ 
women  vs.  policemen.  Prizes 
are  awarded  to  the  winning 
team  with  most  points  and 
also  to  the  individual 
speller  with  the  highest 
score . 

Billy  K.  Wells  and  Fred 
Lightner 

Kenneth  MacGregor 

Paul  Taubman 

Fred  Collins 

NBC  Studios,  New  York. 
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NBC  RADIO  NEWS 


VETERINARY  MEDICAL  ASSOCIATION  HONORS  NBC 
AND  'FARM  AND  HOME  HOUR'  WITH  CITATION 


NBC  and  its  NATIONAL  FARM  AND  HOME  HOUR  (Saturdays,  1  p.m., 
EDT)  will  be  honored  with  a  citation  by  the  American  Veterinary 
Medical  Association  at  its  1953  convention  in  Toronto,  Canada, 

July  20-23. 

The  citation  reads: 

"Whereas,  the  National  Broadcasting  Company,  through  well- 
planned  and  ably  directed  broadcasts,  has  consistently  encouraged 
greater  public  attention  to  the  importance  of  animal  health;  and 
whereas,  the  American  Veterinary  Medical  Association  has  been  privi¬ 
leged  to  work  with  NBC  representatives  in  the  development  of  some  of 
these  outstanding  programs  designed  to  better  human  health  and  animal 
health; 

"Therefore,  be  it  resolved  that  this  association  hereby 
expresses  its  sincere  appreciation  for  a  job  well  done  to  the  official 
of  the  National  Broadcasting  Company,  to  the  sponsors  of  the  'National 
Farm  and  Home  Hour, '  to  the  agricultural  director  of  NBC  and  to  the 
many  others  in  the  NBC  organization  who  have  had  a  part  in  these 
excellent  programs." 
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TRADE  NEWS 


July  17,  1953 


DOESKIN  PRODUCTS  RENEWS  SPONSORSHIP  OP  SEGMENT 
ON  NBC -TV’S  ’KATE  SMITH  HOUR’ 

"Dottle  Doeskin, "the  tiny,  animated  doe 
which  represents  the  products  of  Doeskin  Products, 
Inc.,  will  be  seen  again  in  the  Fall  on  NBC-TV’s 
KATE  SMITH  HOUR  during  one  15-minute  segment  of 
the  full-hour  variety  show. 

The  makers  of  facial  and  bathroom  tissues 
and  luncheon  and  dinner  napkins  have  signed  for 
the  second  consecutive  year  as  sponsors  of  the 
program,  their  segment  to  be  seen  on  Thursdays 
from  3:30  p.m.,  to  3:45,  EDT. 

"The  Kate  Smith  Hour"  during  the  1953-54 
season  will  be  seen  in  the  3  to  4  p.m.,  EDT  time 
spot. 

Grey  Advertising  Agency,  Inc.  placed  the 
contract  for  Doeskin  Products,  Inc.  which  begins 
Sept.  24  and  extends  for  37  weeks. 
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NBC  TRADE  NEWS 
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RAPID  SUCCESS  STORY  FOR  ’COKE  TIME  STARRING  EDDIE  FISHER' 

Here’s  one  of  the  most  amazing  rapid  success 
stories  in  recent  television  history: 

On  the  air  only  since  April  29,  NBC -TV's  COKE 
TIME  STARRING  EDDIE  FISHER  (Wednesdays  and  Fridays, 

7:30  p.m.,  EDT)  already  reaches  a  larger  audience  than 
any  other  multi -weekly  musical  program,  according  to 
latest  Nielsen  figures.  These  figures  show  that  be¬ 
tween  June  3  and  12  the  average  "Coke  Time"  telecast 
reached  2,589*000  homes,  compared  to  2,136,000  homes 
reached  by  the  second  multi -weekly  musical  show. 

"Coke  Time  Starring  Eddie  Fisher"  is  sponsored 
by  The  Coca-Cola  Company.  D'Arcy  Advertising  Co.  is 
the  agency. 

- - - -  - - — - - - 

- o - 


CORRECTION,  PLEASE’ 

Following  are  the  producer  and  director  credits 
for  THE  BARON  AND  THE  BEE,  starring  Jack  Pearl,  with 
Cliff  Hall,  which  were  incorrectly  listed  in  release 
dated  July  16. 

PRODUCER:  Ted  Lloyd 

DIRECTOR:  Kenneth  MacGregor 

"The  Baron  and  the  Bee"  will  have  its  premiere 
on  NBC  radio  Tuesday.  July  21,  from  9  to  9:30  p.m., 
EDT. 
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FILM  DIVISION 


HIM AN  BROWN  STARTS  PRODUCTION  OF  NBC  FILM  DIVISION 
39-EPISODE  *  INNER  SANCTUM’  SERIES 


NEW  YORK,  July  17  --  At  the  Fox  Studio  on  5^th  Street, 
within  sight  of  the  Hudson  River,  shooting  started  today  on  the  brand- 
new  "Inner  Sanctum"  series,  which  will  be  made  available  by  the  NBC 
Film  Division  to  local  stations  and  to  local  and  regional  sponsors 
early  in  the  Fall. 

Himan  Brown,  creator  of  the  famed  radio  series,  is 
producing  the  39-episode  film  series  for  syndication  by  the  NBC  Film 
Division.  Using  the  latest  techniques  in  film  for  television,  Brown 
has  brought  to  his  production  several  technical  innovations.  Among 
them  is  the  new  $5*000  hydraulic  "crab"  dolly,  which  gives  the  camera 
greater  mobility  than  any  camera  dolly  —  film  or  television  --  has 
hitherto  imparted. 

"Flying  saucer"  lights,  especially  created  for  TV  film 
production,  are  being  used  on  the  "Inner  Sanctum"  set.  Clarity, 
depth  and  sharpness  of  image  on  the  home  viewer’s  set  will  result  from 
the  5000-watt  "flying  saucers,"  which  produce  250  candlepower  at  10 
feet . 

A  special  French  camera,  the  "Eclair, "  with  a  combined 
prismatic  viewing  and  focusing  device,  also  will  contribute  to  the 
visual  quality  of  the  "Inner  Sanctum"  films. 


(more ) 
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2  -  ’Inner  Sanctum’ 


Under  the  supervision  of  Stanton  Osgood,  the  Film  Division’s 
manager  of  production  and  production  supervisor  George  Wallach,  "Inner 
Sanctum"  is  being  produced  with  an  integration  of  the  best  "live"  and 
TV  film  techniques.  The  director  is  Alan  Neuman,  whose  "Lights  Out" 
on  NBC  television  was  a  memorable  series.  Sets  are  being  designed  by 
NBC's  Richard  Sylbert,  most  recently  acclaimed  for  the  settings  in 
the  NBC  television  production  of  "Hamlet,"  starring  Maurice  Evans. 

The  moss -laden,  rusty  creaking  door,  well  remembered  from  thi 
radio  "Inner  Sanctum,"  will  open  on  the  first  production,  "The  Yellow 
Parakeet,"  a  spine-tingling  tale  by  John  Roeburt  which  features  in  the 
cast  Ernest  Truex,  Jack  Grimes,  Constance  Ford,  Sylvia  Field,  Jay 
Barney  and  Edwin  Cooper.  Production  on  "The  Yellow  Parakeet"  will  be 
completed  this  week. 

Topflight  script  writers  and  outstanding  casts  have  been 
engaged  for  the  subsequent  38  films  in  the  series,  which  will  be  pro¬ 
duced,  at  the  rate  of  one  a  week,  until  the  series  is  completed. 

- o - 


NBC -New  York,  7/17/53 


"'roief.x  AC.  m.r  ,  oo £-jO  %:■  noX?'V‘-  qtrn  ‘lofcntf 

•  '  i‘-0£  ~-!  ■  ■  •  •: •  -  no  .  cru  rtc  cr'oubo'i  j  A  1  *593£ne 

.tn'b  v '  1  etsoo*  a'cf  j  .  '-rv  ■■.;•/:.  ns  f>9ovbo-fq  >cf  '  ''rajtUorr 

eeWgirl"  eeorfw  tfi£/nucVt  n&l A  8i  fxocto9rxiy>  ari$  . 

••  •  bsngiG&b  gnXocf  $fis  lIl 2  «•»£?••  al&MMNMHI  £•  sbw  noXeivsIsef  DEL  . 

n~  -  -  '  sc  •  m  %&t9<S£yQ  b'ladolH  s: 

soiiwflM  .  V  nc  .  > ;  •  •  go  ^olai'/slocr  ; 

r‘^  ^0*1 1  bDri9cfmem9r;  X  C ow  t'iooI  .  3£>'xo  -^cta;  x  ^nobsi  -  snor/t  *rfT 

‘••rciXsY  9iIT  «noicfoi/bc'£q  ete^il  ?..X  no  :  oqo  ££iw  !1- , iv.Jii  otibC,  'isnni  '  o  bs 
**®  A  tefll  •  :  v  3*xj/c?9qH  flfiot  ^ptf  olf.3  gnilgni. j-onXqc.  b 

'£4-  .  '•  9  mis  eta  no  0  t  eamiiO  :!• 

•  •••'■  •  wo  l  .'teqooO  rtiwb3  bns  140ms 

.  «!■■  •//  uifiet  b9^e  tqmo 

aeoc  :vBd  ectSBO  gnXbnjscta^jjo  &r,  s-xeet  :v.v;  j.  d:CgiX‘?qoT 

'  <  '•  '  •■' . 61  W 

.  jtttoo  Bt  soio.oa  oriel  IXctnu  ^l99W  s  eno  lo  sets*!  sdet  06  tboou 


o 


L^YV-'V  «'•'  '•••:•••!  f- 


NANCY  HERBERT 

ROOM  320 

2  COP  I F  ^  y-u 

TRADE  NEWS 

July  20,  1953 

BRIG.  GEN.  SARNOFF  ANNOUNCES  PLAN  FOR  SEPARATE 
NBC  TELEVISION  AND  RADIO  OPERATING  DIVISIONS 

Brig.  Gen.  David  Sarnoff,  Chairman  of  the  Board  of  the  RCA 

and  the  NBC,  today  made  the  following  announcement: 

'’Effective  August  3*  1953*  the  National  Broadcasting  Company 
will  separate  the  program,  sales  and  promotion  activities  of  its  Tele¬ 
vision  and  Radio  Networks  into  independent  operating  Divisions.  The 
service  departments  of  the  NBC,  such  as  research,  engineering,  account- 
)  ing  and  station  relations,  will  continue  to  serve  ohe  requirements  of 

both  the  Television  and  Radio  Networks. 

"The  Television  Network  will  be  headed  by  Mr .  John  K.  Herbert 
and  the  Radio  Network  will  be  headed  by  Mr.  William  H.  Fineshriber,  Jr. 
Each  is  now  a  Vice  President  of  the  NBC.  The  heads  of  these  separate 
Network  Divisions  will  report  directly  to  the  President  of  the  NBC. 

"Mr.  Ted  Cott,  Vice  President,  now  in  charge  of  the  NBC  Tele¬ 
vision  and  Radio  stations  in  New  York  City,  has  been  appointed 
Operating  Vice  President  of  the  NBC  Radio  Network  and  will  report  to 
Mr.  Fineshriber. 

"Additional  personnel  who  will  function  exclusively  in  the 
program,  sales  and  promotion  departments  of  the  NBC  Radio  Network 
Division  will  be  announced  shortly." 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  SO,  NEW  YORK 
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NBC  IS  FIRST  TO  TELL  NATION  OF  RED  NEGOTIATORS  * 

AGREEMENT  TO  CONTINUE  ARMISTICE  PREPARATIONS 

Network  Stays  on  Air  Past  Usual  Closing  Time 
For  Flash  Reports  from  John  Rich  in  Korea 

NEW  .YORK,  July  20 --The  National  Broadcasting  Company  scored 
a  15-minute  news  beat  yesterday  in  announcing  at  2:50  a.m.  (EDT)  that 
the  Communist  negotiators  at  Panmunjom  had  agreed  to  go  ahead  with 
preparations  for  an  armistice  in  the  Korean  war. 

Correspondent  John  Rich,  with  his  microphone  set  up  100 
yards  from  the  negotiators'  tent,  flashed  the  news  to  the  NBC  radio 
network,  which  had  been  kept  open  beyond  the  normal  1  a.m.  (EDT)  clos¬ 
ing  hour  on  the  possibility  that  the  significant  break  in  the  three - 
year  story  would  come  during  the  night.  No  other  American  network 
was  broadcasting  at  the  time  of  the  agreement  was  announced. 

The  White  House  and  the  United  Nations  headquarters  in  New 
York  heard  from  NBC  their  first  news  of  the  agreement,  but  no  official 
statement  could  be  obtained  at  that  early  hour. 

Rich’s  broadcast  contained  the  first  disclosure  of  the  new 
attitude  of  the  Communists  as  well  as  details  of  the  agreement.  These 
were  quoted  by  the  Associated  Press  at  3:25  a.m.,  EDT: 

"The  secrecy  of  the  truce  session  was  broken  briefly  for 
the  issuance  of  a  four-page  announcement.  The  announcement  said  the 
Communists  have  accepted  the  United  Nations  word  that  Syngman  Rhee, 
South  Korean  President,  will  not  obstruct  the  armistice." 


(more ) 
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"A  cease-fire  will  go  into  effect  24  hours  after  the 
armistice  is  set. 

"Troops  will  pull  back  from  the  front,  leaving  a  demilitar¬ 
ized  zone,  within  72  hours  after  the  armistice. 

"If  the  armistice  is  violated  by  either  side,  military 
action  can  be  taken  as  deemed  necessary. 

"The  United  Nations  will  not  support  South  Korea  if  South 

Korea  breaks  the  armistice." 

NBC's  scoop  resulted  from  many  weeks  of  planning.  Standby 
arrangements  to  the  last  detail  had  been  worked  out  when  it  first 
appeared  that  an  armistice  might  result  from  the  negotiations.  As 
the  truce  sessions  were  held  night  after  night  at  10  p.m.  (EDT),  NBC 
was  prepared  to  take  its  reports  from  Panmunjom  and  go  on  the  air 
immediately. 

However,  the  setting  of  a  1  a.m.,  EDT,  truce  meeting  time 
for  Friday  and  Saturday  nights  called  for  supplementary  arrangements. 
Joseph  0.  Meyers,  manager  of  NBC's  central  news  desk,  informed  David¬ 
son  Taylor,  director  of  public  affairs,  on  Friday  afternoon  that  NBC 
had  a  tip  that  the  negotiations  would  take  a  crucial  turn  over  the 
weekend. 

So  the  network  was  ordered  to  continue  beyond  the  normal 
1  a.m.  closing  time.  However,  the  Friday  night  meeting  in  Panmunjom 
was  postponed,  and  once  again  NBC  ordered  its  facilities  for  Saturday 
night . 

From  1  a.m.  onward,  the  NBC  news  room  in  New  York  was  in 
touch  with  Rich  in  Korea.  Sumner  Weener,  NBC  news  editor  who  has  been 
on  duty  during  the  agonizing  days  of  the  protracted  truce  talks,  came 

(more) 
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in  on  his  day  off  to  help  with  the  story.  He  and  Ed  Gough,  news 
editor  on  duty,  kept  a  standby  music  program  on  the  air  after  1  a.m.* 
and  newsman  Bill  Sprague  periodically  gave  bulletin  reports. 

Weener  and  Gough  were  in  the  control  room  communicating 
with  Rich  when,  at  2:50  a.m.,  he  told  them,  "I*ve  got  something  hot," 
They  switched  him  on  the  air  without  waiting  to  inquire 
what  the  "something  hot"  was,  and  Rich  gave  his  story.  Fifteen  minutes 
later  the  first  press  association  bulletins  quoted  NBC,  and  the  story 
continued  to  break  through  the  night. 

NBC  remained  on  the  air  until  5:02  a.m.,  with  Rich  con¬ 
tinuing  to  report  developments. 

At  one  point,  it  became  necessary  for  Rich  to  let  George 
Thomas  Folster  in  Tokyo  take  up  the  story.  The  reason  was  twofold: 
the  helicopter  which  transports  the  United  Nations  truce  team  was 
taking  off  from  Panmunjom  and  its  motors  were  drowning  out  his  words. 
Secondly,  Folster  had  a  report  ready  on  reaction  in  Tokyo,  Folster 
reported,  incidentally,  that  the  Japanese  radio  had  received  its  first 
news  of  the  developments  from  NBC  in  the  United  States. 

NBC  told  early  Sunday  morning  listeners  of  the  news,  first 
locally  at  8  a.m.,  on  WNBC,  and  at  9  a.m.,  on  the  network.  At  this 
time,  the  "World  News  Roundup"  carried  reactions  from  world  capitals 
and  transcribed  comments  from  Senators  Wiley,  Ferguson,  Hickenlooper, 
George  and  Sparkman. 

Station  WNBT  informed  its  viewers  at  8:57  a.m.,  the  moment 
after  it  signed  on.  At  1:30  p.m.,  the  first  five  minutes  of  the 
"Frontiers  of  Faith"  period  were  devoted  to  commentaries  by  Henry 
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Cassidy  from  New  York,  John  Rich  in  Korea  and  David  Brinkley  from 
Washington.  A  second  television  news  special  was  presented  at  4  p.m., 
EDT,  preceding  the  "Youth  Wants  to  Know"  program.  The  regular  Clark 
JSichelberger  radio  program,  "U.N.  Is  My  Beat"  (11:30-11:45  a.m.)  in¬ 
cluded  commentary  on  the  latest  developments  in  the  peace  talks. 

The  "Transatlantic  Briefing"  program  premiering  at  3:30  p.m., 
on  NBC  radio,  took  the  developments  reported  by  Rich  for  its  main  topic 
of  discussion.  On  this  program,  Bill  Sprague  in  New  York,  Romney 
Wheeler  in  London,  Jack  Begon  in  Rome,  Frank  Bourgholtzer  in  Paris  and 
Morgan  Beatty  in  Washington  gave  commentary  on  the  news. 
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NBC  TRADE  NEWS 


NBC'S  NEW  BURBANK  STUDIOS  OUTCLASSING  RIVALS 
IN  WEEKLY  HOURS  OF  TV  SHOW  ORIGINATIONS 

More  hours  of  network  television  originate  from  NBC's  new 
Burbank,  Calif,,  studios  this  Summer  than  from  the  West  Coast  studios 
’of  CBS-TV  and  ABC-TV  combined,  according  to  a  survey  made  by  the 
Hollywood  Reporter. 

The  trade  publication  says:  "Six  and  a  half  hours  of  coast- 
to-coast  programs  are  currently  being  telecast  from  the  NBC  plant  ... 
CBS-TV  has  an  average  of  three  hours  and  45  minutes  of  programs 
originating  from  its  TV  City,  ABC  only  one  hour  of  live  network 
programming  regularly  each  week  from  its  TV  Center. 

Breaking  down  the  NBC  total,  the  Hollywood  Reporter  shows 
that:  "Saturday  Night  Revue,"  starring  Hoagy  Carmichael,  accounts 

for  l-j?  hours  per  week.  "Glamour  Girl"  and  'Ladies  Choice  are  five 
half-hours  per  week  each. 

"Studio  audiences,  which  some  officials  felt  might  be  a 
problem  in  surburban  Burbank,  have  been  holding  up  well,  even  during 
the  hot  weather,"  the  trade  paper  adds.  "Carmichael's  layout  has  been 
playing  to  capacity  crowds.  The  two  daytime  shows,  starring  Harry 
Babbitt  and  Johnny  Dugan,  attract  about  300  people  per  program." 

- o - - 


NBC -New  York,  7/20/53 
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TRADE  NEWS 


July  21,  1953 


5,000  TV  SETS  IN  NORFOLK  AREA  ALREADY  CONVERTED  FOR  UHF 
RECEPTION j  TOTAL  EXPECTED  TO  BE  50,000  WHEN 
WVEC-TV  STARTS  PROGRAMMING  SEPT.  19 


More  than  5,000  television  sets  in  the  Norfolk,  Va.,  area 
already  have  been  converted  for  UHF  reception  in  anticipation  of  the 
start  of  regularly  scheduled  programming  by  station  WVEC-TV,  NBC’s  new 
ultra  high  frequency  affiliate  there,  although  the  station  will  not  be 
on  the  air  with  test  patterns  until  Aug.  1. 

Some  350  television  receiver  distributors  and  dealers  heard 
this  encouraging  announcement  at  a  meeting  held  in  Norfolk,  Friday, 
July  17,  to  launch  a  dynamic  advertising,  promotion,  merchandising, 
exploitation  and  publicity  campaign  in  connection  with  the  conversion 
to  UHF. 

It  is  expected  that  by  the  time  WVEC-TV  starts  regularly 
scheduled  programming  on  Sept.  19,  the  number  of  sets  in  the  Norfolk- 
Portsmouth-Newport  News-Hampton  area  converted  for  UHF  will  be  at 
least  50,000. 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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2  -  Norfolk 


In  another  highlight  of  the  meeting,  the  distributors  and 
dealers  were  told  that  station  WVEC-TV  already  is  scheduled  to  carry 
the  NCAA  football  games  to  be  telecast  each  Saturday  during  the  Fall 
over  NBC-TV,  as  well  as  39  others  of  NBC-TV’s  most  important  programs. 

Speakers  at  the  meeting  were  Thomas  P.  Chisman,  president 
of  WVEC-TV,  who  announced  WVEC-TV* s  plans  and  introduced  the  other 
speakers;  Fred  N.  Dodge,  NBC  director  of  merchandising;  James  Nelson, 
manager  of  advertising  for  NBC;  Norman  H.  Pader,  NBC's  director  of 
exploitation;  and  Joseph  Elliott,  vice  president  in  charge  of  consumer 
products,  RCA  Division,  who  outlined  previous  experiences  in  conversion 
to  UHF  in  other  areas. 

Nelson  detailed  an  advertising  campaign  in  which  a  series 
of  ads,  both  full  page  and  smaller,  will  be  run  in  six  newspapers 
through  Sept.  19,  with  copy  concentrated  on  UHF  and  NBC  programming. 
There  also  will  be  a  heavy  schedule  of  radio  spots  carried  daily  on 
four  stations,  featuring  transcriptions  by  NBC  stars.  Posters  and 
window  cards  will  be  displayed  with  dealers  and  all  other  available 
retail  outlets,  and  dealers  and  TV  set  service  organizations  are  being 
provided  with  advertising  and  promotion  kits  packed  with  direct  mail 
material . 

Exploitation  and  publicity  factors  to  be  utilized  during  the 
intensive  campaign  include  touring  trucks,  personal  appearances  by  NBC 
stars,  close  liaison  with  the  press  of  the  six  major  cities  in  the 
area,  street  banners,  and  a  huge  celebration  in  connection  with  the 
selection  of  a  "Miss  WVEC-TV,"  Pader  pointed  out.  In  addition,  post¬ 
cards  from  NBC  stars  in  New  York  and  Hollywood  will  be  mailed  to  set 
owners  in  the  Norfolk  area. 


(more ) 
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3  -  Norfolk 


Reporting  to  the  group  on  the  latest  information  on  the 
planned  live  interconnection  of  WVEC-TV,  Chisman  said: 

"The  Telephone  Company  has  advised  us  that  it  is  making  the 
most  elaborate  special  arrangements  to  provide  a  second  facility  to 
Norfolk  so  that  both  television  stations  in  the  area  will  have  full¬ 
time  live  service  from  their  networks.  It’s  expected  that  equipment 
promised  will  meet  the  deadline  and  the  installations  will  be  made  by 
Sept.  19,  WVEC-TV’s  on-the-air  date.  Should,  for  some  unexpected 
reason,  this  date  not  be  met,  the  single  telephone  company  facility 
from  Richmond  to  Norfolk  will  be  shared  equally  by  the  two  television 
stations  for  a  short  period." 

In  addition  to  the  college  football  series  on  Saturday 
afternoons,  the  NBC  programs  already  booked  on  WVEC-TV  will  provide 
a  solid  Saturday  evening  schedule  from  7:30  to  11:00  p.m.,  an  unin¬ 
terrupted  group  of  top  shows  from  7:30  to  10:00  p.m.  on  Sunday,  and 
major  network  attractions  throughout  the  week.  The  shows  already 
ordered  on  the  new  station  include: 

"Zoo  Parade,"  "Hallmark  Hall  of  Fame,"  "Gabby  Hayes," 

"Howdy  Doody, "  "Pontiac  Scoreboard,"  "Oldsmobile  Pre-Game  Show," 
"Saturday  Football  Series,"  "Roy  Rogers,"  "Mr.  Peepers,"  "Voice  of 
Firestone,"  "Colgate  Comedy  Hour,"  "Television  Playhouse,"  "Robert 
Montgomery  Presents,"  "Camel  News  Caravan,"  "The  Dinah  Shore  Show," 
"The  Milton  Berle  Show,"  "The  Bob  Hope  Show,"  "Armstrong  Circle 
Theatre,"  "Judge  for  Yourself"  with  Fred  Allen,  "On  the  Line  with  Bob 
Considine,"  "Coke  Time  with  Eddie  Fisher,"  "I  Married  Joan,"  "Kraft 
Theatre,"  "This  Is  Your  Life,"  "You  Bet  Your  Life,"  "Dragnet,"  "Ford 


(more ) 
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4  -  Norfolk 


Theatre,"  "Martin  Kane,"  "The  RCA  Victor  Show"  with  Dennis  Day,  "Life 
of  Riley,"  "Big  Story,"  "Campbell  TV  Sounds tage, "  "Gillette  Cavalcade 
of  Sports,"  "Greatest  Fights  of  the  Century,"  "Ethel  and  Albert,"  "I, 
Bonino,"  "Amateur  Hour,"  "Your  Show  of  Shows,"  "Your  Hit  Parade"  and 
"Today." 

Orders  for  additional  programs  are  being  received  daily  and 
it  is  expected  that  when  the'  station  begins  its  regular  commercial 
operation  on  Sept.  19,  it  will  have  a  substantially  complete  schedule 
of  NBC  network  programs,  together  with  high  quality  locally  originated 
shows . 
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’HOWDY  DOODY’  TV  SHOW  SOLD  OUT  FOR  THE  FALL 

#  - #  # - * 

HOWDY  DOODY,  favorite  television  show  of  the  nation’s  young¬ 
sters,  is  sold  out  for  the  Fall  on  NBC-TV,  beginning  Sept.  21. 

Sponsors  of  the  popular  Monday -through-Friday  show  (5:30- 
6:00  p.m,,  EDT)  for  the  Fall  season  will  be  the  Colgate-Palmolive-Peet 
Co.,  Continental  Baking  Co.,  International  Shoe  Co.,  the  Kellogg 
Company,  Luden’s  Inc.,  Standard  Brands,  Inc.,  and  Welch  Grape  Juice  Co. 

Here’s  "Howdy’s"  Fall  sponsor  line-up,  day-by-day: 

Monday:  5:30-6:00,  Standard  Brands  for  Royal  Puddings  and 
Gelatin.  Tuesday:  5:30-5:45,  Kellogg’s  for  Rice  Krispies  and  other 
Kellogg’s  cereals;  5:45-6:00,  Colgate-Palmolive-Peet,  for  Colgate 
Dental  Cream.  Wednesday:  5:30-6:00,  Continental  Baking  Co.  for  Wonder 
Bread  and  Hostess  Cakes.  Thursday:  5:30-5:45,  Kellogg’s;  5:45-6:00, 
Standard  Brands.  Friday:  5:30-5:45,  Luden’s  Inc.,  for  Luden’s  cough 
drops  and  Fifth  Avenue  Candy  Bar;  5:45-6:00,  (alternate  weeks)  Inter¬ 
national  Shoe  Co.  and  Welch  Grape  Juice  Co. 

Ted  Bates  and  Co.  is  the  agency  for  Colgate-Palmolive-Peet, 
Continental  Baking  and  Standard  Brands.  Henri,  Hurst  and  McDonald, 
Inc,,  is  agency  for  International  Shoe.  Leo  Burnett  Co.  is  agency  for 
Kellogg’s.  Doherty,  Clifford,  Steers  and  Shenfield,  Inc,,  is  agency 
for  Welch  Grape  Juice.  J.M.  Mathes  Inc.  is  agency  for  Luden’s. 
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FILM  DIVISION 


T DANGEROUS  ASSIGNMENT ’  AND  ’HOPALONG  CASSIDY’ 

NBC  FILM  SERIES  SOLD  IN  116  MARKETS 

"Dangerous  Assignment"  and  the  full-hour  "Hopalong  Cassidy" 
film  series  have  been  sold  in  116  markets,  John  B.  Cron,  national 

sales  manager  for  the  NBC  Film  Division,  announced  today. 

Both  series  have  been  sold  most  recently  to  WIRK-TV,  West 

Palm  Beach,  Fla.,  which  also  bought  "Victory  at  Sea"  (now  sold  in  45 
markets  since  the  conclusion  of  its  NBC  television  network  run  May  3)* 
"The  Lilli  Palmer  Show,"  "Douglas  Fairbanks  Presents"  and  "The  Visitor.' 

Other  sales  this  week  by  the  newly  expanded  NBC  Film  Divi¬ 
sion  include  those  of  "The  Cop"  to  WBAL-TV,  Baltimore,  and  the  Walter 
J.  Klein  agency  for  the  Charleston,  S.C.,  and  Asheville,  N.C.,  markets; 
of  "The  Visitor"  to  WKY-TV,  Oklahoma  City,  and  WNAM-TV,  Neenah-Menasha, 
Wis.;  of  the  Fairbanks  series,  "Captured"  and  the  weekly  "News  Review" 
to  WNAM-TV;  of  the  "Daily  News  Report"  to  WIRK-TV,  which  also  bought 
the  Fairbanks  series, 

"Dangerous  Assignment"  has  been  renewed  by  KCBD-TV,  Lubbock, 
Tex.;  by  the  Earle  Ludgin  agency  for  sponsorship  by  Manor  House  Coffee 
in  the  Peoria,  Ill.,  market;  and  by  WSAZ-TV,  Huntington,  W.  Va.,  for 
sponsorship  by  the  Streitman  Biscuit  Company.  The  Lubbock  station  also 
renewed  the  Fairbanks  series. 

- o - 
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LELAND  HAYWARD,  NOTED  THEATRICAL  PRODUCER,  JOINS  NBC 

Will  Produce  Television  Shows  and  Serve  as  Consultant 
On  Company’s  Program  and  Production  Plans 

Leland  Hayward,  the  noted  theatrical  producer,  will  bring 
his  outstanding  talents  to  the  National  Broadcasting  Company  under 
arrangements  concluded  today  and  announced  by  John  K.  Herbert,  vice- 
president  in  charge  of  the  television  network. 

In  addition  to  producing  television  shows  for  the  National 
Broadcasting  Company,  Mr.  Hayward  will  serve  as  a  consultant,  advising 
and  assisting  the  company  on  its  program  and  production  plans. 

"It  is  highly  gratifying  to  all  of  us  at  the  National  Broad¬ 
casting  Company  that  Mr.  Hayward  has  decided  to  associate  himself  with 
our  company,"  said  Brig.  Gen.  David  Sarnoff,  Chairman  of  the  Board  of 
Directors.  "Mr.  Hayward  joins  an  important  group  of  creative  people 
whose  talents  and  energies  are  devoted  to  the  development  of  television 
as  an  art  and  medium  of  ever  wider  enjoyment  and  culture  and  increasing 
appeal  to  the  public.  Mr.  Hayward's  affiliation  with  NBC  furnishes 
further  proof  of  our  efforts  to  increase  the  creative  potentialities 
of  television." 

(more) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK... 
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2  -  Leland  Hayward 


Mr.  Hayward  made  a  spectacular  debut  in  television  last 
month  with  the  epochal  "Ford  50th  Anniversary  Show. "  The  program  was 
acclaimed  by  the  critics  and  the  public  from  coast  to  coast.  For  this 
special  event,  the  Ford  Company  had  engaged  Mr.  Hayward  to  produce  a 
television  program  evoking  memories  of  great  events  of  the  past  half- 
century.  The  result  was  a  star-laden  production  headlined  by  Mary 
Martin,  Ethel  Merman,  Marian  Anderson,  Burr  Tillstrom  with  "Kukla" 
and  "Ollie,"  Oscar  Hammerstein  II,  Wally  ("Mr.  Peepers")  Cox,  Eddie 
Fisher,  Rudy  Vallee,  Ed  Murrow,  Lowell  Thomas,  Bing  Crosby,  Frank 
Sinatra,  Howard  Lindsay,  Dorothy  Stickney  and  Amos  'n'  Andy.  Hayward 
had  Jerome  Robbins  as  his  choreographer.  Hayward  utilized  drama, 
music,  dance,  film  sequences  and  factual  importing  to  tell,  in  two 
hours,  the  fascinating  story  of  a  half-century  of  progress.  This  out¬ 
standing  television  show  closed  with  an  appearance  by  Henry  Ford  II. 

Among  the  many  Broadway  hits  produced  by  Mr.  Hayward  are 
"South  Pacific"  and  "State  of  the  Union,"  both  Pulitzer  Prize-winning 
plays;  "Mister  Roberts,"  "Call  Me  Madam"  and  "Wish  You  Were  Here." 

This  Fall  he  will  produce  the  new  Lindsay  and  Crouse  play,  "The 
Prescott  Proposals,"  starring  Katharine  Cornell.  Also  on  his  schedule 
is  the  motion  picture,  "The  Old  Man  and  the  Sea,"  based  on  Ernest 
Hemingway ’ s  Pulitzer  Prize -winning  novel,  starring  Spencer  Tracy. 

Hayward’s  plunge  into  producing  was  a  logical  outgrowth  of 
his  experience  as  agent  for  such  top-notch  theatrical  and  literary 
talent  as  Charles  Laughton,  James  Stewart,  Henry  Fonda,  Fredric  March, 
Fred  Astaire,  Helen  Hayes,  Greta  Garbo,  Katherine  Hepburn,  Edna  Ferber, 
Ernest  Hemingway,  Charles  MacArthur  and  Ben  Hecht. 


(more) 
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3  -  Lei and  Hayward 


His  forte  is  the  visualizing  and  combining  of  acting  and 
writing  talent.  And  it  was  precisely  this  faculty  that  led  him,  al¬ 
most  by  accident,  into  producing.  It  began  with  a  suggestion  of  his 
that  Fredric  March  would  be  perfect  for  the  lead  in  a  dramatization  of 
John  Hersey's  hit  novel,  "A  Bell  for  Adono."  When  no  producer  would 
accept  the  idea  because  the  motion  picture  rights  had  already  been 
sold,  Hayward  agreed  to  present  the  play  himself.  The  play  had  a  fat, 
10 -month  run,  and  Hayward  was  bitten  by  the  producing  bug.  This 
brought  on  a  flurry  of  activity  that  resulted  in  as  many  as  four  Hay¬ 
ward  hit  productions  appearing  simultaneously  on  Broadway. 

Other  productions  of  his  include:  "Anne  of  the  Thousand 
Days,"  "The  Rat  Race,"  "The  Wisteria  Tree,"  "Daphne  Laureola,"  "Re¬ 
mains  to  Be  Seen"  and  "Point  of  No  Return." 

His  business  sense  manifests  itself  not  only  in  show  busi¬ 
ness,  but  also  in  the  airline  of  which  he  is  board  chairman.  A 
licensed  pilot  --  he  used  to  fly  from  New  York  to  the  Coast  two  or 
three  times  a  month  in  his  agent  days  --  he  established  an  airfield 
(Thunderbird  Field,  Phoenix,  Ariz.)  for  the  training  of  pilots  during 
World  War  II.  After  the  war,  he  converted  his  operation  to  commercial 
flying  and  his  line.  Southwest  Airways,  is  one  of  the  nation1 s  most 
successful  feeder  lines. 


(more) 
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4  -  Lei and  Hayward 


Nebraska-born,  Hayward,  now  50  years  old,  began  work  as  a 
reporter  on  the  old  New  York  Sun  after  he  left  Princeton.  But  he  scon 
moved  to  Hollywood  as  a  traveling  press  agent  for  United  Artists,  the 
movie  business  being  more  to  his  liking.  Later,  he  became  a  talent 
scout  and  movie  production  manager.  Finally,  after  moving  in  and  out 
of  about  20  jobs,  he  discovered  his  flair  for  recognizing,  developing 
and  promoting  theatrical  and  literary  talent.  In  one  year,  for 
instance,  he  sold  more  than  $3*000,000  worth  of  plays  to  Hollywood 
producers . 
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July  22,  1953 


NIELSEN  RADIO  INDEX  FOR  ’NEWS  OF  THE  WORLD’ 
AND  10  OTHER  NBC  EVENING  SHOWS  STRESSES 
RADIO’S  IMPACT  ON  LONG-TERM  BASIS 


I  Dramatic  figures  pointing  up  the  impact  of  radio  on  a  long¬ 


term  basis  have  just  been  released  by  the  Nielsen  Radio  Index. 

The  special  tabulations  were  made  on  11  NBC  evening  radio 
programs  at  the  request  of  the  NBC  Research  and  Planning  Department. 

Taking  NBC  radio's  "News  of  the  World"  as  an  example,  the 
importance  of  the  long-range  radio  turnover  is  well  illustrated  by 
figures  which  show  that  this  program  reached  about  2, 500 ,000  homes 
with  its  average  broadcast  between  October,  1952,  and  March,  1953# 
but  reached  17,500,000  different  homes  at  least  once  during  12  weeks 
of  the  above  period.  Thus,  "News  of  the  World"  had  a  12-week  audience 
turnover  of  6.7. 


"These  figures  are  important,"  Hugh  M.  Beville,  Jr.,  NBC's 
director  of  research  and  planning,  pointed  out,  "in  that  almost  all 
past  attention  has  been  focused  on  the  average  broadcast  of  a  program 
in  spite  of  the  fact  that  turnover  does  exist  and  that  network  radio 
is  purchased  in  13 %  2 6.  39  or  52-week  cycles." 

P  R  fc  S  S  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  Nielsen  Radio  Index 


Just  as  important  as  the  breadth  of  exposure  to  "News  of  the 
World"  is  the  frequency  with  which  the  program  is  heard.  The 
17 >500, 000  homes  which  were  exposed  to  the  program  in  12  weeks  heard 
an  average  of  nine  broadcasts.  Thus,  in  12  weeks,  the  sponsor  of  this 
show.  Miles  Laboratories,  received  more  than  156,000,000  impressions, 
spread  among  more  than  one-third  of  the  United  States  homes. 

"This  is  broad  and  frequent  advertising  exposure  which  is 
not  measured  by  weekly  ratings,"  Beville  emphasized. 

Although  "News  of  the  World"  (Monday  through  Friday, 

7:30  p.m.,  EDT)  is  the  program  picked  for  illustration,  the  same  trend 
of  breadth  and  frequency  of  advertising  exposure  is  pointed  up  by 
Nielsen  figures  based  on  the  other  10  NBC  radio  programs  included  in 
the  tabulation.  These  other  programs  were:  "One  Man's  Family,"  "Two 
for  the  Money,"  "Roy  Rogers,"  "Father  Knows  Best,"  "The  Railroad  Hour," 
"Telephone  Hour,"  "Judy  Canova,"  "Red  Skelton,"  "Barrie  Craig,  Private 
Investigator"  and  "Cavalcade  of  America." 
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TRADE  NEWS 


July  22,  1953 


NBC -TV  ADDING  TWO  NEWLY-CREATED  SERIAL  DRAMAS 
TO  COMPLETE  SOLID  MORNING  PROGRAM  BLOCK 

Elaine  Carrington  will  Write  ’Follow  Your  Heart’; 
Irving  Vendig,  ’Three  Steps  to  Heaven’ 


Completing  the  block  of  programs  designed  to  give  it  pre¬ 
eminence  in  morning  television,  NBC-TV  will  add  two  new  daytime  serial 
dramas  to  its  morning  lineup  starting  Monday,  Aug.  3. 

The  new  Monday- through-Friday  programs  are  FOLLOW  YOUR 
HEART  (11:30-11:45  a.m.,  EDT)  and  THREE  STEPS  TO  HEAVEN  (11:45- 
12:00  noon,  EDT), 

The  full  mid-morning  lineup  on  NBC-TV,  Mondays  through 
Fridays,  now  includes  the  Peabody  Award-winning  children's  favorite, 
"Ding  Dong  School"  (10:00-10:30  a.m.,  EDT);  "Glamour  Girl"  (10:30- 
11:00  a.m.,  EDT);  "Hawkins  Falls"  (11:00-11:15  a.m.,  EDT);  "The 
Bennetts"  (11:15-11:30  a.m.,  EDT);  "Follow  Your  Heart"  (11:30-11:45  ajn. 
EDT),  and  "Three  Steps  to  Heaven"  (11:45-12:00  noon,  EDT). 

(more ) 
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2  -  Morning  TV  Serial  Dramas 


'’Follow  Your  Heart”  is  the  story  of  a  wealthy  Philadelphia 
society's  girl’s  marriage  to  a  man  who  does  not  belong  to  her  social 
set,  and  of  her  struggle  to  keep  her  marriage  alive  despite  pressure 
from  her  family  and  community.  Elaine  Carrington,  one  of  the  top 
creators  and  writers  of  radio  serials,  will  write  "Follow  Your  Heart.” 
This  will  be  her  debut  in  the  TV  serial  writing  field. 

Irving  Vendig,  known  for  his  highly  successful  "Perry  Mason" 
radio  series,  will  write  "Three  Steps  to  Heaven."  This  is  the  story 
of  a  small  town  girl's  adventures  and  romances  when  she  comes  to  live 
in  New  York  City  for  the  first  time. 

Both  programs  will  come  from  New  York. 


NBC -New  York,  7/22/53 
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SAMMY  KAYE  AND  HIS  MUSICAL  TROUPE  TO  BE  PRESENTED 
SATURDAY  NIGHTS  ON  NBC-TV  FOR  5  WEEKS 


•ft 


•ft 
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A  new  program  starring  Sammy  Kaye  with  his  orchestra  and 
vocalists  will  be  seen  on  NBC  television  for  five  weeks,  Saturdays, 

Aug.  8  through  Sept.  5  (8  p.m.,  EDT) . 

The  program,  titled  "The  Sammy  Kaye  Show, "  will  highlight 
Kaye’s  well-known  "So  You  Want  to  Lead  a  Band"  feature,  with  contestants 
being  chosen  from  the  studio  audience.  In  addition  to  this  specialty 
and  selected  current  hit  songs,  Kaye  also  will  program  each"week  an 
old  melody  from  a  dusty  manuscript." 

The  program  will  originate  in  the  Hudson  Theatre,  New  York, 
will  be  produced  by  Charles  Irving  and  directed  by  Ira  Cirker,  The 
Sammy  Kaye  Band  has  been  seen  and  heard  in  every  part  of  the  U.S.  for 
many  years,  and  has  long  been  a  radio  and  recording  favorite.  The 
troupe  is  now  appearing  at  the  Astor  Hotel  in  Times  Square. 

The  five-week  series  will  be  sponsored  by  Dunhill  King  Size 
Cigarettes . 
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July  23,  1953 

BRIG.  GEN.  SARNOFF  TO  TALK  ON  'THE  CHALLENGE'  IN  KEY  ADDRESS 
AT  NBC'S  CREATIVE  PROGRAM  CONFERENCE 

Many  of  Network's  Leading  Producers ,  Writers  and  Program 
Executives  to  Attend  Greenbrier  Sessions 

Speaking  on  the  subject,  "The  Challenge,"  Brig.  Gen.  David 
^  Sarnoff,  Chairman  of  the  Boards  of  RCA  and  NBC,  will  give  the  key 
address  at  a  Creative  Program  Conference  to  be  held  by  the  National 
Broadcasting  Company  Aug.  31-Sept.  3  at  the  Greenbrier,  White  Sulphur 
Springs,  W.  Va. 

Many  of  the  network’s  leading  producers,  writers  and  program 
executives  will  attend  the  Conference,  which  was  conceived  by  Charles 
C.  Barry,  NBC  vice  president  in  charge  of  networks  programs,  with  the 
aim  of  stimulating  the  creative  program  ideas  of  those  persons  con¬ 
cerned  with  maintaining  NBC's  leadership  in  radio  and  television 
broadcasting. 

Commenting  on  the  Conference,  General  Sarnoff  said: 

"Leadership  in  radio  and  television  broadcasting  is  measured 
by  what  these  media  do  to  enrich  the  cultural  life  of  the  nation. 

^  (more) 
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2  -  Creative  Prog-ram  Conference 


NBC’s  record  of  performance  provides  a  yardstick  for  the  future;  for 
continuing  progress  is  the  essence  of  leadership.  As  a  means  of  main¬ 
taining  NBC’s  primacy  in  broadcasting,  the  persons  invited  to  this 
Conference  will  explore  thoroughly  our  performances  and  potentialities 
in  all  hours  and  areas  of  programming  --  drama,  variety,  public  af¬ 
fairs,  news  and  education.  Transcriptions,  films,  productions  in 
black  and  white  and  in  color  will  be  discussed." 

In  announcing  the  agenda  for  the  Conference,  Barry  said  that 
the  framework  of  ideas  and  formats  advanced  at  the  NBC  Creative  Pro¬ 
gramming  Conference  "will  be  of  interest  and  assistance  to  the  entire 
broadcasting  industry  and  to  the  public." 

"In  itself,"  Barry  said,  "the  Conference  will  exemplify  NBC’s 
creativity  in  programming  and  its  constant  search  for  new  and  better 
definitions  of  progress." 

As  many  as  possible  of  the  top  NBC  writers,  producers  and 
program  executives  from  New  York,  Chicago  and  Hollywood  will  attend 
the  Conference,  with  the  total  attendance  probably  exceeding  60. 

Following  is  the  agenda  for  the  Conference: 

MONDAY,  AUG.  31 

1:30  p.m. --First  Seminar:  Daytime  Television,  or  the  Profit 
Factor.  Speakers:  Adrian  Samish,  member  of  NBC's  creative  programming 
group;  Ben  Park,  program  director,  NBC,  Chicago;  Ted  Mills,  NBC  pro¬ 
ducer,  New  York;  Richard  A.R.  Pinkham,  executive  producer  of  "Today," 
early  morning  news  and  special  events  program;  Ted  Collins,  producer, 
"The  Kate  Smith  Hour;"  Roger  Muir,  producer  of  "Howdy  Doody,"  and 
John  Rayel,  television  program  manager. 

(more ) 
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3  -  Creative  Program  Conference 


4  p.m. --Second  Seminar:  Competition  Analysis, Public  Affairs 
--  A  Responsibility.  Speakers:  Davidson  Taylor,  director  of  public 
affairs;  William  R.  McAndrew,  manager  of  news  and  special  events;  Ed 
Stanley,  manager  of  public  service  programs. 

TUESDAY,  SEPT.  1 

9  a. m. --Third  Seminar:  The  Bitter  Facts,  or  the  Cost  of  TV. 
Gustav  Margraf,  vice  president  for  talent  and  program  administration, 
presiding.  Speakers:  Frederick  W.  Wile  Jr.,  vice  president  in  charge 
of  networks  production;  B’red  Shawn,  director  of  program  administration; 
Edward  Souhami,  union  relations  coordinator;  and  Joseph  Heffernan, 
financial  vice  president. 

11:15  a. m. --Fourth  Seminar:  Radio  Supports  TV.  Speakers: 
John  Cleary,  radio  network  program  manager,  and  Thomas  McAvity, 
national  program  director. 

1:15  p.m. --Fifth  Seminar:  Tomorrow,  Color.  Speaker, 
Sylvester  L.  Weaver  Jr.,  vice  chairman  of  the  board. 

WEDNESDAY,  SEPT.  2 

9  a. m. --Sixth  Seminar:  The  Film  Story.  Robert  W.  Sarnof f , 

vice  president  in  charge  of  the  Film  Division,  presiding.  Speakers: 

Tom  McKnight  and  Ed  Beloin,  NBC  producers,  Hollywood. 

10:45  a. m. --Seventh  Seminar:  Tell  It  to  New  York.  Speakers; 

Robert  Welch,  NBC  producer,  Hollywood;  Ben  Park,  program  director,  NBC 

Chicago;  John  K.  West,  vice  president,  NBC,  Hollywood. 

11:30  a ,m. --The  Sales  Story  and  You.  John  K,  Herbert,  vice 

president  in  charge  of  networks. 

1:35  p.m. --Eighth  Seminar:  The  Critic's  Corner.  Syd  Eiges, 

vice  president  in  charge  of  press  and  information,  presiding. 

Speakers :  invited  representative  TV  and  radio  critics . 

(more ) 
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4  -  Creative  Program  Conference 


2:45  p.m. --The  Defense  from  the  Floor.  Burr  Tillstrom, 
creator  of  "Kukla,  Fran  and  Ollie." 

THURSDAY,  SEPT,  3 

9:05  a. m. --Ninth  Seminar:  The  Writer,  Speakers,  Robert  E. 
Sherwood,  Pulitzer  Prize-winning  author  who  is  writing  original 
television  plays  for  production  by  NBC;  Thomas  Phipps,  author  for  NBC 
television,  and  Goodman  Ace,  chief  writer  of  Milton  Berle’s  NBC-TV 
show, 

11  a. m. --10th  Seminar:  The  Producer,  Speakers,  Max  Liebman, 
producer  of  "Your  Show  of  Shows;"  Robert  Montgomery,  producer  of 
"Robert  Montgomery  Presents;"  Fred  Coe,  producer  of  "Television 
Playhouse"  and  "Mr,  Peepers,"  and  Worthington  (Tony)  Miner,  NBC  producer, 

8:15  p.m. --Dinner. 

9:45  p.m, --Speech  by  General  Sarnoff  --  "The  Challenge, 

All  meetings  will  be  organized  by  Barry,  who  will  be  in 
overall  supervision  of  the  Conference. 
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NBC’S  WEDNESDAY  EVENING  TELEVISION  LINEUP  IS  SET  FOR  FALL 
WITH  ’THIS  IS  YOUR  LIFE’  AND  *1  MARRIED  JOAN’  RENEWALS 

With  the  recent  renewals  of  Hazel  Bishop  Inc.  for  "This  Is 
Your  Life,"  and  the  General  Electric  Company  for  "I  Married  Joan,"  NBC- 
TV’s  Wednesday  evening  line-up  of  shows  for  the  Fall  is  all  set. 

The  Hazel  Bishop  contract  has  been  renewed  for  52  weeks,  be¬ 
ginning  Sept.  30,  with  No-smear  Lipstick  and  Complexion  Glow,  the  pro¬ 
ducts  to  be  advertised  on  the  popular  Ralph  Edwards  show  (10-10:30  p.m., 
^  EST) .  Raymond  Spector  Company,  Inc.,  is  the  agency. 

General  Electric  also  has  renewed  "I  Married  Joan, "  starring 
Joan  Davis,  for  52  weeks,  beginning  Oct.  14.  The  program  will  be  seen 
from  8-8:30  p.m,,  EST.  Young  &  Rubicam,  Inc.,  is  the  agency. 

Other  shows  set  for  Wednesday  night  on  NBC-TV  in  the  Fall  are 
"Kraft  Television  Theatre"  (9-10  p.m.,  EST)  and  "My  Little  Margie 
(8:30-9  p.m.,  EST).  "My  Little  Margie"  will  be  sponsored  by  the  Scott 
Paper  Company  on  a  weekly  basis,  beginning  Sept.  2.  Scott  Paper  Com¬ 
pany  will  continue  to  sponsor  "Scott  Music  Hall, "  starring  Patty  Page, 
on  alternate  weeks  in  the  same  time  spot  until  the  first  ' My  Little 
Margie"  show. 


(more ) 
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2  -  Wednesday  Evening  TV  Lineup 


In  other  recent  sales  orders  on  NBC-TV,  the  Chevrolet  Motors 
Division  of  General  Motors  and  the  Chevrolet  dealers  have  renewed  "The 
Dinah  Shore  Show"  (Tuesdays  and  Thursdays,  7^30-7^5  p.m.,  EST)  for 
39  weeks  starting  Oct.  6,  and  the  United  States  Tobacco  Company  has 
renewed  "Martin  Kane"  (Thursdays,  10-10:30  p.m.,  EDT)  for  52  weeks 
starting  Aug.  27.  Campbell-Ewald  Company  is  the  agency  for  Chevrolet, 
and  Kudner  is  the  agency  for  United  States  Tobacco. 
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'THIS  IS  YOUR  LIFE'  TO  BE  TELEVISED 
TWICE  WEEKLY  FOR  PART  OF  SUMMER 


to 


to 


<\p 

to 


to 


The  highly  popular  THIS  IS  YOUR  LIFE  will  be  presented  twice  a 
week  during  part  of  July  and  August,  thus  making  it  possible  to  meet 
audience  demand  for  "repeats"  of  additional  notable  "This  Is  Your  Life" 
subjects  during  the  Summer  period. 

The  decision  of  the  Hazel  Bishop  Company,  the  sponsor,  to  use 
both  its  Tuesday  and  Wednesday  night  times  for  the  program  will  reprise 
the  lives  of  four  additional  subjects  during  the  Summer. 

Starting  July  28,  the  program  will  be  heard  on  NBC-TV  Tuesdays 
at  9s 30  p.m.,  EDT,  and  on  Wednesdays  at  10  p.m.,  EDT,  with  a  different 

subject  being  presented  each  night. 

Subjects  whose  life  stories  will  be  retelecast  are  listed  below 
)  with  the  repeat  dates: 


TUESDAYS,  9:30  p.m.,  EDT 
July  28,  Virginia  Marmaduke 
Aug.  4,  Billie  Clevenger 
Aug.  11,  Cornelia  Pearson 
(Aug.  18,  special  program) 
Aug.  25,  Don  DeFore 


WEDNESDAYS,  10  p.m.,  EDT 

July  29,  Helene  Ruthling 
Aug.  5,  Harris  Pottier 
Aug.  12,  Rock  Hudson 
Aug.  19,  Sara  Berner 
Aug.  26,  The  Rev.  Jim  McLain 
Sept.  2,  Arthur  Franz 
Sept.  9,  Fifi  D'Orsay 
Sept.  16,  Fran  Allison 
Sept.  23,  Hanna  Kohner. 

Aug.  25  will  be  the  last  Tuesday  evening  "This  Is  Your  Life" 
Program.  The  Fall  series  of  "live"  presentations  of  new  subjects  will 
start  Wednesday,  Sept.  30.  The  Summertime  Wednesday  telecasts  of  "This 
*  Is  Your  Life"  will  cancel  "Candid  Camera." 
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TRADE  NEWS 

July  24,  1953 


21  NEW  TV  STATIONS  JOIN  NBC,  BRINGING 
NETWORK  TOTAL  OF  AFFILIATES  TO  133 

111  Stations  Now  on  Air  for  NBC-TV 


Recent  affiliations  of  21  new  TV  stations  with  the  National 
Broadcasting  Company  have  enlarged  the  network  to  133  stations,  of 
which  111  are  on  the  air,  Harry  Bannister,  NBC  vice  president  in 
i  charge  of  Station  Relations,  announced  today. 

Of  the  111  affiliates  now  telecasting  NBC-TV  network  pro¬ 
grams,  104  are  within  the  continental  limits  of  the  United  States 
reaching  a  total  of  approximately  24,500,000  homes,  Bannister  said. 

The  remaining  seven  stations  are  operating  in  Canada,  Hawaii,  Mexico 
and  Cuba. 

However,  as  NBC  continues  to  build  the  greatest  possible  TV 
network,  these  totals  will  grew  almost  daily  as  new  stations  are  signed 
and  as  other  of  the  network's  affiliates  take  to  the  air,  he  added. 

Three  of  the  new  group  of  affiliates  signed  by  NBC  are  on 

the  air  --  WHIZ-TV,  Zanesville,  Ohio;  KTYL-TV,  Phoenix-Mesa,  Ariz.; 

and  KROC-TV,  Rochester,  Minn.  WHIZ-TV  operates  on  UHF  Channel  50  for 

the  Southwest  Ohio  Television  System.  KTYL-TV  is  owned  by  Harkins 

I  Broadcasting,  Inc.,  and  operates  on  Channel  12.  KROC-TV  operates  on 

Channel  10  and  is  owned  by  the  Southern  Minnesota  Broadcasting  Company. 

(more ) 
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2  -  New  TV  Stations 


The  remaining  18  new  affiliates,  scheduled  to  begin 
operations  in  the  near  future,  are: 

KFSA-TV,  Fort  Smith,  Ark.,  owned  by  the  Southwestern 
Publishing  Company,  will  operate  on  UHF  Channel  22. 

WSUN-TV,  St.  Petersburg-Tampa,  Fla.,  owned  by  the  City  of 
St.  Petersburg,  will  operate  on  UHF  Channel  38* 

WTPA-TV,  Harrisburg,  Pa.,  owned  by  Harrisburg  Broadcasters, 
Inc.,  will  operate  on  UHF  Channel  71, 

KIDO-TV,  Boise,  Idaho,  owned  by  KIDO,  Inc.,  will  operate  on 

Channel  7. 

WPMT,  Portland,  Me.,  owned  by  the  Portland  Telecasting 
Corporation,  will  operate  on  UHF  Channel  53* 

KH3L-TV,  Chico,  Calif.,  owned  by  the  Golden  Empire  Broad¬ 
casting  Co.,  will  operate  on  Channel  12. 

WDAK-TV,  Columbus,  Ga.,  owned  by  Martin  Theatres  of  Georgia, 
Inc.  and  Radio  Columbus,  Inc.,  will  operate  on  UHF  Channel  28. 

KFSD-TV,  San  Diego,  Calif.,  owned  by  Airfan  Radio 
Corporations,  Ltd.,  will  operate  on  Channel  10. 

KONA-TV,  Honolulu,  Hawaii,  owned  by  Radio  Honolulu,  Ltd., 
will  operate  on  Channel  11. 

WISE-TV,  Asheville,  N.C.,  owned  by  WISE,  Inc.,  will  operate 
on  UHF  Channel  62. 

WKNY-TV,  Kings ton- Poughkeepsie,  N.Y.,  owned  by  the  Kingston 
Broadcasting  Co.,  will  operate  on  UHF  Channel  66. 

KYTV,  Springfield,  Mo.,  owned  by  Springfield  Television,  Inc., 


will  operate  on  Channel  3. 


(more ) 
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3  -  New  TV  Stations 


WGVL-TV,  Greenville,  S.C.,  owned  by  the  Greenville  Television 
Co.,  will  operate  on  UHF  Channel  23. 

W GEM- TV,  Quincy,  Ill.,  owned  by  the  Quincy  Broadcasting  Co., 

will  operate  on  Channel  10. 

KVOA-TV,  Tucson,  Ariz.,  owned  by  the  Arizona  Broadcasting 

Co.,  will  operate  on  Channel  4. 

WTRF-TV,  Wheeling,  W.  Va.,  owned  by  Tri  City  Broadcasting 

Co.,  will  operate  on  Channel  7. 

WKJG-TV,  Fort  Wayne,  Ind.,  owned  by  the  Northeastern 
Indiana  Broadcasting  Co.,  will  operate  on  UHF  Channel  33. 

WECT-TV,  Elmira,  N.Y.,  owned  by  El-Cor  Television,  Inc., 
will  operate  on  UHF  Channel  l8. 
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NBC -TV  NEWS 


ALBERT  McCLEERY  NAMED  AN  NBC -TV  EXECUTIVE  PRODUCER; 

BROUGHT  'ARENA'  TECHNIQUE  TO  TELEVISION 

Albert  McCleery,  NBC  producer  and  director 
who  introduced  the  "arena "  or  "theater-in -the - 
round"  style  to  television,  has  been  named  an 
executive  producer  for  NBC-TV. 

A  director  and  producer  with  NBC-TV 
since  May,  1949*  McCleery  is  noted  for  his  tech¬ 
nical  innovations,  especially  in  the  use  of 
cameras.  He  brought  the  "arena"  technique  to  TV 
with  the  provocative  dramatic  series,  "Cameo 
Theatre."  Other  outstanding  video  productions 
for  which  he  has  been  responsible  include 
Ibsen's  "Peer  Gynt,"  presented  as  TV's  first 
trilogy,  and  the  Maurice  Evans  production  of 
Shakespeare's  "Hamlet." 

McCleery  regularly  devises  and  directs  the 
drama  series,  "Hallmark  Hall  of  Fame,"  starring 
Sarah  Churchill,  which  returns  to  NBC-TV  in 
the  Fall. 
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TRADE  NEWS 


July  27,  1953 


NFC  RADIO  AND  TV  BRING  NATION  FULL  COVERAGE 
OF  SIGNING  OF  ARMISTICE  AT  PANMUNJOM 

Network's  John  Rich  First  Commentator  to  Give 
Setting  for  Historic  Event  at  ’Peace  Pagoda* 


NBC  mobilized  its  top  news  staff,  supported  by  teams  of 
engineers  and  technical  specialists  stationed  in  San  Francisco,  Wash¬ 
ington  and  New  York,  to  bring  to  the  nation  full  coverage  of  the  signing 
of  the  armistice  at  Panmunjom  last  night  (July  26)* 

The  network’s  line  from  Korea  was  tapped  by  other  broad¬ 
casting  companies  in  a  pooling  arrangement  which  enabled  listeners  in 
every  corner  of  the  U*S*A.  to  'get  the  full  impact  of  the  historic 
truce  signing. 

Highlighting  the  combined  radio  and  television  presentation 
were  the  addresses  by  President  Eisenhower,  Secretary  of  State  John 
Foster  Dulles,  United  Nations  General  Assembly  President  Pearson  and 
Secretary  General  of  the  United  Nations  Dag  Hammersk jold . 

Throughout  the  day,  NBC-TV  gave  viewers  spot  announcements  on 
the  developments  in  Korea,  interrupting  "Frontiers  of  Faith"  at 
1:30  p.m.,  "Youth  Wants  To  Know"  at  4:00  p.m*,  "Super  Ghost"  at  7:30p.m., 
and  the  "TV  (PHILCO)  PLAYHOUSE"  at  9:00p.m.  for  this  purpose , 

(more ) 
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2  -  Truce  Coverage 


NBC  Radio  listeners  received  a  well  rounded  and  colorful  word 
picture  of  the  signing  of  the  truce  agreement,  supplemented  with 
analytical  commentary ,  John  Rich,  NBC  reporter,  speaking  into  a  micro¬ 
phone  just  outside  of  the  "peace  pagoda"  in  Panmunjom,  was  the  first 
commentator  to  give  the  world  the  setting  for  the  historic  armistice 
signing.  Rich  was  followed  by  Robert  Plerpont,  George  Herman,  Ray 
Falk  and  Walter  Simmons,  representing  other  networks,  who  gave  local 
color  from  the  scene  of  the  truce  talks. 

NBC’s  Wilson  Hall  and  Jim  Robinson  reported  that  approximate¬ 
ly  170  United  Nations  reporters  were  on  the  spot  to  tell  the  world  the 
long-awaited  story  of  the  end  of  hostilities  in  Korea. 

Richard  Harkness,  NBC  correspondent  in  Washington,  told  NBC 
radio  listeners  that  the  mood  in  the  capital  was  "dejection"  rather 
than  elation,  based  on  the  suspicion  that  the  Communists  would  resort 
to  trickery  and  re-open  hostilities  in  another  sector  of  the  world. 
Harkness  quoted  Defense  Secretary  Wilson,  who  appeared  later  in  the 
program,  as  cautioning  against  letting  down  our  defenses,  and  advis¬ 
ing  the  American  people  that  "the  boys  are  not  coming  home"  until  re¬ 
placements  arrive  for  them. 

NBC  reporter  Romney  Wheeler  in  a  broadcast  from  London 
summed  up  the  feeling  of  the  British  people  as  one  of  "profound  mis¬ 
givings"  with  respect  to  South  Korean  President  Rhee. 

/ 

Frank  Bourgholstzer ,  NBC  bureau  chief  in  Paris,  said  the 
people  of  France  were  relieved  over  the  truce  in  Korea,  but  were  eager 
for  a  similar  armistice  in  Indo-China. 

Irving  R.  Levine,  NBC  analyst  who  covered  the  Korean  war  for 
the  network,  speaking  from  New  York,  explained  the  absence  of  a  South 
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3  -  Truce  Coverage 


Korean  delegate  from  the  Panmunjom  ceremony.  He  said  the  experts  ex¬ 
pect  "more  trouble"  from  Rhee,  and  that  the  "showdown  would  come  with¬ 
in  three  days"  when  the  troops  withdraw  to  a  buffer  zone. 

Following  the  speeches  of  the  President,  Secretary  Dulles 
and  the  U.S,  officials,  NBC  broadcast  statements  by  Defense  Secretary 
WiJison,  Senator  Wiley  (R.-Wis.),  and  Senator  Sparkman  (D.-Ala.). 

NBC  radio  was  on  the  air  at  9:30  p.m.  with  a  30-minute  narra¬ 
tive  history  of  the  war  in  Korea,  much  of  it  taped  during  the  course 
of  the  hostilities  by  network  reporters  covering  the  front  lines.  The 
presentation  was  entitled  "This  Was  Korea,"  Joseph  Dembo  was  writer 
and  director,  with  Leon  Pearson,  N3C's  foreign  affairs  analyst,  acting 
as  narrator.  Pearson  provided  background  commentary  for  other  seg¬ 
ments  of  the  coverage. 

At  10:30  p.m.,  EDT,  NBC-TV  presented  a  30-minute  feature 
providing  viewers  with  the  full  story  of  the  war  in  Korea,  its  signi¬ 
ficance  in  world  history,  and  the  possible  implication  to  the  balance 
between  the  East  and  West  blocs.  Entitled  "The  Outbreak  of  Peace," 
the  program  consisted  of  film  reviews  of  the  outbreak  of  the  war,  the 
Inchon  landing,  the  disaffection  of  Russian  satellites  including  the 
disturbances  in  Eastern  Berlin,  and  other  news  developments  which  have 
led  up  to  the  conclusion  of  the  armistice  at  Panmunjom.  The  presenta¬ 
tion  illuminated  for  listeners  recent  political  problems  in  Indo-China, 
Germany  and  other  parts  of  the  world  which  are  under  Communist  pressure, 
or  threatened  with  Communist  attack.  The  exclusive  NBC  feature  was 
produced  by  Ralph  H.  Peterson,  and  written  by  Arthur  Holch.  Henry 
Cassidy  was  commentator,  and  Howard  Roig  the  narrator. 
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4  -  Truce  Coverage 


Between  midnight  and  12:30  a.m.,  NBC  rejoined  the  broadcast 
pool  to  broadcast  reports  of  the  second  signing  of  the  truce  agreement 
by  General  Mark  Clark  at  Munsan.  The  commentary  was  provided  by  Hark- 
ness  reporting  from  Washington,  and  by  Pearson  and  Levine  in  New  York. 

The  truce  coverage  was  under  the  overall  supervision  of 
Davidson  Taylor,  director  of  public  affairs  for  NBC.  Jack  Gerber 
directed  the  TV  coverage,  Chet  Hagan  was  in  charge  of  Radio. 
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COMMENTATOR  FRANK  BLAIR  TO  JOIN  * TODAY < 

AS  ON-THE-AIR  NEWS  EDITOR 

Frank  Blair,  popular  radio  and  TV  commentator  at  NBC 
Washington,  will  join  the  TODAY  program  Monday  morning,  Aug.  3  as  on- 
the-air  news  editor.  He  will  replace  Merrill  "Red"  Mueller,  who  is 
leaving  the  early  a.m,  news  and  special  feature  television  program  to 
take  a  new  assignment  for  NBC  radio  in  the  Mews  and  Special  Event 
Department. 

Blair  substituted  for  Mueller  earlier  this  year  when  the 
latter  went  to  London  to  cover  the  Coronation  for  NBC.  The  Washington 
newsman  and  moderator  has  recently  been  seen  on  NBC’s  "Youth  Wants  to 
Know,”  "American  Forum  of  the  Air"  and  "Ask  Washington"  series. 

Mueller  will  take  over  an  executive  post  for  the  radio  news 
section  of  the  News  Department,  his  exact  capacity  will  be 
announced  shortly.  He  brings  to  the  position  22  years  of  journalistic 
background,  a  decade  of  it  as  war  correspondent  and  NBC  London  Bureau 
chief . 

Frank  Blair  started  in  radio  in  1934  in  South  Carolina. 
Working  his  way  up  in  the  medium,  he  arrived  at  station  WOL  in  Wash¬ 
ington,  D.C.,  in  1938,  remaining  In  the  capital  until  he  entered  the 
Navy  on  Oct.  6,  1942.  Discharged  precisely  three  years  later,  Blair 
rejoined  WOL, 
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2  -  Frank  Blair 


Soon  thereafter  Blair  moved  to  Scranton,  Pa.  as  general  man¬ 
ager  of  the  radio  station.  He  remained  there  four  years,  until  prompted 
by  the  desire  to  be  before  the  "mike”  again,  and  with  television  pro¬ 
gressing,  he  returned  to  Washington.  He  again  worked  for  WOL,  leaving 
after  one  year  for  a  position  with  NBC  Washington. 

Blair  became  notable  for  his  work  on  two  NBC-'TV  series  from 
Washington.  One  was  a  full-hour  program  from  the  Mellon  Art  Gallery 
titled  "Heritage."  Prior  to  the  1952  elections,  he  did  another 
series  of  interviews  with  national  political  figures  on  "We,  the 
People . " 

Blair,  38,  is  the  father  of  seven  children,  ranging  in  age 
from  17  years  down  to  Bill,  who  is  seven  months. 

The  "Today"  program,  on  which  Biair  will  appear  with  Dave 
Garroway  and  Jack  Lescoulie,  is  seen  Monday  through  Friday,  7-9  a.m., 
EDT  and  CDT  over  the  NBC-TV  network. 
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TOP  PRO  GOLFERS  TO  COMPETE  FOR  $25,000  STAKE 
IN  'TODAY'S'  HOLE-IN-ONE  TOURNAMENT 
AT  TAM  0 1 SHANTER  AUG.  3 

*35* - - *55* 

ATTENTION:  SPORTS  EDITORS  AND  TV  EDITORS 

$25,000  will  be  the  stake  as  30  top  American  professional 
golfers  attempt  to  make  a  hole-in-one  on  the  par  three  l6th  hole  at 
Tam  O'Shanter,  famed  Chicago  tournament  golf  course,  Monday  morning, 
Aug.  3. 

The  unique  contest  is  a  presentation  of  TODAY,  the  NBC-TV 
early  a.m.  news  and  special  feature  program,  and  is  called  the  First 
Annual  "Today"  Hole-in-One  Tournament.  It  is  presented  in  cooperation 
with  the  George  S.  May  Co.,  of  Chicago. 

The  event  will  take  place  between  the  running  of  the  All 
American  Tournament,  which  commences  July  27,  and  the  World  Champion¬ 
ships  which  will  begin  Aug.  6.  The  following  pros  already  have  in¬ 
dicated  that  they  will  compete  in  the  "Today"  contest:  Lloyd  Mangrum, 
Cary  Middlecoff,  Ted  Kroll,  Ed  Oliver,  Shelley  Mayfield,  Chandler 
Harper,  Jackie  Burke  Jr.,  Johnny  Palmer,  A1  Besselink,  Jimmy  Clark 
and,  on  the  female  side,  Hawaiian  star  Jackie  Pung  and  the  Bauer 
sisters,  Marlene  and  Alice.  More  names  will  be  announced  as  the 
golfers  "sign  up." 
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TOP  PRO  GOLFERS  TO  COMPETE  FOR  $25,000  STAKE 
IN  'TODAY’S'  HOLE-IN -ONE  TOURNAMENT 
AT  TAM  O'SHANTER  AUG.  3 

*58* - ‘$8’  48* - 48s 

ATTENTION:  SPORTS  EDITORS  AND  TV  EDITORS 

$25,000  will  be  the  stake  as  30  top  American  professional 
golfers  attempt  to  make  a  hole-in-one  on  the  par  three  l6th  hole  at 
Tam  O'Shanter,  famed  Chicago  tournament  golf  course,  Monday  morning, 
Aug.  3. 

The  unique  contest  is  a  presentation  of  TODAY,  the  NBC-TV 
early  a.m.  news  and  special  feature  program,  and  is  called  the  First 
Annual  "Today"  Hole-in-One  Tournament.  It  is  presented  in  cooperation 
with  the  George  S.  May  Co.,  of  Chicago. 

The  event  will  take  place  between  the  running  of  the  All 
American  Tournament,  which  commences  July  27,  and  the  World  Champion¬ 
ships  which  will  begin  Aug.  6.  The  following  pros  already  have  in¬ 
dicated  that  they  will  compete  in  the  "Today"  contest:  Lloyd  Mangrum, 
Cary  Middlecoff,  Ted  Kroll,  Ed  Oliver,  Shelley  Mayfield,  Chandler 
Harper,  Jackie  Burke  Jr.,  Johnny  Palmer,  A1  Besselink,  Jimmy  Clark 
and,  on  the  female  side,  Hawaiian  star  Jackie  Pung  and  the  Bauer 
sisters,  Marlene  and  Alice.  More  names  will  be  announced  as  the 
golfers  "sign  up." 
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2  -  Top  Pro  Golfers 


In  addition  to  the  $25,000  to  be  awarded  to  any  golfer  over¬ 
coming  the  odds  by  sinking  the  ball  in  one  stroke,  $5*000  will  be 
distributed  among  those  coming  closest  to  the  pin.  The  event  will  be 
televised  in  six  segments  of  the  "Today"  program  throughout  the  three 
hours  of  its  production,  although  the  program  is  seen  in  areas 
of  the  Eastern  and  Midwestern  time  zones  in  the  hours  7-9  a.m. 

"Today"  is  telecast  Monday  through  Friday,  7-9  a.m.,  EDT 
and  CDT,  and  presided  over  by  Dave  Garroway . 
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July  27 ,  1953 


FIRST  FILMS  OF  EXPEDITION  SCALING  "K-2,1' 
WORLD’S  SECOND  HIGHEST  PEAK, RECEIVED 

AT  NBC  HEADQUARTERS  FROM  PAKISTAN 
Network  Planning  TV  Series  on  Ascent 


The  third  American  expedition  which  is  attempting  to  scale 
Karakoram  ("K-2"),  the  second  highest  mountain  in  the  world,  has  dis¬ 
patched  to  NBC  in  New  York  first  films  and  tape  recordings  made  by  the 
expedition  in  far-off  Pakistan. 

The  expedition  employed  barefoot  native  runners  to  deliver 
its  film  and  tape  recordings  across  20  miles  of  glacier,  up  and  down 
rugged  Balistan  countryside  150  miles  to  Skardu,  where  the  precious 
cargo  was  flown  to  Rawalpindi,  and  thence  to  waiting  Pan-American 
planes  to  Karachi,  capital  of  Pakistan,  1,000  miles  to  the  South. 

Three  weeks  are  required  for  delivery  of  an  ordinary  letter 
covering  the  equivalent  distance. 

The  runners  forded  rivers  in  goatskin  rafts,  crossed  bridges 
built  of  rope,  and  risked  their  lives  in  wild  country.  One  shipment 
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2  -  Expedition 


of  film  was  lost  when  a  runner  lost  his  pack  while  crossing  one  of  the 
improvised,  primitive  bridges  over  the  Braldu  River,  barely  escaping 
with  his  life . 

NBC  officials  said  expedition  members  were  making  both  the 
films  and  recordings  and  that  those  now  being  processed  in  New  York 
"were  professional  and  more  than  satisfactory.11  Some  of  the  equip¬ 
ment  was  designed  especially  for  the  expedition,  and  the  climbers  re¬ 
ceived  special  briefing  in  its  proper  use. 

NBC  has  procured  TV  and  radio  rights  for  coverage  of  the  ex¬ 
pedition,  but  the  television  series  entitled  "K-2"  will  not  be  pre¬ 
sented  until  all  of  the  film  and  recordings  have  been  received  in  New 
York. 

K-2,  also  known  as  Mount  Godwin -Austen,  is  28,250  feet  high 
and  dominates  the  Karakoram  mountain  range  in  Northwest  Pakistan. 

It  is  the  highest  unclimbed  mountain  peak  in  the  world  and  stands 
800  miles  west  of  Mount  Everest,  the  world's  highest  peak  which  re¬ 
cently  was  conquered  by  a  British  expedition. 

The  third  American  expedition  began  its  climb  on  June  25, 
equipped  with  three  telescopic  l6-mm  cameras,  valise-size  tape  and 
wire  recorders.  It  is  headed  by  Dr.  Charles  S.  Houston  with  Robert 
H.  Bates,  both  of  Exeter,  N.H.,  as  his  lieutenant.  The  venture  is 
sponsored  by  the  American  Alpine  Club,  and  consists  of  eight  Americans, 

one  Briton  and  100  native  porters. 

Coverage  of  the  project  for  NBC  is  under  supervision  of 

Davidson  Taylor,  the  network's  director  of  public  affairs. 

Robert  D.  Graff  is  producer  of  the  NBC  series,  which  will  be 

telecast  in  the  early  Pall.  Kenneth  Banghart  will  be  the  narrator. 
William  House,  who  participated  in  the  first  expedition  at  K-2  in 
1938,  and  is  treasurer  of  this  year's  expedition,  is  consultant. 

Robert  Loweree  is  NBC  film  editor. 
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■«M«  FILM  DIVISION 


NEW  STATION  IN  LAS  VEGAS  IS  46TH  MARKET 
TO  BUY  NBC -TV's  1 VICTORY  AT  SEA’ 

KLAS-TV,  new  station  in  Las  Vegas,  Nev.,  this  week  became 
the  46th  market  to  buy  "Victory  at  Sea,"  John  B.  Cron,  national  sales 
manager  for  the  NBC  Film  Division,  announced  today. 

Also  sold  to  KLAS-TV  were  the  hour-long  "Hopalong  Cassidy" 
series  (now  in  117  markets),  "Douglas  Fairbanks  Presents"  (8l  markets) 
and  the  "Daily  News  Report"  (38  markets). 

Other  new  sales  by  the  NBC  Film  Division  included  that  of 
"Captured"  to  J.  Walter  Thompson  for  the  San  Francisco  market;  the 
"Daily  News  Report"  to  KTSM-TV,  El  Paso,  Tex.;  "Dangerous  Assignment" 
(117  markets)  to  XELD-TV,  Brownsville,  Tex.;  "The  Life  of  Riley"  to 
KING-TV,  Seattle,  and  WBKB-TV,  Chicago;  the  "Weekly  News  Review"  to 
KSDT-TV,  St,  Louis  (52  markets);  and  "The  Visitor"  to  KDYL-TV,  Salt 
Lake  City. 

"The  Cop,"  former  episodes  of  "Dragnet,"  has  been  sold  in 
24  markets  since  it  was  first  offered  for  syndication  a  few  weeks  ago. 
The  most  recent  sales  include  those  to  the  J.  Walter  Thompson  agency 
for  San  Francisco;  to  the  Walter  J.  Klein  agency  for  the  Raleigh,  N.C., 
Greenville,  N.C.,  and  Greenville,  S.C.,  markets;  to  KFDX-TV,  Wichita 
Falls;  KDYL-TV,  Salt  Lake  City;  and  KSBW-TV,  Salinas,  Calif. 
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NBC  RADIO  NEWS 


NEITHER  RAIN  NOR  LIGHTNING  KEPT  HER 
FROM  HEARING  FAVORITE  NBC  SHOW 

When  the  transmitter  at  WORZ,  the  NBC  radio 
affiliate  in  Orlando,  Fla.,  was  struck  by  lightning 
during  a  recent  storm,  putting  the  station  off  the 
air  for  three  hours,  three  operators  were  required 
to  handle  more  than  500  telephone  calls  from 
listeners  who  follow  the  WORZ  and  NBC  programs. 

The  most  unusual  request  came  from  one  lady 
who  explained  that  she  had  not  missed  a  broadcast 
of  "One  Man’s  Family"  since  the  program  started. 
When  WORZ’s  announcer  on  duty.  Curt  Gibson,  told 
her  it  was  coming  over  the  line  from  NBC,  but 
could  not  be  aired,  she  queried  plaintively, 

"Won't  you  listen  to  it  for  me  and  then  call  and 
tell  me  how  it  turns  out?" 

The  lady  received  her  "One  Man's  Family" 
program  via  WORZ's  telephone  interpreter- 
announcer* 
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TRADE  NEWS 


July  28,  1953 

THREE  MAJOR  APPOINTMENTS  FOR  EXPANDED  ORGANIZATION 
OF  NBC  RADIO  NETWORK  ARE  ANNOUNCED  BY  TED  COTT 

New  Posts  for  Fred  Horton,  John  P.  Cleary  and  Merrill  Mueller 

Three  major  appointments  were  announced  today  by  Ted  Cott, 
operating  vice  president  for  the  NBC  radio  network,  as  NBC  moved 
rapidly  ahead  to  set  up  the  expanded  organization  for  its  recently 
separated  radio  network  activities. 

Fred  Horton,  account  executive  in  the  Sales  Department, 
who  has  been  responsible  for  bringing  many  major  accounts  to  the  net¬ 
work,  has  been  appointed  director  of  radio  network  sales. 

John  P.  Cleary,  who  as  radio  network  program  manager  con¬ 
ceived  numerous  outstanding  programs,  has  been  named  director  of  radio 
network  programs , 

Merrill  Mueller,  formerly  news  editor  and  commentator  on  the 
news  and  special  events  program,  "Today,"  has  been  appointed  to  the 
new  position  of  radio  news  and  features  executive. 

Commenting  on  the  appointments,  William  H.  Fineshriber  Jr., 
NBC  vice  president  in  charge  of  the  radio  network,  said: 

"The  selection  of  these  able  and  experienced  men  for  these 
important  posts  gives  further  evidence  of  NBC's  determination  that  it 

(more) 
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2  -  Radio  Appointments 


shall  hold  its  traditional  position  of  leadership  in  network  radio. 
NBC's  prestige  with  the  American  public,  and  its  position  in  the 
industry  as  the  outstanding  organization  in  broadcasting,  call  upon 
it  to  occupy  first  place  in  radio  as  it  does  in  television. 

"To  implement  our  new  concentration  on  radio,  we  are 
constituting  a  fully  equipped  radio  sales  department  under  Mr.  Horton. 
It  is  being  staffed  by  an  ample  force  of  top  salesmen  —  hard -driving, 
experienced  men  devoted  to  the  single  task  of  creative  selling  for 
NBC  network  radio . 

"Under  Mr.  Cleary,  NBC  will  have  a  strong,  new  and  self- 
contained  program  department  charged  with  the  responsibility  of 
strengthening  the  radio  schedule  with  bright  and  fresh  program  ideas. 
Our  job  here  is  to  develop  new  patterns  for  service  to  the  public  and 
the  advertiser,  exciting  new  personalities  and  attractions  to  build 
the  strongest  possible  audience  and  commercial  position  for  NBC 
and  its  200  affiliates  across  the  country." 

Cott  stressed  the  importance  of  Mueller's  appointment  to 
the  post  of  radio  news  and  features  executive  as  evidence  of  the  vital 
role  that  news  and  features  will  play  in  new  programming  plans  for  NBC 
radio.  In  this  area,  radio  remains  preeminent,  and  Mueller's  rich 
background  in  the  field  qualifies  him  ideally  for  the  expanded 
activities  now  being  planned. 

Horton  first  joined  NBC  in  1940  as  an  account  executive  in 
the  Sales  Department  and  is  recognized  as  one  of  the  network's  top¬ 
flight  salesmen,  having  brought  to  NBC  radio  and  television  such  major 
accounts  as  General  Foods,  Life  Magazine,  E.R.  Squibb  and  U.S.  Rubber. 


(more) 
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3  -  Radio  Appointments 


Born  in  New  Bedford,  Mass.,  he  has  had  wide  advertising  and  sales 
experience  with  R.L.  Polk  and  Co.,  the  Munson  Steamship  Lines  and  the 
Metropolitan  Sunday  Newspapers,  Inc.  During  World  War  II,  Horton 
served  three  years  in  the  Navy  as  a  lieutenant  commander.  He  is 
married  and  lives  in  Greenwich,  Conn. 

An  NBC  radio  executive  producer  since  1950,  Cleary  has 
recently  introduced  to  the  radio  network  such  hit  shows  as  "The  Rose¬ 
mary  Clooney  Show,"  "The  Challenge  of  the  Prisons,"  award-winning 
documentary  series;  the  hour-long  'Best  Plays,"  "My  Son  Jeep,"  "Talent 
U.S.A.,"  two-hour  talent  show  originating  each  Saturday  night  from 
four  different  NBC  affiliates;  "Jason  and  the  Golden  Fleece,"  starring 
Macdonald  Carey;  and  Jack  Pearl  in  “The  Baron  and  the  Bee."  He  also 
was  responsible  for  bringing  James  Stewart  back  into  network  radio  in 
his  own  series,  "The  Six  Shooter,"  which  will  be  heard  on  NBC  radio 
this  Fall. 

Cleary  first  joined  NBC  in  1938  and  left  two  years  later  to 
become  a  talent  representative.  He  then  served  as  audition  director 
of  the  American  Broadcasting  Company,  advancing  there  to  the  position 
of  executive  producer.  From  19^9  until  he  returned  to  NBC,  Cleary  was 
radio  director  for  the  Kaster,  Farrell,  Chesley  and  Clifford  agency, 
where  he  was  producer  of  the  "Duffy's  Tavern"  show.  He  was  appointed 
Eastern  program  director  and  production  manager  for  NBC  radio  in 
January,  1952,  and  was  named  radio  network  program  manager  in  August 
of  the  same  year.  A  native  New  Yorker,  Cleary  attended  Fordham  Uni¬ 
versity.  He  is  married,  has  three  children  and  lives  in  Glen  Ridge,  . 
N.J. 
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4  -  Radio  Appointments 


Mueller,  universally  nicknamed  "Red,"  brings  to  his  new 
position  a  distinguished  journalistic  record  acquired  through  21  years 
of  experience  in  all  phases  of  journalism.  His  outstanding  assignments 
for  NBC  incrude  coverage  of  the  various  Allied  campaigns  in  World  War 
II,  from  North  Africa  to  Normandy;  the  Japanese  surrender  abroad  the 
U.S.S.  Missouri  in  Tokyo  Bay,  the  marriage  of  the  then  Princess 
Elizabeth  and  her  later  Coronation  as  Queen  of  England,  the  Klaus 
Fuchs  spy  trial,  the  1952  political  conventions  and  campaigns  and  many 
others.  In  addition  to  his  appearances  on  NBC-TV's  "Today,"  Mueller 
has  been  featured  on  "Camel  News  Caravan,"  "Three  Star  Extra,"  "World 
News  Roundup"  and  other  outstanding  NBC-TV  and  radio  newscasts .  He 
is  married  and  also  lives  in  Greenwich,  Conn. 

- o - 
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'ASSIGNMENT:  TOMORROW,'  FULL-HOUR  PANORAMA  OF  TOP  NEWS 
EVENTS  OF  1945-53,  TO  MARK  EIGHTH  YEAR  OF  NBC’S 
INDEPENDENT  TV  NEWS  FILM  PRODUCTION 

- 


c-J 


The  National  Broadcasting  Company  wil--l  mark,  its  eighth  year 

1  i*  ly 

of  independent  television  news-on-film  production  with  a  special 
anniversary  program  on  Sunday ,  Aug t  23  (7  to  8  p.m.,  EDT) ,  it^was 

announced  today  by  Davidson  Taylor,  NBC  director  of  pubitcr^ffairs . 


r 


Ur-"  .  *  '  T  - 

The  program,  entitled  "Assignment:  Tomorrow,"  will  be  a  full 
hour  cavalcade  of  outstanding  news  events  during  the  eventful  years 

1945-1953,  prepared  from  the  15,000,000  feet  of  news  film  in  the 

NBC  film  library. 

Editor  and  narrator  Mil  bb  James  Fleming,  formerly  news 
editor  of  NBC-TV's  "Today."  Arthur  Ilolch  is  writing  the  script,  and 
Charles  Christensen  is  director. 

The  inception  of  NBC  News  Film  coincided  with  the  beginning 
oD  the  Atomic  Age.  It  was  during  the  month  in  which  the  atomic  bomb 
was  dropped  on  Hiroshima  that  the  National  Broadcasting  Company 
organized  its  own  news  film  unit,  the  first  exclusively  in  the  American 
television  field,  destined  to  open  a  new  era  in  modern  journalism. 

(more) 
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Assignment;  Tomorrow1 


"Assignment:  Tomorrow"  will  bring  to  viewers  a  panoramic 
picture  of  the  historic  eight  years  which  followed  the  end  of  the 
war  in  Europe;  the  actual  bombing  of  Hiroshima ;  the  United  Nations 
and  its  turbulent  history;  the  men  who  returned  from  the  wars  and  the 
problems  they  faced;  mankind  on  the  move  in  this  era  of  displaced 
persons;  the  birth  of  new  nations,  and  the  passing  of  empires;  the 
big  snow  which  blanketed  Manhattan  in  the  Winter  of  1948. 

NBC  televiewers  will  have  an  opportunity  to  see  again  the 
Berlin  Airlift  which  beat  Russian  attempts  to  blockade  the  city  of 
Berlin;  the  Marshall  Plan  which  rehabilitated  Europe  economically, 
thus  thwarting  the  Communist  conspiracy  to  make  political  capital 
out  of  the  suffering  that  came  after  World  War  II ;  the  outbreak  of  the 
war  in  Korea;  the  work  of  the  Kefauver  Crime  Committee;  two  Presi¬ 
dential  elections,  the  death  of  King  George,  the  coronation  of  Queen 
Elizabeth,  the  unfolding  threat  of  the  Communist  conspiracy,  including 
the  trials  and  hearings  of  suspects  in  the  government,  in  the 
education  systems  and  other  fields. 

For  "Assignment:  Tomorrow,"  a  new  reporting  technique  has 
been  devised,  according  to  Taylor.  The  voices  of  noted  personalities 
who  made  news  in  the  new  era  of  telenewscasting  will  be  heard  in  the 
role  of  "narrators,"  speaking  behind  film;  among  them,  former  Presi¬ 
dent  Truman;  General  Lucius  D.  Clay,  Dr.  Ralph  Bunche,  former  Secretary 
General  of  the  U.N.  Trygve  Lie,  Adlai  Stevenson,  Mme.  Chiang  Kai 

Shek,  President  Eisenhower,  and  many  others.  In  some  cases,  special 
recordings  of  voices  will  be  made  for  the  program. 


(more) 
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3  -  'Assignment:  Tomorrow ' 


Editor-Narrator  Fleming  believes  that  the  juxtaposition  of 
the  voices  of  men  in  stress,  against  their  stories  projected  on  the 
screen,  adds  perspective  and  depth  to  the  reportage.  In  the  case 
of  the  Korean  story,  for  example,  the  action  on  film  will  be  narrated 
by  UN  fighting  men  recorded  in  the  front  lines  of  battle. 

As  editor  of  the  prize -winning  VOICES  AND  EVENTS  program, 
Fleming  pioneered  in  the  use  of  tape  recordings  in  news  broadcasting. 
He  was  editor  of  the  famous  historic  recordings  for  RCA  Victor,  and  is 
now  devoting  all  of  his  time  to  the  preparation  of  ASSIGNMENT: 

TOMORROW . 

For  eight  years,  NBC  was  alone  among  American  networks  with 
its  own  newsreel.  The  growth  of  the  TV  newsreel  has  paralleled  the 
development  of  television  itself.  Today  NBC  TV  news  has  a  worldwide 
organization  with  73  full  and  part-time  newsreel  reporters  overseas, 
and  115  covering  the  U.S.A.,  supplemented  by  reciprocal  reporting 
arrangements  with  film  companies  in  many  foreign  countries.  NBC  makes 
2,500,000  feet  of  news  film  in  a  year. 
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FILM  DIVISION 


STORY  CONTENT  OF  NEW  TV  'INNER  SANCTUM'  SERIES 
TO  STRESS  PSYCHOLOGICAL  CONFLICTS 

The  story  content  of  the  new  "Inner  Sanctum"  series,  being 
filmed  for  syndication  by  the  NBC  Film  Division,  will  be  somewhat 
different  from  the  well-known  radio  series,  according  to  producer 
Himan  Brown  of  Galahad  Productions,  who  also  produced  the  radio  series. 

Brown  used  as  an  example  the  first  script,  "The  Yellow 
Parakeet,"  just  filmed  with  Ernest  Truex  as  the  star.  He  pointed  out 
that  in  this  story,  as  well  as  in  the  scripts  that  will  follow,  the 
emphasis  is  placed  on  psychological  conflicts. 

Whil'  the  radio  scripts  injected  spine-chilling  violence 
into  almost  every  program,  the  film  series  will  concentrate  on  the 
inner  struggles  of  an  individual.  The  plot  will  develop  the  causes 
and  emotional  repercussions  of  the  actions  taking  place  rather  than 
the  actions  themselves. 

The  scripts  will  be  selected  from  those  submitted  by  free¬ 
lance  writers.  The  first  was  written  by  John  Roeburt,  who  has  also 
sold  several  others  to  "Inner  Sanctum."  The  second  and  third  were 
written  by  Sam  Elkin  and  Maury  Stern,  respectively. 

- o - 
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NBC -TV  NEWS 


‘DING  DONG  SCHOOL’  RECORDINGS  RELEASED 

A  group  of  DING  DONG  SCHOOL  recordings  for 
children, based  on  the  popular  NBC-TV  nursery 
school  program  series,  is  being  released  this 
month  by  RCA  Victor. 

Dr.  Frances  Horwich,  the  program’s  "Miss 
Frances,"  has  recorded  "Getting  up  in  the  Morning," 
"Going  to  Bed  at  Night,"  "Riding  Along,"  "Fun  with 
Instruments,"  "Larry  the  Lightning  Bug"  and  "Bells," 

"Ding  Dong  School"  is  televised  Monday 
through  Friday  at  10  a.m.,  EDT. 


- o - 

DINAH  SHORE  TELLS  OF  FIRST  DREAM  HOUSE 

For  every  house  plan  that’s  workable  after  the  tenants  take 
up  occupancy,  there  are  a  dozen  more  dream  plans  that  won’t  work,  NBC 
radio  and  TV  star  Dinah  Shore,  and  her  husband,  George  Montgomery, 
reveal  why  their  initial  dream  home  proved  impractical,  in  the  current 

0 

issue  of  Better  Living  Magazine. 

"The  old  house  was  lovely,  but  it  required  constant  care," 
says  Dinah.  "When  I  wasn’t  waxing  furniture,"  she  reports,  "I  was 
starching  curtains  or  gardening,"  The  new,  practical  home  is  picture 
in  color.  Dinah  tells  why  it  is  more  livable. 

- o - 
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TRADE  NEWS 


July  29,  1953 

HAMILTON  SHEA  IS  APPOINTED  GENERAL  MANAGER 
OF  STATIONS  WNBC,  WNBC-FM  AND  WNBT 

Hamilton  Shea,  general  manager  of  WTAM,  WTAM-FM  and  WNBK, 
NBC’s  owned  and  operated  stations  in  Cleveland,  Ohio,  has  been  ap¬ 
pointed  general  manager  of  WNBC,  WNBC-FM  and  WNBT,  the  network’s 
flagship  stations  in  New  York. 

The  announcement  was  made  today  by  Charles  R.  Denny,  NBC 
vice  president  in  charge  of  company-owned  stations. 

Shea  succeeds  Ted  Cott,  recently  appointed  operating  vice 
president  for  the  NBC  radio  network,  and  will  assume  his  new  duties 
some  time  in  August.  Ernest  de  la  Ossa  will  continue  in  his  position 
as  station  manager  of  the  New  York  stations,  reporting  to  Shea. 

General  manager  of  the  Cleveland  stations  since  April,  1952, 
Shea  has  compiled  an  outstanding  record  of  leadership  and  service  in 
that  community.  He  joined  NBC  in  19^9  as  controller  of  the  Owned  and 
Operated  Division,  and  later  was  named  director  of  operations,  in  which 
role  he  integrated  the  new  programming  development  of  all  0  and  0 
stations . 

Before  joining  NBC,  Shea  had  served  for  five  years  as 
treasurer  and  controller  of  the  Emerson  Drug  Company,  where  he  was 

(more ) 
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2  -  Hamilton  Shea 
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/ 

closely  connected  with  the  highly  successful  Bromo-Seltzer  advertising 
campaigns.  His  background  also  includes  two  years  with  Chase  National 
Bank  and  six  years  with  the  Tel-Autograph  Corp. 

Shea  was  born  in  Brooklyn  and  is  a  graduate  of  Middiebury 
College,  Middiebury,  Vt.  He  is  a  member  of  Delta  Upsilon  fraternity, 
the  Controllers’  Institute  of  America  and  Radio  Executives  Club.  He 
is  married  and  has  four  daughters . 

Announcement  of  his  successor  in  Cleveland  will  be  made  in 
the  near  future,  Denny  said. 
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NBC  RADIO  NEWS 


RADIO  STATION  WRC  IN  WASHINGTON,  D.C. 

TO  MARK  30TH  ANNIVERSARY  ON  AUG.  1 

An  important  birthday  in  the  radio  industry 
will  be  marked  on  Aug.  1, 

For  on  that  date,  station  WRC,  NBC's  owned 
and  operated  radio  station  in  Washington,  will 
observe  its  30th  full  year  of  service. 

As  one  of  the  oldest  radio  stations  in  the 
country,  WRC  has  been  serving  the  listeners  in  the 
nation’s  capital,  Maryland  and  Virginia  continuously 
since  1923.  Its  first  program,  on  Aug.  1,  1923*  was 
a  three-hour  show  in  which  the  announcer  went  on 
the  air  somewhat  ingloriously  by  talking  into  the 
wrong  side  of  the  carbon  microphone.  Since  then, 

WRC  has  brought  the  voices  of  Presidents,  national 
and  international  leaders  to  radio  listeners  all 
over  the  nation.  Every  important  happening  in 
Washington  is  transmitted  over  the  NBC  radio  net¬ 
work  through  WRC’s  facilities. 

Carleton  D.  Smith  is  general  manager  of  WRC. 

The  station  is  located  in  the  Sheraton  Park  Hotel 
in  the  District  of  Columbia,  where  its  studios 
and  administrative  offices  are  combined  with  those 
of  WNBW,  the  National  Broadcasting  Company's  tele¬ 
vision  station  in  Washington. 
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SOME  NBC  STARS  VACATIONING  AT  FAR-OFF  PLACES ; 

OTHERS  ARE  STILL  HARD  AT  WORK 

*  — - *  *  —  *  , 

Vacation  time  finds  some  NBC  stars  in  far-off  places,  an 

others  hard  at  work  in  Hollywood.  Here  is  a  run-down  on  just  who  is 
doing  what: 

Dinah  Shore .. .vacationing  at  home  in  Beverly  Hills .. .spend¬ 
ing  a  lot  of  time  at  the  tennis  courts  and  swimming  with  daughter 
Melissa.  Both  Dinah  and  her  screen  star  husband,  George  Montgomery, 

)  participated  in  the  Balboa  Bay  Club  Tennis  Tournament  on  July  28. 

On  Aug.  8,  Dinah  goes  to  Akron,  Ohio,  where  she  will  be  honored  guest 

at  the  All-American  Soap  Box  Derby. 

Dennis  Day... will  spend  a  week  at  the  Bohemian  Grove  in 

Monte  Rio  and  will  return  to  begin  film  production  on  his  NBC-TV 
series  on  Aug.  15* 

Jack  Webb  of  "Dragnet" • . .He !s  hard  at  work  at  the  Disney 

Studios  filming  "Dragnet"  programs. 

Robert  Cummings  of  "My  Hero"... had  hoped  to  go  abroad  but 

instead  is  busily  engaged  in  making  motion  pictures:  "Marry  Me  Again, 
and  "Dial  M  for  Murder"  for  Warner  Brothers. 

Bill  Bendix... vacationing  in  Hawaii  for  the  first  time, 

where  he  and  his  wife  are  living  "The  Life  of  Riley. 

(more ) 
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2  -  Vacations 


Eddie  Cantor ...  just  recently  returned  from  Hawaii  and  is 
currently  dividing  his  time  between  his  Beverly  Hills  and  Palm  Springs 
homes  and  looking  forward  to  his  October  return  to  Colgate  Comedy 

Hour.” 

Roy  Rogers ,. .Hawaii-bound, and  will  live  on  a  cattle  ranch 
during  his  stay. 

Jimmy  Durante ...  spends  his  time  in  California  between  Del 
Kar  and  his  Beverly  Hills  home.  He  recently  returned  from  personal 
appearances  in  the  East  and  Midwest.  Returns  to  the  "Comedy  Hour," 
opening  the  season  Oct.  4. 

Martin  and  Lewis... Back  from  European  engagements,  will  play 
the  New  York  Paramount  Theatre  the  end  of  August.  Returning  to 
)  Hollywood  in  September  for  films,  radio  and  late  Fall  television. 

Donald  0 ’Connor .. .plans  to  visit  Europe,  but  still  in 

Hollywood  resting  from  film  committments  and  TV  work. 

Abbott  and  Costello. . .In  London,  and  will  return  in  late 

August. 

Groucho  Marx... Enjoying  his  new  swimming  pool  in  Beverly 

Hills,  with  seven-year-old  daughter  Melinda. 

Bob  Hope... and  his  family  recently  back  from  Lake  Tahoe 

and  Pebble  Beach... Now  at  work  on  his  new  Paramount  picture,  'Mr. 
Casanova.”  Resumes  taping  of  his  daytime  radio  shows  shortly  on  NBC. 

Making  a  European  trip  in  September. 

Celeste  Holm. .  .Commuting  between  New  York  and  Hollywood. 
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TRADE  NEWS 


July  30,  1953 

COLEMAN  CO.  FIRST  TO  SIGN  AS  PARTICIPATING  SPONSOR 
OF  NBC  RADIO’S  TANDEM  PLAN  FOR  FALL 

Programs  Include  ’Barrie  Craig,’  ’Eddie  Cantor  Show’ 

And  ’The  Six  Shooter’  Starring  James  Stewart 



The  Coleman  Company,  Inc.,  manufacturer  of  oil,  gas  and  other 
heating  appliances,  has  signed  as  the  first  participating  sponsor  on 

NBC  radio’s  Tandem  Plan  programs  for  the  Fall. 

)  Beginning  the  week  of  Sept.  14,  products  of  the  Coleman  Com¬ 

pany  will  be  advertised  on  these  three  outstanding  evening  programs  on 


NBC  radio : 

BARRIE  CRAIG,  CONFIDENTIAL  INVESTIGATOR,  starring  William 
Gargan  (Tuesdays,  8:30-9:00  p.m.,  EDT);  THE  EDDIE  CANTOR  SHOW  (Thurs¬ 
days,  9:30-10:00  p.m.,  EDT),  and  THE  SIX  SHOOTER,  new  Western  program 
on  which  James  Stewart  will  make  his  debut  as  the  star  of  a  regularly 
scheduled  radio  series  (Sundays,  9:30-10:00  p.m.,  EDT). 

The  scope  of  NBC  radio’s  Tandem  Plan  is  graphically  pointed 
up  by  Nielsen  figures  on  the  Tandem  Plan  of  last  Winter.  These 
cumulative  audience  figures  show  that  over  a  period  of  12  weeks,  NBC 
Tandem  reached  18,840,000  different  homes,  with  these  homes  hearing  an 


average  of  4.4  broadcasts. 


(more ) 
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2  -  Tandem  Plan 


This  Tandem  penetration  of  5# 371>000  different  homes  during 
the  average  week  provided  82,905*000  program  impressions  in  12  weeks 
for  the  participants  in  the  Tandem  Plan.  This  huge  audience  was 
reached  at  the  low  cost  of  $2.17  per  thousand  program  impressions. 

The  Nielsen  figures  show  that  in  12  weeks  Tandem  reached  one 
of  every  five  TV  homes  and  three  of  every  five  non-TV  homes,  with 
each  home  reached  several  times  during  the  12-week  period. 

N.W.  Ayer  &  Son,  Inc.,  is  the  agency  for  the  Coleman  Company. 

- o - 
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FINISH  IN  CHEVROLET  SOAP  BOX  DERBY’S  FINAL  RACE 
TO  BE  REPORTED  ON  SPECIAL  NBC  RADIO  PROGRAM 


ft 


ft 


The  finish  in  the  final  race  of  the  famous  all-American 
Chevrolet  Soap  Box  Derby,  often  referred  to  as  "the  greatest  amateur 
racing  event  in  the  world,"  will  be  reported  by  NBC  radio  on  a  special 
broadcast  from  Derby  Downs  in  Akron,  Ohio,  on  Sunday,  Aug.  9.  (4:30- 
4:45  p.m.,  EDT) .  The  program  will  be  sponsored  by  Chevrolet  Motor 

Division  of  General  Motors  Corp. 

It  is  estimated  that  3,000,000  persons  will  participate  in 
or  witness  some  phase  of  Derby  activities  in  the  U,S,,  Canada,  Alaska 
and  Western  Germany,  About  50,000  boys  between  the  ages  of  11  and  15 
are  expected  to  compete. 

Official  Soap  Box  Derby  races  will  be  held  this  year  in  150 
communities  in  the  United  States  under  sponsorship  of  Chevrolet  and 
leading  American  newspapers.  The  top  national  prizes  have  been 
increased  to  $15,000  which  includes  as  first  award  for  the  winner  a 

four-year  college  scholarship  diploma  worth  $5,000,  plus  a  trophy. 
Other  prizes  include  $4,000,  $3,000,  $2,000  and  $1,000  scholarships; 
motion  picture  cameras,  projectors,  television  sets  and  other  valuable 


awards , 
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July  30,  1953 


COMEDIENNE  HELEN  HALPIN  TO  MAKE  SITUATION  COMEDY  DEBUT 
IN  'OOPS,  IT’S  DAISY'  AUG.  5  ON  NBC -TV 

Helen  Halpin,  the  talented  young  comedienne  who 
scored  a  hit  on  NBC’s  "Saturday  Night  Revue"  this 
season,  will  make  her  debut  in  situation  comedy  on  a 
special  program  to  be  televised  on  NBC  Wednesday,  Aug.  3 
(8:30-9:00  p.m.,  EDT) .  The  program,  "Oops,  It's 
Daisy,"  is  one  of  many  which  the  network  has  under 
consideration  to  add  to  the  program  schedule. 

Co-starring  with  Miss  Halpin  will  be  Mary  Costa, 
who  is  the  "straight  woman"  opposite  her  frantic,  mad¬ 
cap  roommate.  "Oops,  It's  Daisy"  is  a  Frank  Tashlin 
Production  on  film. 

Miss  Halpin  is  one  of  a  number  of  young  artists 
who  have  been  signed  by  NBC  for  development  as  the 
stars  of  the  future  in  radio  and  television. 
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TRADE  NEWS 


July  31 j  1953 

FULL  LINE-UP  OF  NBC -TV'S  FALL  SHOWS 
TO  BE  SEEN  ON  WVEC-TV,  NORFOLK 

With  the  recent  booking  of  Procter  &  Gamble-sponsored 
shows,  virtually  the  entire  line-up  of  NBC-TV's  Fall  programs  is  al¬ 
ready  set  to  be  seen  on  WVEC-TV,  the  network's  new  affiliate  in  Nor¬ 
folk,  Va . ,  when  that  station  goes  on  the  air  with  regularly  scheduled 

programs  Sept.  19* 

Shows  sponsored  by  Procter  &  Gamble  to  be  seen  on  WVEC-TV 
through  NBC -TV  include: 

THE  PAUL  WINCHELL -JERRY  MAHONEY  SHOW  (Sundays,  7  p.m.,  EDT); 
LETTER  TO  LORETTA,  starring  Loretta  Young  (Sundays,  10  p.m.,  EDT), 
FIRESIDE  THEATRE  (Tuesdays,  9  p.m.,  EDT);  WELCOME  TRAVELERS  (Tuesdays 
through  Fridays,  4  p.m.,  EDT),  and  ON  YOUR  ACCOUNT  (Tuesdays,  Thursdays 

and  Fridays,  4:30  p.m.,  EDT). 

Among  the  more  than  40  other  outstanding  NBC-TV  programs  al¬ 
ready  scheduled  for  WVEC-TV  are:  "Your  Show  of  Shows,"  "Colgate 
Comedy  Hour,"  "Mr.  Peepers,"  "Television  Playhouse,"  "Robert 
Montgomery  Presents,"  "The  Milton  Berle  Show,"  "You  Bet  Your  Life," 
"Dragnet,"  "The  Dinah  Shore  Show"  and  many  other  top  hits. 
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NBC  TRADE  NEWS 


NBC  SIGNS  WORKING  AGREEMENT  WITH  WKJF-TV  IN  PITTSBURGH 

The  National  Eroadcasting  Company  has  signed  a 
working  agreement  with  television  station  WKJF-TV  in 
Pittsburgh,  Harry  Bannister,  NEC  vice  president  in 
charge  of  station  relations,  said  today* 

Bannister  said  WKJF^TV  will  be  a  secondary  NBC 
affiliation,  offering  NBC-TV  programs  that  are  not 
seen  on  station  WDTV  in  the  Pittsburgh  area. 

Firman  Raece  is  station  manager  of  WKJF-TV  and 
Joseph  Jenkins  is  sales  manager.  The  station 
operates  on  Channel  53 <■ 
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